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My  newspaper. 
My  commercial 
My  direct  mail. 


They  dont  have 
quite  the  same  ring, 
do  they? 

Believability  of  advertising  in  the  media* 


Newspapers  are  the  most  credible,  trusted 
advertising  medium.  Every  week  more 
than  7 out  of  10  adults  turn  to  our  pages 
and  rely  on  our  ads. 


Our  customers  take  us  personally. 
And  advertising  messages  are 
an  important  reason  they  turn  to 
our  pages. 

Unlike  other  media,  newspaper  readership 
increases  on  key  advertising  days. .  .because  of 
the  ads,  not  in  spite  of  them. 

People  want  to  see  the  ads  and  are  willing  to  pay 
to  see  them  in  our  pj^es. 

Consumers  ffequendy  doubt  ads  in  other  media 
and  go  out  of  their  way  to  avoid  them.  They  find 
direa  mail  the  least  believable  And  TV  viewers, 
on  average,  miss  62%  of  all  commercials  by 
switching  to  another  station  or  leaving  the  room. 

Other  advenising  arrives  uninvited  into  the 
home.  Our  ads  are  welcomed. 

Get  more  impact  in  the  newspaper. 


Newspapers.  The  Welcome  Medium. 
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'Source;  The  1996 Media  Effectiveness  Survey,  by  Gannett  Research.  Interviews  conducted  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 
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PRIISmNG  PRESS  SERVICES  IINTTERIMATIONAL 

HEAD  OFFICE:  SELLERS  ST,  PRESTON  LANCS.  PRI  5EU.  U.K.  /W  W  W  \ 

TEL  (+44)  1772  797050  FAX  (+44)  1772  652300  J  J  ' 

GOSS  METHO.  HEADLINEROITSEr&  USERS  ^ 

Please  consider  updating  your  press  units  with  the  very  latest  in 
inking  and  electronic  control  technology. 

After  seven  years  of  dedicated  engineering  development,  we  are  proud  to 
introduce  an  inking  system  that  provides  excellent  print  quality  and  capital 
savings  in  newsprint  &  other  press  consumables. 

Available  in  one  or  more  of  the  following  configurations: 

SINGLE  RAIL-ONE  COLOR  jexT  BLACK  TEXT  BLACK  TEXT  BLACK  TEXT  BLACK 


DOUBLE  RAIL-TWO  COLOR  SPOT  COLOR  SPOT  COLOR  SPOT  COLOR  MIXED  SPOT  COLOR 


DOUBLE  RAIL-FIVE  COLOR  TEXT  BLACK  TEXT  BLACK  TEXT  BLACK  TEXT  BLACK 


NS 

SPOT  COLOR 


NC 

SPOT  COLOR 


SPOT  COLOR  SPOT  COLOR 


PUBLISHERS  A  UNIQUE  OPPORTUNRY  TO  RE-EQUIP 

EXCLUSIVE  SALE  OUTSTANDING  METROLINER  PLANT  22".  560  MM  CUT  OFF. 


48  GOSS  METRO-LINER  UNITS  1976-1988  WITH  EXCELLENT  COLOUR  CAPACITY 
48  GOSS  45"  DIGITAL  REEL-TENSION-PASTERS 

8X3:2  FOLDERS  WITH  LAP  AND  PIN  ADJUSTMENT  8  UPPER  BALLOON  FORMER  ASSEMBLY  AS  NEW 
8  INTERMEDIATE  FORMER  ASSEMBLYS  FOR  3  HIGH  FORMER  ARRANGEMENT  AS  NEW  COMPLETE 
WITH  STITCHERS 

THE  VERY  LATEST  IN  PLC  THYRISTOR  DRIVES.  PRESENT  DAMPENING  JIMEK  SPRAY  DAMPNERS. 
MODERN  PRESS  CONTROL  SYSTEMS  ALL  TO  BE  FITTED  WITH  THE  MOST  ADVANCED  INKING 
TECHNOLOGY  AVAILABLE  AS  INTRODUCED  ABOVE. 
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Cast  a  wider  net. 


There  are  a  lot  of  fish  in  the  sea  who  are  interested  in  your 
business.  Unfortunately,  you  may  not  have  been  able  to  afford 
to  catch  all  of  them  through  the  mail. 

On  July  1,  that  will  change  because  Classification  Reform  goes 
into  effect.  And  it  means  the  more  efficiently  you  prepare  your 
mail-ljy  presorting  and  barcoding,  for  example— the  less 
it  could  cost  to  mail.  You  can  reinvest  those  sav- 
ForthTn^^^e  In  i^gs  into  more  mail  to  catch  more  customers. 

tuisinssi  mail  find  out  how  your  company  can  Max  It— get  maximum 

discounts  for  maximum  preparation— call  for  your  free  guide.  It's 
got  all  the  information  you  need  to  Max  It. 
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Visit  our  web  s'ite  at  http://www.usps.gov 


UNITED  STATES 
POSTAL  SERVICE^ 


Call  1  800  THE  USPS,  Ext.  2008,  for  your  free  Max  It  guide 
today.  And  get  ready  to  Max  It  starting  July  1. 
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SL  Petersburg  Times  representative  Jimmy  McCarthy  signs  and 
spells  at  the  National  Spelling  Bee. 

Jimmy,  you  did  us  proud. 

For  42  years,  the  St.  Petersburg  Times  has 
sponsored  the  region’s  best  speller  to 
represent  Tampa  Bay  in  the  ^pps  Howard 
National  Spelling  Bee  in  Washington,  D.C. 

But  this  year’s  representative  was  no 
ordinary  student 

Jimmy  McCarthy,  11,  of  Spring  Hill,  Fla., 
was  the  first  profoundly  deaf  competitor 
in  the  National  Spelling  Bee’s  69-year  history. 
Using  a  sign-language  interpreter  and  a 
special  hearing  de\dce,  he  spelled  his  way 
through  “diplopia,”  “dormition”  and 
“vernacularize.” 

“The  reason  I  studied  so  hard  was  to  show  hear¬ 
ing  people  that  deaf  people  are  not  as 
limited  as  some  think,”  smd  Jimmy,  who  skipped 
a  grade  in  elementary  school. 

He  finally  stumbled  on  “ululant”  tying  with  51 
other  spellers  for  46th  place  nationally. 

“I  wish  you  could  have  heard  the  applause,” 
Jimmy’s  dad,  Dennis  McCarthy,  said. 

“When  he  missed,  the  whole  room  broke 
into  sustained  applause  that  honestly  brought 
tears  to  my  eyes.” 

From  our  award-winning  coverage  to  our 
community  sponsorships,  the  Times  is  proud  of 
our  community  support  And  that  spells  success. 
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Florida’s  Best  Newspaper 
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CALENDAR 


JULY 

10-14 


International  Society  of  Weekly  Newspaper 
Editors  Summer  Conference, 

Boston  University,  Boston 

Alabama  Press  Association  125th  Annual 

Summer  Convention,  Perdido  Beach  Resort, 

Orange  Beach,  Ala. 

National  Society  of  Newspaper  Columnists  Convention, 
Snowbird  Resort,  Salt  Lake  City 
Newspaper  Association  of  America  Maiketing 
Conference,  Hilton  and  Towers,  Chicago 


AUGUST 


Mid-Atlantic  Newspaper  Advertising  and 
Marketing  Executives  Summer  Meeting,  Radisson 
Hotel,  Asheville,  N.C. 

Association  for  Education  in  Journalism  and 
Mass  Communication  Conference,  Hilton  Hotel, 
Anaheim,  Calif. 

Asian  American  Journalists  Association,  Radisson, 
St.  Paul,  Minn. 

National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville, Tenn. 


SEPTEMBER 


Maryland-Delaware-D.C.  Press  Association  Annual 
Summer  Convention,  Harbourtowne  Golf  Resort 
&  Conference  Center,  St.  Michaels,  Md. 

National  Lesbian  &  Gay  Journalists  Association, 

Hyatt  Regency,  Miami 

Suburban  Newspapers  of  America  Fall  Publishers 
Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

Washington  Newspaper  PubUshers  Association 
Annual  Convention  and  Board  Meeting, 

Cavanaugh’s  at  Yakima  Center,  Washington 
Annual  Mid-America  Newspaper  Conference,  Holiday 
Inn  —  Lake  of  the  Ozarks,  Lake  Ozark,  Mo. 
International  Newspaper  Marketing  Association 
Europe  Conference,  Antwerp  Hilton,  Belgium 


OCTOBER 


Inter  American  Press  Association  52nd  General 
Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

Ohio  Circulation  Managers  Association  Fall  Conference, 

Crowne  Plaza,  Cincirmati,  Ohio 

Society  of  Environmental  Journalists  Conference, 

Washington  University,  St.  Louis 

Annual  Newspaper  Association  Conference  on 

Technology,  Seattle  Marriott  Hotel,  Seatde,Wash. 

Hosted  by  Washington  Newspaper  Publishers  Association 
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Design  group 
moves  to  R.L 

The  society  of  Newspaper  Design 
has  moved  its  headquarters  to 
Providence,  R.L,  and  has  named  a  new 
executive  director. 

The  SND  was  forced  to  leave  the 
Newspaper  Center  in  Reston,  Va.,  in  the 
wake  of  the  Newspaf)er  Association  of 
America’s  decision  to  vacate  the  fecility. 

Named  as  the  new  executive  director 
of  SND  is  David  B.  Gray,  a  founding 
member  of  the  association,  who  sp>ent 
30  years  at  the  Providence  Journal- 
Bulletin,  first  as  a  designer  in  the  pro¬ 
motion  department  and  later  as  manag¬ 
ing  editor  for  graphics  and  technology 
and  then  managing  editor  for  technolo¬ 
gy,  before  leaving  the  newspaper  in 
March.  He  is  a  graduate  of  the  Rhode 
Island  School  of  Design. 

The  new  address  for  SND  is  129  Dyer 
Street,  Providence,  R.1. 02903-3904;  tele¬ 
phone  (401)  276-2100;  fax  (401)  276- 
2105;  online  http;//www.medill.nwu. 
edu/snd/. 

Veterans  *  paper 
to  go  national 

The  VETERAN’S yO(//2A&lI,Arlington, 
Va.,  is  planning  to  take  the  three- 
year-old,  quarterly,  two-color  advocacy' 
tabloid  national  for  the  Democratic  and 
Republican  political  conventions. 

With  its  August  issue,  “Campaign  ’96,” 
the  tabloid  will  be  renamed  Veteran’s 
Vision  and  be  distributed  at  the  conven¬ 
tions  and  around  the  country.  Following 
the  August  ’96  and  February  ’97  issues, 
it  is  slated  to  become  a  monthly. 

The  Veteran’s  Vision  is  published  by 
the  Circle  of  Friends  for  American 
Veterans,  an  advocacy  group  supporting 
job  programs  for  “motivated,  disciplined, 
homeless  veterans.”  Its  Web  site  is; 
www.entech.com/veterans/. 

Dole  humor 

PRESIDENTIAL  CANDIDATE  Robert 
J.  Dole  has  been  the  target  of  more 
jokes  by  late-night  TV  talk  show  hosts 
than  President  Clinton. 

According  to  the  Center  for  Media 
and  Public  Affairs,  between  the  March 
26  California  primary  and  mid-June, 
Dole  was  the  butt  of  136  jokes,  com¬ 


pared  to  101  for  Clinton,  made  during 
the  monologues  of  David  Letterman,  Jay 
Leno  and  Conan  O’Brien. 

NNA  speaks 
about CDA 

HE  NA170NAL  NEWSPAPER 
Association,  a  party  in  lawsuits  chal¬ 
lenging  the  Communications  Decency 
Act,  was  among  those  praising  the 
court’s  decision  striking  the  law  down 
(£6?P,June  22,  p.  50). 

“The  court  was  correct  in  its  decision 
to  uphold  free  speech  on  the  Internet 
consistent  with  the  guarantees  of  the 
First  Amendment,”  said  NNA  president 
and  CEOTonda  Rush.  “We  look  forward 
to  having  this  decision  upheld  as  it  goes 
through  the  appeals  process.” 

Civic  journalism 
gets  funding 

The  board  of  the  Pew  Charitable 
Trusts  has  granted  a  three-year,  $4.3- 
million  renewal  to  the  Pew  center  for 
Civic  Journalism  in  Washington,  D.C. 

Founded  in  1993,  the  center  has 
helped  launch  34  civic  journalism  pro¬ 
jects  in  24  cities,  and  last  year  instituted 
the  $25,000  James  K.  Batten  Award  for 
Excellence  in  Civic  Journalism. 

The  funding  renewal  will  allow  the 
center  to  remain  in  operation  through 
September  19S>9,  according  to  executive 
director  Ed  Fouhy. 

Reporter  to 
war  college 

JOURNAL  OE  COMMERCE  military 
/  reporter  Lisa  Herzig  Burgess  has  been 
named  as  a  Freedom  Forum  fellow  and 
will  spend  a  year  at  the  National  War 
College  at  Fort  McNair  in  Washington, 
DC. 

Publisher  to 
co-chair 
charity  drive 

Michael  E. waiter, pubUsher  and 
CEO  of  the  Hartford  Courant,  has 
been  appointed  co-chairman  of  the 


Pacesetter  Division  of  the  1996  United 
Way  and  Combined  Health  Appeal 
Community  Campaign. 

The  Pacesetter  Division  is  responsible 
for  recruiting  companies  to  conduct 
early  campaigns,  to  provide  leadership 
by  example  for  other  companies. 

NAA  minority 
fellows  named 

Twenty-four  newspaper  staffers 

have  been  awarded  Newspaper 
Association  of  America  minority  fellow¬ 
ships  which  will  send  them  to  career 
training  workshops  and  seminars. 

The  fellowship  recipients  are: 
Lawrence  Hui  Huang  Lim,  Reno 
Gazette-Journal-,  Claudia  Elisa  Ortega, 
Savanrmh  (Ga.)  TVetrs-ZVess;  Yolanda  V 
Jones,  Myrtle  Beach,  S.C.,  Sun  News-, 
Diana  Washington  Valdez,  El  Paso  Times-, 
Anita  Kyle,  Arizona  Republic  and 
Phoenix  Gazette-,  Rodney  Robinson, 

USA  Today,  Ana.  Pecina  Walker, 

Longview  (Texas)  News-Journal-,  Darrell 
A.  Ricks,  Ekiily  Camera,  Boulder,  Colo.; 
Kimberly  Thompson  Henderson, 
Courier-Journal,  Louisville,  Ky.;  Linda  K. 
Caricaburu,  Great  Falls  (Mont.) 

Tribune-,  Karin  D.  Berry,  Philadelphia 
Daily  News-,Araxa  Kumar,  Aien's  & 
Record,  High  Point,  N.C. 

Also:  Valerie  Mireles,  the  Record, 
Stockton,  Calif.;  Amy  Wang,  Philadelphia 
Inquirer,  Carol  Nakagawa,  Seattle  Times-, 
Candi  Meriwether,  Seattle  Times-, 
Elizabeth  Aoki,  Seattle  rimes;  John  M. 
Hollon,  Honolulu  Advertiser,  Kenneth  A. 
Cole,  Detroit  News-,  Zada  A.  Blayton, 
Arizona  Republic  and  Phoenix  Gazette-, 
Otis  L.  Sanford,  the  Memphis 
Commercial  Appeal-,  Janet  Campbell 
Baker,  Lrulianapolis  Star  and 
Lndiaruipolis  Aeies;  Vicky  K.  Holland, 
Muskogee  (Okla.)  Daily  Phoenix-,  and 
Donald  M.  Rodriguez,  Anzomi  Republic 
and  Phoenix  Gazette. 

Times  photog 
heads  association 

ASHLNGTON  TIMES  photogra¬ 
pher  Kevin  T.  Gilbert  has  been 
chosen  as  president  of  the  White  House 
News  Photographers  Association,  the 
first  staffer  from  that  newspaper  to  head 
the  group. 
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Troubling  Ruling 
Restricts  News  Gathering 


ATROUBUNG  new  strategy 
by  a  creative  plaintiffs’ 
lawyer  has  succeeded  in 
freezing  the  investigative 
efforts  of  journalists  in  a 
high-profile  case  in  Pennsylvania. 

It  is  a  strategy  that  seeks  to  circum¬ 
vent  the  First  Amendment  obstacles 
otherwise  faced  by  those  who  hope  to 
squelch  the  news  by  bringing  defama¬ 
tion  and  related  claims  against  the 
media. 

It  is  a  strategy  that 
holds  the  potential  of 
swift  interference  by  a 
court  in  the  form  of 
injunctive  relief,  and  a 
strategy  that  is  likely  to 
be  mimicked  in  other 
states  if  it  is  upheld  on 
the  currently  pending 
appeal. 

The  recent  decision 
by  the  United  States 
District  Court  in 
Pennsylvania  combines 
an  expansive  notion  of  the  scope  of 
press  liability  for  the  privacy  tort  of 
intrusion  with  a  mechanical  application 
of  the  “provisional  remedies”  available 
to  tort  plaintiffs,  including  preliminary 
injunctive  relief 

While  the  First  Amendment  bars  vir¬ 
tually  all  injunctions  again.st  publication, 
the  Pennsylvania  court  found  no  similar 
concern  restricting  an  injunction 
against  traditional  news  gathering  by 
working  journalists. 

In  Wolfson  vs.  Lewis,  two  award-win- 
rung  journalists  were  sued  for  news¬ 
gathering  activities  relating  to  a  report 
for  the  television  show  Inside  Edition. 

The  journalists  were  preparing  a 
story  on  the  extremely  generous  com¬ 
pensation  packages  paid  to  top  employ¬ 
ees  of  U.S.  Healthcare  while  the  compa¬ 
ny  was  imposing  severe  cost  con¬ 
straints  on  patients. 

Based  on  SEC  filings,  the  journalists 


Schulz  is  a  partner  with  the  media 
practice  group  of  the  law  firm  of 
Rogers  &  Wells,  and  is  an  adjunct  pro¬ 
fessor  of  mass  media  law  at  the 
Fordham  University  Law  School. 


knew  that  the  chairman  of  U.S. 
Healthcare  had  received  a  1S>94  com¬ 
pensation  package  exceeding  $3  mil¬ 
lion.  They  also  learned  that  several 
immediate  family  members,  including 
his  daughter  and  her  husband,  Richard 
Wolfson,  were  employed  by  the  compa¬ 
ny  in  highly  paid  positions. 

The  developing  story  became  partic¬ 
ularly  timely  when  the  company 
announced  a  merger  with  Aetna  that 
reportedly  would  put  $920  million  in 
cash  and  stock  into  the 
pockets  of  the  chair¬ 
man  and  his  family. 

In  covering  the  story, 
the  journalists  sought 
to  demonstrate  the 
quality  of  life  enjoyed 
by  the  officers  of  the 
company,  including  the 
chairman  and  his  chil- 
dren.To  do  so,  they 
briefly  videotaped  the 
Wolfsons  entering  and 
leaving  their  cars  at  the 
U.S.  Healthcare  paridng  lot  in 
Pennsylvania,  followed  each  of  the 
Wolfsons  one  day  as  they  traveled  from 
home  to  worit  and  videotaped  the  exte¬ 
rior  of  their  luxurious  home  in 
Pennsylvania. 

Later  that  same  week,  the  journalists 
traveled  to  Florida  to  videotape  the 
chairman’s  vacation  estate  for  one  day. 
From  a  boat  in  public  waters  and  later 
standing  on  a  public  street,  they  video¬ 
taped  the  exterior  of  the  house  at  a 
time  when,  unknown  to  the  journalists, 
the  Wolfsons  were  also  present. 

Without  informing  the  reporters,  the 
Wolfsons  had  traveled  to  Florida  earlier 
in  the  week  after  learning  of  the  video¬ 
taping  activity  in  Pennsylvania. 

Claiming  they  felt  threatened  and 
harassed  by  the  presence  of  the  journal¬ 
ists  —  first  in  Pennsylvania  and  subse¬ 
quently  in  Florida  —  the  Wolfsons  filed 
a  civil  action  in  federal  court.  Their  law¬ 
suit  sought  to  enjoin  the  journalists’ 
news-gathering  activities  and  demanded 
substantial  compensatory  and  punitive 
damages.  The  trial  court  ordered  expe¬ 
dited  discovery  into  the  circumstances 
of  the  filming,  and  then  took  seven  days 


of  testimony. 

Based  on  this  quickly  compiled 
record,  the  district  court  found  that  the 
Wolfsons  had  sufficiently  demonstrated 
that  they  were  likely'  ultimately  to  suc¬ 
ceed  at  trial  on  their  invasion  of  privacy 
claim.The  court  therefore  entered  an 
open-ended  injunction  barring  the  jour¬ 
nalists  from  engaging  in  any  conduct 
that  “invades  the  privacy  of  Richard 
Wolfson,  Nancy  Wolfson  and  their  chil¬ 
dren”  —  an  injunction  so  broad  and  ill- 
defined  as  to  effectively  prohibit  the 
journalists  from  photographing  the 
plaintiffs  anywhere  at  anytime,  even  in 
public  places. 

The  district  court’s  injunction  in 
Wolfson  is  disturbing  not  only  for  its 
overreaching  restrictions  on  the  journal¬ 
ists,  but  also  for  its  failure  to  require  any 
heightened  scrutiny  of  the  tort  claims 
asserted  given  the  context  of  news¬ 
gathering  activity  in  which  the  claims 
arose. 

The  court  was  liighly  sympathetic  to 
the  Wolfsons’  professional  concerns  for 
the  safety  of  their  children,  and  failed  to 
give  consideration  to  the  significance  of 
the  reporters’  activities  and  purpose. 

The  journalists  pursued  traditional 
news-gathering  techniques  and  identi¬ 
fied  themselves  as  journalists  when  the 
Wolfsons  learned  of  their  presence.The 
journalists  remained  on  public  property 
at  all  times. 

Nevertheless,  the  Wolfsons  testified 
to  an  irrational  fear  for  the  lives  of  their 
children  somehow  created  by  the  jour¬ 
nalists’  presence.They  claimed  that  win¬ 
dow  shades  had  to  be  kept  drawn,  and 
the  children  kept  indoors  on  the  two 
days  the  journalists  were  around. 

The  court  readily  accepted  the 
Wolfsons’ “fears”  as  providing  a  basis  for 
injunctive  relief,  ruling  that  a  claim  for 
invasion  of  privacy  could  be  stated  on 
the  basis  of  “a  persistent  course  of 
hounding,  harassment  and  unreasonable 
surveillance,  even  if  conducted  in  a 
public  or  semi-public  place.” 

Moreover,  in  reaching  its  decision, 
the  court  took  on  an  extraordinary  and 
potentially'  dangerous  editorial  role.The 
court  relied  upon  its  own  subjective 

(See  Legally  on  page  46) 
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Landmark  Decision 


Everyone  AGREES  THAT  the  action  of  the  U.S.  Supreme  Court  25 
years  ago  this  June  30,  refusing  to  grant  the  government’s  request 
to  censor  the  publication  of  the  Pentagon  Papers,  was  a  “landmark 
decision”  for  the  free  press.  And  it  was. 

Yet,  it  also  was  the  first  time  the  government  had  exercised  prior 
restraint  against  publication  of  classified  material  and  almost  got  away 
with  it.  It  was  the  first  time  major  newspapers  had  actually  been  pre¬ 
vented  by  an  injunction  from  publishing  something  for  more  than  a 
week. 

In  the  end,  the  Supreme  Court  upheld  the  press’s  right  to  publish.The 
democratic  process  worked.  However,  the  goverrunent’s  attempt  at  prior 
restraint  was  effective  temporarily. 

One  would  think  that  this  6-to-3  decision,  which  produced  six  con¬ 
curring  opinions  and  three  dissenting  opinions,  would  have  a  profound 
and  lasting  effect  on  the  thinking  of  lower  courts  in  this  country. 
However,  there  continue  to  be  occasional  efforts  to  muzzle  the  press 
through  the  courts.  One  of  them,  involving  Business  Week,  prevented 
publication  of  material  for  several  weeks. 

Some  of  the  concurring  opinions  should  be  posted  on  the  walls  of 
courthouses  across  the  country,  such  as  this  from  Justice  William  O. 
Douglas  with  Justice  Hugo  Black  concurring:  “The  dominant  purpose  of 
the  First  Amendment  was  to  prohibit  the  widespread  practice  of  govern¬ 
mental  suppression  of  embarrassing  information.  It  is  common  knowl¬ 
edge  that  the  First  Amendment  was  adopted  against  the  widespread  use 
of  the  common  law  of  seditious  libel  to  punish  the  dissemination  of 
material  that  is  embarrassing  to  the  powers  that  be.  The  present  cases 
will,  I  think,  go  down  in  history  as  the  most  dramatic  of  that  principle  .... 
Secrecy  in  government  is  fundamentally  antidemocratic,  perpetuating 
bureaucratic  errors.  Open  debate  and  discussion  of  public  issues  are 
vital  to  our  national  health.” 


The  Fourth  Estate 


By  Steve  Greenberg 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Newspaperdom,  Match  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  iext  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext.  ii7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext  h6| 


Executive  Editor  John  P.  Consoli  iext  22SI 
Senior  Editor  George  Gameau  iext  2231 

Associate  Editors  David  Astor  iext  226I 
Tony  Case  iext  228I 
Jodi  B.  Cohen  iext.  2291 
Dorothy  Giobbe  iext  2271 
Laura  Reina  iext.  2221 
Jim  Rosenberg  iext.  2241 
Midwest  Editor  Mark  Fitzgerald 
W'ashington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.I..  Stein 

Copy  Editor  Jeimifer  S.Waber  iext  2301 
Art  Director  Hector  W.  Marrero  iext.  2211 

Art/Graphlc  Assistant  Lery  Chan 

Art  Assistant  Quincee  M.  Robinson 

Editorial 

Production  Manner  Robert  Rivera  iext.  2201 


Vice  President  Advertising  Michael  J.  Dardano  iext.  issi 

Sales  Representatives  Ann  M.  Fisher  iext.  isoi 

(New  York)  Joan  F,  Hohauser  iext  issi 
Betsy  Maloney  iext.  1591 
Sales  Representatives  Anthony  R.  George 
(Chicago)  Richard  H.  Heruichs 

Production  Manner  Carol  Blum  iext.  1661 

Elisa  L.  Miller,  Assistant  iext  i6si 

Classified 

Advertising  Manr^er  Shawn  Olson  iext  2931 

Hazel  Pteuss,  Assistant  iext.  2951 

Circulation 

Marketing  Director  David  Williams  iext.  2501 
Fulfillment  Manager  Marlene  Hazzard  iext.  280| 
Information  Services  Shqipe  Malushi  iext.  3511 

Promotion  Manager  Lawrence  J.  Bumagiel  iext  isoi 

Denniston  Brown,  Assistant  iext.  isi] 

OFFICES 

General  nW19thSt., NewYoik, NY  10011;ai2)6754380;FAX;  Editorial (212) 691- 
7287;  Advertising  (212)  929-1259;  Ciiculation  (212)691-6939.  Cotporate  e-tnail; 
edpub@intxliaiiifo.com;  VtEb  Site:  httpyAvww.inediainfo.com. 

Chicago:  8  S.  Michigan  Ave.,  Suite  1601,  Chicago,  IL  60603;  (312)  641-0041; 
FAX  (312)  641-0043.  Mark  Fitzgerald.  Editor;  Richard  H.  Henrichs,  Anthony  R. 
George  Sales  R-.;presentative. 

Washington:  National  Press  Building,  Suite  11 28, Washington,  DC  20045;  (202) 
662-7234;  FAX  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  CA  90814;  (310)  597-1159;  FAX 
(310)  597-1776.  M  L.  Stein,  Editor. 

Los  Angeles:  2001  S.  Barrington  Ave.,  Suite  112,  Los  Angeles,  CA  90024:TEL/ 
FAX  (310)  378-7075.  W.  Marshall— Marshall.  McGinley  &  Doyle,  Advertising 
Representatives. 

San  Francisco:  450  Sansome  St.,  Suite  1420,  San  Francisco,  CA  94111;  (415) 
421-7950;  FAX  (415)  398-4156.  P  Scott — Peter  Scott  &  Associates,  Advertising 
Representatives. 


Charter  Member, 
Audit  Bureau 
of  Circularions 
Member, 

Narional  Newspaper 
Auda  Bureau  Associarion 

Of  Circulations  Newspaper  A&sociation 
*'**'"***'  of  America 


Microfilm  copies  of  Editor  &  Publisher  are  available  in  16mm  microfilm,  35  mm 
microfilm  and  105mm  microfiche  from  University  Microfilms  International,  300 
N.  Zeeb  Rd.,  Ann  Arbor,  MI  48106.  Printed  in  USA. 

Vol.  129,  No.  26,  June  29,  1996,  Editor  &  Publisher.  The  Fourth  Estate  (ISSN; 
0013-094X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial 
and  business  offices  at  11  West  19th  Street,  New  York,  N.Y.  10011.  Periodicals 
postage  paid  at  New  York,  N.Y,  and  additional  mailing  offices.  Printed  at  William 
Byrd  Press  Inc.,  Richmond,  Va.  23228.  Titles  patented  and  registered  and  con¬ 
tents  copyrighted  1996  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved.  Annual 
subscription  $65  in  the  United  States  and  possessions  and  in  Canada.  All  other, 
$125.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster  Send  change  of  address  to  Editor  &  Publisher  Co.,  11  West  19th 
Street,  New  York,  N.Y.  1001 1. 


6  EditCM"  &  PUBUSHER  ■  JUNE  29,  1996 


LETTERS  TO  THE  EDITOR 


Crossing 
picket 
lines 

I  READ  YOUR  recent 
article,  “Labor  Pains 
in  the  Keystone  State,” 
with  a  sense  of 
incredulity. 

As  a  “replacement 
worker”  at  the  Detroit 
Newspaper  Agency, 

I’ve  been  laughing 
myself  to  tears  at  the 
ease  with  which  I 
managed  to  attain  a 
respectable  standard 
of  living  and  a  secure 
position  with  a  highly 
respected  organiza¬ 
tion,  thanks  to  the  idi¬ 
otic  tactics  of  con¬ 
frontation  embraced 
by  the  local  union 
leadership  —  who,  as 
time  has  shown,  has 
led  its  membership 
away  from  some  of 
the  best  paying,  and 
face  it,  easiest  media 
jobs  in  the  country  to  the  oblivion  of  a 
hopeless  cause. 

It’s  understandable  that  as  larger 
metropolitan  dailies,  the  travails  at  the 
News  and  Free  Press  would  eclipse 
smaller-scale  battles  such  as  the  one 
gripping  the  Ledger  and  the  Valley 
Tribune.  But  if,  as  your  article’s  union 
source  asserts,  “80%  of  Elltvood  Citizen 
publishing  employees  make  less  than 
$6.17  an  hour”  and  “almost  60%  . . . 
earn  less  that  $5.00  an  hour,”  the  fact 
that  the  struggle  for  economic  justice 
taking  place  in  Elwood  City  hasn’t  been 
brought  to  wider  attention  by  the 
unions  themselves  is  nothing  short  of 
astounding.  Or  is  it? 

Yes,  if  the  figures  quoted  are  correct. 
I’d  say  a  strike  would  definitely  be  in 
order;  any  and  all  action  should  be 


For  additional  stories,  analysis 
and  industry  resources,  . 
visit  us  on  the  .Web 

http://www.mediainfo.com 


taken  to  attain  a  con¬ 
tract  which  would 
provide  a  decent  living 
wage  for  employees. 

But  I  fotgot:The 
Teamsters  are  too  busy 
worrying  about  the 
fact  that  its  Detroit 
Mailers  Union  mem¬ 
bers  are  having  to 
struggle  to  get  by  on  a 
scant  $47,000  per  year 
average,  at  an  organiza¬ 
tion  where  beginning 
reporters  have  to 
scratch  and  claw  to 
survive  on  a  starting 
wage  of  $56,000. 

Am  I  alone  in  sens¬ 
ing  irony  here? 

The  Detroit  strike 
(and  the  inane 
demands  of  the 
Detroit  strikers)  was 
ludicrous  from  the 
beginning,  but  con¬ 
trasted  to  the  situation 
in  Pennsylvania,  it 
attains  the  rank  of 
absolute  farce.The 
unions  have  forsaken 
those  who  truly  need  them  —  the 
$6.17-per-hour  underclass  —  for  the 
spoiled  denizens  of  Detroit  journalism’s 
upper  middle  class.  And  they  wonder 
why  people  like  me  are  more  than 
happy  to  cross  their  lines. 

David  Livingstone 

Journalists 
should  learn 
the  Bible 

The  APPALUNG  IGNORANCE  of 
the  Bible  displayed  in  M.L.  Stein’s 
account  of  the  Spokane  newspaper 
bombing  <JE&P,  May  1 1,  p.  18)  helps 
explain  why  newspapers  are  losing 
credibility  with  mainstream  Christians 
(who  in  our  part  of  the  country  make 
up  a  huge  percentage  of  our  potential 
readership). 

The  article  would  have  journalists 
beUeve  that  one  using  the  wordYahweh 
is  some  kind  of  right-wing  nut  case.  In 
£act,Yahweh  is  an  English  spelling  of 
the  Hebrew  proper  name  for  God, 


Newspaperdom* 


50  YEARS  AGO. . .  Countering 
rumors  that  the  125  corre¬ 
spondents  aboard  the  SS 
Appalachian  will  be  blinded 
\<iien  they  observe  the  A-bomb 
test  fiom  the  ship  IBmiles  off 
Bikini  Atoll  on  July  1,  the  Navy 
distributed  heavy  duty  dark 
goggles  to  watch  the  blast,  plus 
powerful  binoculars  to  observe 
the  aftermath.  The  ship  carries 
mote  communications  equip¬ 
ment  for  press,  radio,  television 
and  photos  than  any  other  ship 
in  the  world.  Hling  priorities 
were  established  by  a  steering 
committee  of  press  and  mili¬ 
tary.  Fbur  circuits  are  provided 
by  wire  services  for  the  first 
half  hour.  The  rest  of  the  corre¬ 
spondents  will  share  two  cir¬ 
cuits  and  be  limited  to  250 
words  each  in  order  to  give  all 
equal  opportunity. 

From  Editor  &  Pubusher 
June  29,  1946 


revealed  to  Moses  in  Exodus  3:14.  It 
translates  generally  as  “I  am  who  I  am,” 

“I  will  be  who  I  will  be”  or  simply  “I  am.” 

Another  English  spelling  of  the  same 
Hebrew  word  is  Jehovah.This  name  for 
God  occurs  more  than  6,000  times  in 
the  Old  Testament.  The  English  language 
does  not  have  an  equivalent  word  for 
God’s  name.  We  instead  capitalize  God 
to  distinguish  between  the  one  God  of 
Christianity  and  the  multiple  gods  of 
^yptian  or  Greek  mythology. 

Another  common  device  for  Bible 
translators  is  to  use  the  word  LORD  in 
all  caps  to  stand  for  God’s  proper 
name.  Neither  of  these  solutions  is  com¬ 
pletely  satisfactory,  so  some  Christians 
choose  to  use  the  nameYahweh  or 
Jehovah.  Use  of  these  words  alone  does 
not  make  someone  craz>'. 

Journalists  talk  often  about  a  need  for 
multicultural  diversity.  This  should 
include  accuracy  and  balance  in 
descriptions  of  key  words  or  beliefs  of 
all  religions.  Our  readers,  listeners  and 
viewers  deserve  nothing  less. 

By  the  way,  we’re  hardly  part  of  the 
Christian  right  —  we’re  both  registered 
Democrats. 


John  &  Faith  Wylie 

The  Wylies  own  the  weekly 
Oologah  (Okla.)  Lake  Leader 


The  Reuter  Foundation 

invites  applications  for  the 

Reuter  Fellowship 
IN  Medical  Journalism 

at  the 


Columbia  University 
Graduate  School  of  Journalism 


This  award  is  for  professional  journalists 
who  specialize  in  writing  or  broadcasting 
stories  about  medical  issues,  and  who  woula 
benefit  from  a  period  of  study  and  research 
using  the  resources  of  Columbia  University 
and  nearby  medical  institutions.  Candidates 
must  have  at  least  five  years  medical  jour¬ 
nalism  experience  to  be  eligible  for  this 
fully-funded  fellowship  in  the  spring  semes¬ 
ter  of  1^7. 

Further  information  and  application  forms 
may  be  obtained  by  writing  to: 
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Columbia  University  Graduate  School  of  Journalism 
2950  Broadway 
New  York,  NY  10027 
Phone:  212-854-3862 
Fax:  212-854-7837 
E-mail:  mgh2@columbia.edu 
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bift  i  time  you  got 
away  from  it  all? 


Photo,  Rosemary  LirKoin,  The  Patriot  Ledger. 


New  England  newspapers  roll  out  great  getaways  every  day  of  the  year.  Invite  your  best 
prospects  to  purchase  goods  and  services  in  a  market  where  seasonal  change  offers  exceptional 
opportunities.  Retail  ads  running  in  these  newspapers  deliver  an  audience  bent  on  the  big  business 
of  relaxation  and  recreation. 
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Waiting  Game 
Ends  In  Montana 


RIVE  30  MILES  of 
bad  road,  pass  two 
FBI  roadblocks  and 
then  swelter  in 
near- 100-degree 
heat  on  a  hilltop, 
waiting  for  some¬ 
thing  —  anything 
—  to  happen. 

That  was  the  life 
of  a  swarm  of  print 
and  broadcast 
journalists  who 


Swarm  of  print  and  broadcast 
journalists  who  covered  the 
standoff  between  the  FBI  and 
the  rebellious  Freemen  in  Jordan, 
Mont,  get  to  go  home 


BY  M.L.  STEIN 


movie  theater  and 
two  cow-town 
bars,  where  they 
could  mingle  ami¬ 
ably  with  FBI 
agents  who,  during 
the  day,  were 
about  as  commu¬ 
nicative  with  the 
press  as  Gen. 
Eisenhower  was 
just  before  D-Day. 
And  yet,  report- 


covered  the  standoff  between  the  FBI  and  the  rebel¬ 
lious  Freemen  in  Iordan,  Mont.,  a  hamlet  that  could 
almost  serve  as  a  setting  (circa  1875)  for  a  Western 
movie.  No  planes,  trains  or  buses  serve  the  commu¬ 
nity  and  the  nearest  town  of  any  size  is  Miles  City 
(pop.  10,000),  83  miles  away. 

Previously,  journalists  in  Jordan  had  struggled 
through  violent  rain  and  snowstorms,  which  made 
the  bumpy,  potholed,  gravel  road  to  the  lookout  site 
even  more  dangerous.  There  were  four  vehicle  acci¬ 
dents  on  the  bone-jarring  stretch,  one  of  which 
killed  an  FBI  agent. 

And  when  night  fell  and  work  was  done,  what 
awaited  them  was  a  dusty  community  of  454  people 
with  only  one  full-service  restaurant  —  which  could 
charitably  be  called  passable  —  no  physician  or 


ers  interviewed  by  £&P  at  the  scene  would  not  have 
been  anywhere  else.The  Freemen  holdout  was  a  big 
story  —  for  some,  the  biggest  they  had  ever  cov¬ 
ered. 

“It  was  and  is  an  important  story,”  said  Howard 
Pankratz  of  the  Denver  Post,  who  had  reported  it  for 
4l  days  and  has  the  sunburn  to  prove  it. 

“Yes,”  added  Tom  Laceky  of  Associated  Press,  “but 
there  were  all  kinds  of  fhistrations.The  FBI  wouldn’t 
talk  to  us.  They  considered  us  just  in  their  way. 
There  was  no  one  on  the  ground  as  an  information 
source.” 

“It  seemed  like  a  dumb  way  to  run  an  operation,” 
said  David  Crisp  of  the  Billings  (Mont.)  Gazette, 
which  had  staffed  the  story  since  February  when 
the  standoff  started. 


Wire  service  rivals  Tom  Laceky  (left)  of  Associated  Press,  and 
Gene  Laverty  of  Reuters  scanned  the  Freemen  compound  for 
signs  of  activity.  ' 


USA  Today's  Deeann  Glamser,  covering  the  Freemen  for  the 
second  time,  prepares  a  story  outside  her  Media  Hill  tent.' 
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The  Hell  Creek  Bar  was  the  home  away  from  home  for 
hundreds  of'journalists  and  FBI  agents  during  the 
standoff. 


Main  Street,  Jordan,  Mont. 


Deeann  Glamser  of  USA  Today,  a  veteran  of  the 
Ruby  Ridge  shootout  and  an  earlier  FBI  confrontation 
with  the  Freemen  at  Roundup,  Mont.,  last  year, 
recalled:  “It  was  easier  [for  the  media]  then.” 

WTiile  not  holding  regular  news  conferences,  agents 
did  from  time  to  time  at  Roundup  call  reporters  over 
to  their  area  for  briefings,  Glamser  said. 

On  what  became  known  as  Media  Hill,  journalists 
relied  on  binoculars  and  telephoto  lenses  to  glean 
whatever  information  they  could  through  observing 
the  Freemen  settlement  they  called  Justus  Township. 

Tara  Wallis,  a  producer  for  a  Washington  state 
cable  operation,  did  not  have  Glamser’s  experience 
but  got  the  Jordan  assignment  anyway. 

“I’ve  been  out  of  journalism  school  for  just  a  year. 
It  was  great,”  she  exclaimed. 

CBS  staffer  Hunter  Bloch,  who  rotated  as  the  pool, 
long-range  cameraman 


He  banned  the  AP’s 

ne  uunnuu  luu s,  it  all  in  stride, 

Laceky  front  the  bar  commenting:  “it  was 
for  several  weeks 

''  been  m  this  business 

because  he  didn’t  like  30  years  and  rve  been 
a  part  of  one  of  the  lots  of  big  ones.”  He 

^  J  J  chalked  up  72  days  on 

correspondent’s  stories  the  Jordan  job. 

Media  Hill  was  an 
area  of  high  ground 
about  two  miles  from  the  Freemen’s  compound. 
There,  CNN,  CBS,  AP  Radio,  AP  and  an  assortment  of 
newspaper  repxjiters  and  photographers  gathered 
to  watch  and  wait.  Hilltoppers  included  representa¬ 
tives  of  Reuters,  Washington  Post,  New  York  Times, 
Rocky  Mountain  News,  Germany’s  Stem  magazine, 
Sydney  Morning  Herald,  AP  Radio  and  Swedish  and 
German  television. 

Huge  vans  and  satellite-mounted  trucks  on  the 
hill  made  for  a  startling  change  in  the  the  high-plains 
landscape.  Television  cameras  with  powerful  zoom 
lenses  and  night  scopes  were  constantly  trained  on 
the  Freemen’s  compound,  occasionally  spotting 
negotiations  between  the  FBI  and  the  rebels  outside 
the  buildings. 

Actually,  there  were  two  media  hills.  But  one,  a 
short  distance  from  the  other,  was  occupied  solely 
by  Fox  News,  whose  presence  cost  the  broadcasting 


company  $  10,000  a  day,  a  staffer  said. 

Fox,  like  all  the  other  media,  paid  ranchers  hun¬ 
dreds  of  dollars  to  occupy  the  Media  Hill  site  and 
hundreds  more  for  housing  their  people. 

Jordan  has  only  two  motels.  Both  were  fully  occu¬ 
pied  by  FBI  and  a  few  media.  Townsfolk  and  ranch¬ 
ers  rented  out  rooms  and  sometimes  whole  houses 
to  media  personnel.  The  rate  per  night,  per  room 
generally  ran  from  $50  to  $100,  while  hoases  rented 
for  up  to  $600  a  day. 

CNN  producer  Susan  KroU  believes  the  company 
got  a  good  deal. 

“For  $  100  a  head,  in  our  house  we  also  got  break¬ 
fast  and  lunch  for  10  to  14  people,  which  was 
brought  up  to  us  on  the  hill  every  day,”  she 
explained.  “The  guy  who  owns  the  home  we  were 
staying  in  said  he  would  have  lost  the  house  to  the 
bank  if  it  hadn’t  been  for  our  revenue.” 

The  only  rent  Rick  Mofina  of  the  Calgary  Herald 
paid  was  a  flat  $50  to  park  his  camper  on  the  hill. 
One  of  the  Freemen  holdouts  was  Dale  Jacobi,  a  for¬ 
mer  Calgary  cop. 

The  unofficial  tallyman  of  the  number  of  journal¬ 
ists  who  were  covering  the  story  or  who  had  cov¬ 
ered  it  was  Joe  Herbold,  owner  of  the  Hell  Creek 
Bar,  their  favorite  gathering  place. 

Herbold,  a  mustachioed  bariceep  with  an  attitude, 
asked  each  media  patron  to  sign  in  on  a  list  that 
grew  to  about  380  names  of  journalists  who  cov¬ 
ered  the  story. 

However,  the  proprietor  who,  by  all  appearances, 
raked  in  thousands  of  dollars  from  the  influx,  is  not 
neccesarily  a  media  fan.  He  banned  the  AP’s  Laceky 
from  the  bar  for  several  weeks  because  he  didn’t  like 
a  part  of  one  of  the  correspondent’s  stories  in  which 
a  local  man  was  quoted  as  saying  the  community 
favored  an  FBI  assault  on  the  Freemen’s  compound 
and  that  he  “would  like  to  see  some  blood  flow.” 

Laceky,  who  stands  by  the  quotes,  said  Herbold 
eventually  lifted  the  ban  with  the  admonition  that 
the  reporter  refrain  from  quoting  anyone  in  the  bar. 

“That  was  fine  with  me,”  Laceky  said,  chuckling.  “I 
didn’t  have  time  to  go  there  anymore  anyway.” 

Herbold  refused  to  be  interviewed  by  this 
reporter  and  warned  him  not  to  interview  anyone  in 
the  saloon,  including  other  media  members. 

“People  are  in  here  to  relax  and  enjoy  them- 
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selves,”  he  continued.  “If  you  break  the  rule,  you’ll 
have  to  find  yourself  another  home.” 

He  didn’t  say  anything  about  having  conversa¬ 
tions  with  customers. 

On  the  other  hand, Tom  Fogel,  who  operates  the 
competing  Rancher’s  Bar  and  Cafe,  which  did  not 
nearly  match  Herbold’s  traffic,  thought  the  media 
were  just  fine,  believing  they  were  a  factor  in  the 
continuing  dialogue  between  the  FBI  and  the 
Freemen  that  led  to  their  surrender  without  a  shot 
fired.  “The  media  kept  things  cool,”  he  said. 

Fogel’s  one  and  only  menu  item,  a  six-  or  10-ounce 
sirloin  steak,  was  a  popular  item  with  journalists 
seeking  a  change  from  the  aforementioned  restau¬ 
rant,  the  Q.D.,  a  smoker’s  paradise. 

Fogel’s  benign  view  of  the  press  was  shared  by 
many  Jordanites,  a  spot  survey  showed.  Early  anec¬ 
dotal  reports  of  local  hostility  toward  them  seemed 
unfounded. 

“They  [reporters]  are  human  beings  like  every¬ 
one  else,”  said  Patricia  Clark,  a  middle-aged  house¬ 
wife,  as  she  made  her  purchase  at  Jordan  Drugs. 
“They  have  a  job  to  do.” 

Sipping  a  Coke  at  the  store’s  soda  fountain.  Father 
Michael  Schneider,  a  circuit-riding  priest  who  was 
celebrating  mass  that  week  at  St.  John  the  Baptist 
church,  recalled:  “Initially,  there  was  some  resent¬ 
ment  in  town  over  so  many  media  coming  in,  but 
people  adjusted.  1  think  many  of  them  realize  it’s 
good  to  have  other  influences  in  the  commumty.” 

Druggist-owner  John  Fitzgerald  scoffed  at  the 
notion  that  the  press  was  not  welcome. 

“As  far  as  I’m  concerned,  the  press  was  never  a 
problem,”  he  said. 

A  similar  view  was  held  by  rancher  Bill  Dutton, 
who  had  dropped  in  to  Fogel’s  bar. 

“The  media  didn’t  bother  me,”  he  said.“They  were 
good  for  the  town.  And  for  the  basinesspeople,  they 
were  a  gold  mine.” 

Another  rancher,  a  woman  in  town  with  her  two 
children,  opined:  “I’d  say  we  all  got  along  just  fine.” 

Her  view  seemed  accurate.The  media,  FBI  and  the 
residents  settled  into  a  generally  comfortable  rela¬ 
tionship.  From  their  pickup  trucks,  the  latter  would 
wave  cheerily  to  agents  and  journalists  strolling  the 
dirt  streets.  At  the  checkpoints,  agents  exchanged 
pleasantries  with  the  reporters  they  recognized 
from  previous  crossings. 

Unfortunately  for  the  media,  the  agents’  good 
nature  did  not  extend  to  giving  out  hard  news. 

At  the  FBI  command  post  in  the  county  fair¬ 
grounds,  reporters  were  met  at  the  gate  —  they 
could  go  no  farther  —  by  two  agents,  who  said  they 
were  not  authorized  to  give  out  any  information. 
The  agency’s  Jordan  spokesman  was  in  Billings,  175 
miles  away,  the  media  were  told. 

When  the  Freemen  appeared  in  U.S.  District 
Court  June  14  in  Billings,  the  FBI  was  no  more  forth¬ 
coming  than  it  had  been  at  Jordan,  according  to 
Laceky.  However,  Montana  U.S.  Attorney  Sherry  Mat- 
teucci  held  an  impromptu  press  conference  outside 
the  courtroom  following  the  hearing  before  a  U.S. 
magistrate. 


Battle  Over 
Stars  and  Stripes 
Continues 


]rA  TURNABOUT,  a  veterans  group  is  again  waving 
le  Stars  and  Stripes  in  the  face  of  a  possible  lawsuit 
ver  the  use  of  the  name. 

_The  Stars  and  Stripes  Association  (SSA),  an  organ¬ 
ization  of  former  staffers  of  the  Armed  Forces  news¬ 
paper,  appeared  last  March  to  back  down  over  using 
the  tide  when  the  National  Tribune  Corp.  (NTC)  of 
Washington,  D.C.,  threatened  to  sue  over  the  associ¬ 
ation’s  use  of  the  name  on  its  membership  newslet¬ 
ter  iE&P,  March  30).  NTC  publishes  the  domestic 
edition  of  Stars  and  Stripes  and  asserts  it  has  owned 
the  trademark  on  the  name  since  1926. 

When  the  dispute  first  arose,  Maury  Martin,  sec¬ 
retary  of  the  SSA  and  editor  of  the  Stars  and  Stripes 
Association  News,  said  that,  pending  a  polling  of  the 
membership,  it  appeared  SSA  would  reluctantly 
change  its  name  rather  than  engage  in  an  expensive 
lawsuit.  In  fact,  SSA  already  had  tried  out  a  series  of 
new  names  including  the  Association  of  Stripers  and 
the  Stripes  Association  News. 

Martin  told  E&P  that  the  membership  survey  pro¬ 
duced  mixed  opinions  on  whether  to  continue  with 
the  association’s  original  name,  some  fearing  the 
cost  of  a  lawsuit. 

“But  essentially,  they  felt  the  board  of  directors 
should  decide  the  matter  and  the  board  voted  to 
keep  our  name,”  he  continued. 

In  the  News'  June  issue,  a  column  by  Martin 
stated:  “Many  of  our  members  agreed  to  go  along 
with  a  change,  but  most  reluctantly  and  with  many 
comments.” 

Among  the  comments,  he  related,  was  that,  “If 
terms  such  as  ‘aspirin’  can  fall  into  the  public 
domain  from  generic  use,  the  words  ‘Stars  and 
Stripes’  have  been  in  the  public  domain  since  Betsy 
Ross  sewed  on  the  last  star . . . .” 

Martin  also  asserted  that  the  Stars  and  Stripes 
alumni  group  had  used  the  name  for  five  years  with 
no  challenge  from  NTC. 

He  added  that  his  research  disclosed  that  23 
trademaiks  containing  the  words  Stars  and  Stripes 
have  been  issued  in  the  last  10 
years  with  “no  apparent  objec¬ 
tion”  from  NJC. 

“This  is  an  emotional  issue  for 
many  of  our  members,”  Martin 
said.  “We’re  the  guys  who  pre¬ 
pared  and  distributed  the  news¬ 
paper  for  50  years  and  some  of 
our  colleagues  were  killed 
reporting  for  it  in  Worid  War  n, 
Korea  and  Vietnam. 

“I  can’t  understand  what  the 
problem  is.  We’re  a  nonprofit 
organization  and  our  newsletter 
(See  Battle  on  page  46) 


“We  are  now 
financially 
prepared  to  do 
battle,”  Martin 
announced  in 
the  newsletter. 

“I  personally 
believe  we 
would  win” 
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name,  suggested  in  his  letter  that  the  Reno  papers 
compete  in  quality  rather  than  “seeing  how  much 
we  can  spend  on  attorneys.” 

“Of  course,”  wrote  vonKaenel,  “we  both  know 
that  your  attorney’s  letter  had  little  to  do  with  sup¬ 
posed  damages  caused  by  the  fact  that  our  ‘Best  Of 
contests  share  the  same  name.  Your  real  goal  was 
simply  to  remind  us  that  Gannett  has  a  big  legal 
staff,  one  that  is  easily  capable  of  keeping  the  Neu’s 
&  Review  tied  up  in  court  regardless  of  the  merit  of 
the  case. 

“It’s  not  going  to  happen.” 

In  a  interview,  vonKaenel,  who  is  president  of  the 
Association  of  Alternative  Newsweeklies,  com¬ 
mented  bitterly;  “It’s  pathetic  that  a  giant  corpora¬ 
tion  wants  to  stop  another  paper  from  publishing 
by  going  to  court. 

“And  it’s  real  embarrassing  that  they  have  so  lit¬ 
tle  faith  in  their  staff  to  compete  with  us  in  the  con¬ 
test  ....  We  know  of  no  one  outside  the  great  legal 
minds  of  Gannett  who  believe  you  can  enter  the 
Gazette  ‘Best  Of  contest  by  turning  in  a  ballot  to  the 
News  &  Review? 

But  vonKaenel  may  still  wind  up  in  court.  Hard¬ 
esty,  through  an  aide,  declined  to  say  whether  or  not 
the  News  &  Review's  name  change  was  satisfactory 
to  his  client. 


ORE  JlldDENCE  THAT  mainstream  newspapers  no 
longi^l^ore  local  alternative  publications  has  sur- 
facoQ  H  Nevada. 

omey  for  the  Reno  (Nev.)  Gazette-Journal 
khis  tlj^tened  legal  action  against  the  alternative 
%0eno  iikws  &  Review  unless  it  drops  its  “Best  of 
^eno’iltontest  for  readers. 

The  lawyer,  James  W  Hardesty,  pointed  out  in  a  letter 
to  News  &  Review  publisher  Jeff  vonKaenel  that  the 
Gannett-owned  Gazettejoumal  has  advertised  and 
published  “Best  of  Reno”  surveys  for  the  past  15  years. 

“This  letter,”  warned  Hardesty,  “is  to  place  you  on 
notice  that  you  are  committing 
'^dl  ddlly  dnd  copyright  violations, . .  appro¬ 
priation  of  my  client’s  adver- 
fldtlVB  DdOOr  tisement  slogan  and  program, 
and  committing  torts  of  unfciir 
iff  0V6r  riOht  trade  competition  and  palming- 
^  off  by  your  publication  of  the 

se  “Best  Of"  ‘Best  of  Reno’  survey!’ 

VonKaenel  responded  by 
publishing  Hardesty’s  letter  in 
his  weekly  tabloid  and  included  a  letter  of  his  own 
advising  “our  friends  at  the  Reno  Gazette-Journal  to 
‘Get  Real.’”  He  asserted  that  “Best  or  is  a  common 
feature  in  many  newspapers  and  magazines. 

However,  vonKaenel  also  announced  that  the 
News  &  Review  will  change  its  contest  title  to 
“Biggest  Little  Best  Of  Northern  Nevada,”  presum¬ 
ably  to  avoid  a  costly  lawsuit. 

The  publisher,  who  also  owns  alternative  news- 
papers  in  Chico  and  Sacramento, 
J  ^  H  Calif.,  with  the  same 


LA.  Weekly 
Boosts  Circulation 


The  alternative  la.  weekly  said  it  would 
increase  its  circulation  by  20,000  copies  over 
the  next  few  weeks. 

Publisher  Michael  Sigman  said  most  of  the  papers 
will  be  distributed  on  L.A.’s  Westside,  “where  the 
demand  has  been  strongest.” 

“We  have  a  long  waiting  list  of  locations  who 
want  to  distribute  the  Weekly,  and  a  number  of  our 
current  distribution  sites  have  requested  more 
papers,”  he  added. 

David  Schneiderman,  president  of  the  Weekly's 
parent  company.  Stem  PubEshing  Co.,  said  the 
Southern  California  tabloid’s  circulation  hike  follows 
a  move  similar  to  that  of  another  Stem  paper.  New 
Yorit  City’s  Village  Voice,  in  late  April. 

According  to  Sigman,  the  increased  press  run  will 
raise  the  Weekly's  circulation  to  195,000. 

—  M.L.  Stein 


The  Reno  NewsHT 

Review  has  defied  the  threat 

lawsuit  by  the  Reno  Gazette-Journal  and  contiiw 

to  run  its  "Best  of  Reno"  contest. 
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BY  M.L,  STEIN 


In  And  Out 
Of  The  Slammer 


ANDERSON,  THE  free-swinging,  p>olitically 
inca^ct  publisher  of  a  Northern  California  weekly, 

1  wuBi  and  out  of  the  slammer  recently  in  a  dispute 
til^the  district  attorney  over  a  letter  he  received 
frolM  fugitive. 

tS  facts  in  the  case  were  clear  enough.  Mendo¬ 
cino  County  Superior  Court  Judge  James  Luther 
cited  Anderson  for  contempt  and  slapped  him  into 
jail  for  refusing  to  turn  over  a  letter  to  his  paper,  the 
Anderson  Valley  Advertiser,  from  an  alleged  killer  of 
a  sheriff’s  deputy. 

But  what  puzzled  Anderson,  according  to  his 
brother,  Robert,  is  that  the 
publisher  did  eventually 
release  the  letter  to  the  dis¬ 
trict  attorney,  who  wanted  it 
as  evidence  in  the  homicide. 

The  district  attorney  com¬ 
plained  that  the  supposed  let¬ 
ter  from  the  susF>ect,  Eugene 
“Bear”  Lincoln,  was  a  com¬ 
puter-generated  communica¬ 
tion  of  no  use  in  his  investiga¬ 
tion.  He  wanted  the  original 
and  Luther  backed  him  up  at 
a  May  29  hearing,  overruling  Anderson’s  claim  for 
protection  under  the  California  shield  law. 

“That  is  the  original  as  far  as  we  know,”  Robert 
Anderson  told  E&P.'"\n  any  case,  that’s  all  Bruce  got. 
Even  the  signature  is  a  printout.” 

The  Advertiser  staff  eventually  convinced  Luther 
the  letter  received  by  the  paper  was  the  original. 
After  spending  two  weeks  in  jail,  the  judge  freed 
Anderson. 

Lincoln,  an  Indian,  has  since  turned  himself  in  to 
his  lawyer  and  is  in  jail  awaiting  trial. 

The  case  goes  back  to  April  14,  1995,  when  a 
friend  of  Lincoln’s,  Arylis  Peters,  shot  and  killed 
another  Indian  in  the  town  of  Covelo. 

Sheriffs  deputies  confronted  Peters,  Lincoln  and 
Peters’  brother  that  night  and  shots  were  reportedly 
exchanged. 

Deputy  Bob  Davis,  also  an  Indian,  was  killed,  as 
was  Peters. 

The  letter  accuses  the  sheriffs  department  of 
only  being  “interested  in  getting  a  body  count”  and 
planning  “to  kill  as  many  Indians  as  they  could  .... 
‘Shoot  to  kill  Bear  Lincoln’  was  the  order  of  the  day. 
Don’t  give  him  no  chances,  blow  him  away,  guilty  or 
innocent,  he  must  die.” 

There  is  no  confession  or  denial  of  Davis’  murder 
in  the  letter,  which  was  printed  in  full  by  the  alter¬ 
native  Advertiser,  which  is  published  in  Boonville. 


The  Advertiser  —  which  bills  itself  as  “The  coun¬ 
try  weekly  that  tells  it  like  it  is”  —  is  long  known  for 
its  unrelenting  criticism  of  county  government. 
Below  its  flag  are  purported  quotes  from  Vladimir 
Ilyich  Lenin  and  Joseph  Pulitzer  —  the  former  advis¬ 
ing,  “Be  as  radical  as  reality,”  and  the  latter  urging, 
“Newspapers  should  have  no  friends.” 

The  56-year-old  Anderson  (the  name  similarity 
with  that  of  the  paper  is  a  coincidence)  has  riled  a 
lot  of  people  in  the  vaDey,  but  he’s  not  exactly 
friendless. 

While  he  was  jailed,  some  letters  of  support  were 
received  by  the  paper, 
including  one  from  a  man 
who  enclosed  a  $100 
check  to  start  a  “defense 
fund”  for  Anderson. 

The  writer  commented: 

“Setting  aside  all  its  bull¬ 
shit,  your  paper  does  serve 
as  an  example  of  what  a 
newspaper  should  be.  We 
owe  you.” 

Another  writer  charged 
the  Advertiser  with  a  “lot 
of  unfair  attacks”  on 
county  activists,  including 
herself,  but  added:  “Bruce 
did  not  decide  to  subpoena  that  letter  or  make  him¬ 
self  an  issue  in  Bear  Lincoln’s  trial ....  Bruce  is  not 
being  targeted  for  anything  he  did  wrong.  He  is 
being  targeted  for  something  he  did  right.” 

An  Advertiser  story  on  Anderson’s  arrest  led  off 
(in  the  paper’s  typical  style):  “Bruce  Anderson  was 
hauled  off  to  County  jail  Friday.  He  was  magnificent. 

“In  a  County  where  to  get  anything  accom¬ 
plished,  petty  horsetrading  is  the  norm.  Bruce’s 
stand  was  principled.” 

The  issue  also  contained  an  interview  with  Ander¬ 
son  just  before  he  was  jailed  and  before  he  surren¬ 
dered  the  questioned  letter. 

The  ex-Marine  was  quoted  as  saying:  “  . . .  I 
haven’t  been  sentenced  for  any  crime  ....  I  haven’t 
been  tried  for  any  crime.  I’m  not  awaiting  trial  for 
any  crime.  I’m  in  there  to  coerce  the  document 
from  me.” 

Anderson  asserted  there  was  no  need  for  the  con¬ 
tempt  order  because  Lincoln’s  lawyer  had  admitted 
he  was  at  the  shooting  scene. 

It  was  Anderson’s  second  incarceration.  In  1984, 
he  spent  60  days  in  jail  for  disturbing  the  peace  in 
connection  with  a  fight  with  the  county  superin¬ 
tendent  of  schools  during  a  school  board  meeting.  ■ 
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BY  DOROTHY  GIOBBE 

Star-Telegram 

Turmoil 


VyFERS  AT  THE  Fort  Worth  Star-Telegram  are  in 
th^dark  about  the  depanure  of  executive  editor 
Debroie  Price,  even  as  management  of  the  Texas  daily 
^imms  she  is  still  employed  by  the  newspaper. 
^Bbough  details  were  still  unfolding  as  of  E&P's 
deBine  last  week,  what’s  clear  is  that  both  the 
ng^paper  and  Price  are  fundamentally  at  odds 
'^^r  her  employment  status  and  the  circumstances 
surrounding  her  absence  from  the  newsroom. 

Despite  the  difference  of  opinion,  however,  rep¬ 
resentatives  from  both  sides  have  been  largely 
unwilling  to  publicly  discuss  details  of  their  respec¬ 
tive  versions  of  the  events. 

Essentially,  Price’s  lawyer 
claims  that  his  client  was 
wrongfully  terminated  be¬ 
cause  she  refused  to  go  along 
with  “unethical”  editorial  poli¬ 
cies  at  the  newspaper.  Fort 
Worth  attorney  Darrell  Keith 
told  the  Austin  American- 
Statesman:  “It  is  Debbie’s 
position  that  she  stood  up  for 
truth  and  integrity  at  the  Fort 
Worth  Star-Telegram  and 
when  she  challenged  unethical  practices,  she  was 
terminated. 

“This  is  based  on  what  I  believe  the  evidence  will 
show  if  the  case  goes  to  court,”  Keith  told  E&P. 

Price  later  was  offered  her  job  back,  Keith  said, 
but  “it  is  her  position  that  the  offer  was  under  cir¬ 
cumstances  that  would  make  her  going  back  as 
executive  editor  intolerable  and  untenable  to  her  or 
to  any  other  reasonable  person.” 

But  people  familiar  witli  the  situation  claim  that 
Price’s  departure  had  less  to  do  with  unethical  prac¬ 
tices  than  with  the  feet  that  she  was  going  to  be 
demoted. 

Management  of  the  Star-Telegram  has  declined  to 
comment  on  the  particulars  of  the  situation.  A 
spokesperson  said,  “We  usually  don’t  comment  on 
personnel  matters,  but  1  can  tell  you  that  Debbie 
Price  has  not  been  terminated  and  is  still  on  our  pay- 
roU.” 

The  opposing  versions  of  Price’s  employment  sta¬ 
tus  follow  weeks  of  bewilderment  and  speculation 
in  the  newsroom,  as  the  newspaper’s  management 
has  offered  no  official  explanation  of  the  events  to 
staffers. 

UNETHICAL  PRACTICES? 

According  to  published  reports  in  the  Austin 
newspaper  and  the  Dallas  Morning  News  —  a  Star- 


Telegram  competitor  — - 

Price’s  departure  is  linked  to  a 
supposed  high-level  clash 
over  journalistic  ethics  at  the 
newspaper. 

The  apparent  clash 
involved  the  newspaper’s 
coverage  of  the  Biosphere, 
the  ambitious  project  fi¬ 
nanced  largely  by  the  Bass 
family,  who  are  prominent 
members  of  the  Fort  Worth 
community. 

Star-Telegram  publisher 
Richard  Connor  told  the 
Morning  News  that  rumors 
Price  was  fired  over  the  Bio¬ 
sphere  coverage  are  “categorically  untrue.” 

Attorney  Keith  would  not  discuss  the  details  of 
the  events  leading  to  Price’s  departure,  or  to  what 
degree  the  newspaper’s  coverage  of  the  Biosphere 
was  involved. 

“Connor  fired  her,”  Keith  said.  “He  didn’t  tell  her 
he  was  firing  her  over  the  Biosphere  [coverage]  .... 
It  was  part  of  the  circumstances  leading  up  to  it.  It 
was  not  the  precise  subject  of  the  meeting  between 
Price  and  Connor  that  involved  her  termination.” 

The  wealthy  Bass  family  is  a  major  shareholder  in 
the  Walt  Disney  Co.,  parent  company  of  the  Star- 
Telegram  since  the  recent  Cap  Cities/Disney 
merger. 

THE  WHOLE  STORY? 

A  counter  version  of  Price’s  departure  has 
emerged  from  management  sources.  Price  was 
called  into  the  office  of  a  high-level  executive  and 
was  told  that  she  would  be  demoted,  they  say. 

She  then  left  the  newspaper  and  has  not 
returned. 

When  asked  about  the  reports  that  his  client  had 
been  demoted,  Keith  said,  “I’m  not  going  to  com¬ 
ment  on  rank  rumor  and  speculation.” 

If  Star-Telegram  management  was  in  fact 
unhappy  with  Price’s  work  performance,  it  would 
likely  come  as  a  surprise  to  many  in  the  newsroom. 

Price  was  handpicked  as  executive  editor  in  1993 
by  publisher  Connor.  Prior  to  her  appointment,  she 
had  been  a  columnist,  and  earlier,  a  reporter,  at  the 
newspaper. 

By  his  own  admission,  Connor  has  enjoyed  a 
close-working  relationship  with  Price  and  has  been 
a  major  supporter  of  her  efforts  in  the  newsroom. 

Price’s  elevation  to  the  number  one  editing  slot 
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raised  eyebrows  among  reporters  and  editors,  many 
of  whom  viewed  her  as  an  accomplished  journalist, 
but  lacking  the  degree  of  management  experience 
necessary  to  function  effectively  as  executive  editor. 

Those  questions  haven’t  gone  away.  Most 
recently,  they  were  raised  in  an  article  in  the  weekly 
Dallas  Observer,  in  which  a  number  of  current  and 
former  Star-Telegram  staffers  accused  Price  of  inept 
and  abrasive  management  techniques,  and  of  muf¬ 
fling  unflattering  stories  about  prominent  members 
of  the  Fort  Worth  community. 

In  the  Observer  article.  Price  denied  the  accusa¬ 
tions  and  attributed  them  to  disgruntled  staffers 
who  resisted  her  efforts  to  improve  the  newspaper. 

Also,  Price  recently’  was  unflatteringly  portrayed 
in  the  national  press  after  removing  an  openly  gay 
editor  from  the  children’s  section  of  the  newspaper 
after  receiving  a  complaint  from  a  reader. 

At  the  Star-Telegram,  senior  metropolitan  editor 
Paul  Harral  has  been  named  the  Star-Telegram's  act¬ 
ing  executive  editor.  He  did  not  return  repeated  tele¬ 
phone  calls. 

Attempts  to  contact  Price,  who  has  an  unlisted 
number,  were  unsuccessful. 


BY  JOE  STRUPP 

News  Bureaus 
Cut  Back 

'JFYOU  ASK  any  reporter  assigned  to  a  daily  news- 
|i)aper  bureau  what  the  best  part  of  their  job  is,  nine 
^imes  out  of  10  they’ll  say  it’s  the  ability  to  work  by 
ihemselves,  away  from  editors’  constant  orders,  and 
out  of  sight  of  newsroom  distractions. 

If  you  ask  the  same  reporter  what  the  worst  part 
about  the  bureau  assignment  is,  chances  are  you’ll 
get  the  same  answer. 

For  years,  bureau  reporters  have  been  a  key  ele¬ 
ment  in  most  daily  newspaper  operations,  whether 
they’re  dispatching  stories  from  city  hall  to  a  main 
newsroom  several  blocks  away  or  from  an  office  in 
Cairo  to  the  New  York  Times'  headquarters  half  a 
world  away. 

From  the  smallest  daily  publications  to  world¬ 
wide  wire  services,  bureaus  have  always  allowed 
reporters  to  write  about  issues  outside  their  imme¬ 
diate  area  using  on-the-spot  accuracy  combined 
with  a  touch  of  local  flavor. 

But,  with  skyrocketing  newsprint  costs  hitting 
every  U.S.  newspaper  hard,  an  ongoing  ad  battle 
with  direct-mail  and  broadcast  oudets  depleting  the 
ad  revenue  dollar,  and  demands  for  improved  tech¬ 
nology  and  equipment  usurping  news  operating 
funds,  bureaus  are  more  often  than  not  the  first 
place  in  a  newspaper  budget  to  be  cut. 

At  a  time  when  budgets  are  being  tightened  more 
and  more,  editors  say  they  are  faced  with  trimming 
bureau  operations,  finding  new  approaches  to 
bureau  coverage  and,  worse  yet,  closing  longtime 


Strupp  is  a  freelance  writer. 


outlets  for  good. 

“The  mission  is  really  to  be  more  local  and  that 
has  affected  our  regional  and  state  bureau  stories; 
we  do  not  put  as  much  energy  into  them  as  much 
as  we  used  to,”  said  John  Gravois,  government  affairs 
editor  for  the  Fort  Worth  Star-Telegram,  which  cut 
its  four-person  Austin  bureau  in  half  last  year  when 
two  reporters  quit. 

“If  you  talk  to  anyone  in  a  newsroom  today,  with 
the  newsprint  problems  we  have,  having  open 
[bureau]  positions  is  always  a  bit  frightening 
because  you  never  know  how  long  diey  will  be 
budgeted.” 

Gravois,  who  said  the  two 
capital  bureau  openings  have 
yet  to  be  filled,  said  the  most 
important  aspect  of  bureaus 
has  always  been  giving 
statewide  stories  a  local  spin. 

But,  he  said,  if  a  paper  is  not 
focusing  as  much  on  state  or 
national  news,  the  bureaus  are 
not  necessary. 

“We  have  become  a  lot  more  local  and  the  mis¬ 
sion  of  a  state  bureau  has  been  to  translate  to  local 
readers  how  state  policies  affect  them,”  Gravois  said. 
“We  are  trying  to  be  an  intensely’  local  paper  and 
focus  most  of  our  news  on  that.” 

The  Orlando  Sentinel,  which  had  its  own  state 
capital  bureau  for  years  until  1995,  now  shares  its 
state  legislative  coverage  with  its  sister  paper  —  the 
Fort  Lauderdale  Sun-Sentinel,  primarily  because  of 
cost  cuts. 

“We  try  as  best  we  can  to  combine  on  state  sto¬ 
ries  now  because  of  the  costs.  We  did  share  with 
them  in  the  past,  but  not  to  this  extent,”  said  Sal  Rec- 
chi,  the  Sentinefs  national,  foreign  and  state  editor. 
“There  have  been  so  many  factors  in  the  past  few 
years  to  drive  up  costs  that  we  have  to  do  whatever 
we  can  to  combat  it.” 

Other  newspapers,  such  as  the  Chicago  Sun- 
Times,  are  taking  new  approaches  to  their  bureau 
coverage  by  utilizing  existing  staff  in  a  different  way 
so  as  to  attract  more  readership. 

Sun-Times  assistant  metro  editor  Nancy  Moffett 
said  her  paper  has  only  one  reporter  in  the  state 
capital  bureau,  but  said  that  he  is  assigned  to  look 
more  at  the  legislature’s  overall  impact  on  issues 
instead  of  just  how  a  single  bill  or  law  is  treated. 

“We  have  turned  away  from  just  following  a  bill 
alone  because  it’s  time-consuming,  resource-con- 
.suming  and  boring,”  said  Moffett.  “You  have  to  look 
at  one  thing  that  people  care  about  back  home  and 
focus  on  it.” 

The  newspaper  that  has  suffered  the  most  serious 
bureau  damage  due  to  cost  cuts  is,  without  a  doubt, 
the  Los  Angeles  Times. 

Known  for  years  as  having  one  of  the  best  foreign 
news  operations  of  any  media  outlet  in  the  world, 
the  Times  began  its  cutbacks  several  years  ago 
when  it  closed  its  San  Diego  outlets  and  eliminated 
its  San  Diego  edition.  Last  year,  the  cuts  also  forced 
the  closure  of  three  foreign  bureaus  in  Singapore, 
Cairo  and  Cyprus,  while  also  causing  the  shutdown 
of  five  bureaus  in  the  Los  Angeles  area. 

(See  Bureaus  on  page  46) 
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BY  DOROTHY  GIOBBE 


Shoot  To 
Thrill 


After  60  years  at  the 
Associated  Press, 
photographer  Marty 
Lederhandler  shows  no 
signs  of  slowing  down 


one  of  this  century’s  most 
influential  writers. 

Ernest  Hemingway  trav¬ 
eled  with  Lederhandler’s 
rough-riding  unit  for  a  time 
during  the  war,  and  as  Leder¬ 
handler  remembers  it,  “Papa” 
often  found  ways  to  make  his 
stint  in  the  war  a  little  more 
comfortable. 

“Hemingway  would  make 
detours  through  small  French 
towns  that  were  removed  from  the  fighting,”  Leder¬ 
handler  remembers.  “Arriving  in  town,  he  would 
announce  that  he  was  there  to  ‘liberate’  the  town  in 
the  name  of  the  United  States  Army  and  the  Ameri¬ 
can  president. 

“The  people  in  the  town  treated  him  like  a  big 
hero,  and  they  would  put  him  up  at  the  hotel,  and 
he  would  stay  there  for  two  or  three  days,  get 
drunk,  and  have  a  wonderful  time,  all  because  he 
‘liberated’  this  little  town,”  Lederhandler  said.  “He 
would  do  a  lot  of  that.” 

After  returning  to  the  U.S.  after  the  war,  Leder¬ 
handler  was  appointed  a  staff  photographer  at  the 
AP  in  1947. 

He  worked  on  such  stories  as  the  Rosenberg  spy 
case,  the  riots  in  Harlem  after  the  assassination  of 
Martin  Luther  King,  and  he  managed  to  capture  a 
much-distributed  shot  of 
Nikita  Khrushchev  and  Fidel 
Castro  embracing  at  the 
United  Nations. 

One  of  his  most  cherished 
memories  is  of  his  experience 
photographing  Marilyn  Monroe. 

Upon  arriving  at  Monroe’s 
East  57th  Street  apartment, 

Aurthur  Miller  greeted  them 
at  the  door.  Miller  told  them 
Monroe  would  be  right  out 
and  left  them  sitting  in  a 
plush,  all-white  living  room 
with  a  bottle  of  scotch. 

Monroe  finally  made  her 
entrance  an  hour  and  a  half 
later,  cooing  apologies.  Leder¬ 
handler  remembers  her  as  a 
riveting  vision  in  a  clinging 
black  dress,  white  bow  tie,  and 
perfectly  coiffed  blonde  curls. 

“She  was  gorgeous,”  Leder¬ 
handler  said.  “Marilyn  sat 


HEN  MARH'  LEDERHANDLER 
talks  about  his  work  as  a 
senior ^itaff  photographer  for 
Associated  Press,  his 
monbries  are  as  sharp  and 
focuik;d  as  the  lens  on  his 
cankra. 

There  isn’t  much  the  78- 
year-old  Lederhandler  has 
missed.  Toss  out  virtually  any 
name  from  the  mid-to-late 
20th  century  world  of  poli¬ 
tics,  entertainment  and  general  news  makers,  and 
Lederhandler  has  caught  them  in  the  cross  hairs  of 
his  camera. 

This  year  maiks  his  60th  anniversary  with  the  .\P, 
and  despite  a  perennial  vow  to  retire  “next  year,” 
Lederhandler  doesn’t  seem  ready  to  slow  down  at  all. 

Lederhandler’s  lifelong  passion  for  his  woric 
began  as  a  boy,  when  he  built  a  daricroom  in  the 
basement  of  the  Brooklyn  drugstore  where  he 
worked.  Today,  he  says,  he  “can’t  imagine”  doing 
anything  else. 

After  joining  the  AP  as  a  messenger  in  1936, 
Lederhandler  was  drafted  during  World  War  II  in 
1941 .  He  served  as  an  armed  services  photographer 
during  the  war. 

Lederhandler  has  a  treasure  trove  of  stories  from 
his  days  in  the  service,  including  encounters  with 


Lederhandler's  December  1994  photo  of  a  group  of  New  York  City 
Santas  coming  to  the  aid  of  an  accident  victim  has  won  numerous 
awards.  Lederhandler  said  when  the  victim  awoke,  he  asked  if 
he  was  at  the  North  Pole. 


Photographer  Marty  Lederhandler 
celebrates  60  years  of  service 
for  the  Associated  Press. 
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there  three  feet  in  front  of  me  for  about  half  an  Edward  I.  Koch. 


Lederhandler  was  one  of  the 
few  people  who  was  able  to 
squeeze  close  enough  to 
capture  this  1960  shot  of  Fidel 
Castro  and  Nikita  Khrushchev 
hugging  each  other  at  the 
United  Nations. 

way  back  through  New  York 
City  after  delivering  the  famous 
“Iron  Curtain”  speech  in  1946. 

At  the  shoot,  Lederhandler 
knelt  at  the  prime  minister’s  feet 
to  set  up  the  camera  as 
Churchill  sat  in  a  chair,  gripping 
a  thick  cigar  in  one  hand  and  a 
snifter  of  brandy  in  the  other. 

The  prime  minister  peered 
down  at  Lederhandler,  mumbled 
a  greeting  and  then  advised  him 
never  to  shoot  “until  you  see  the 
whites  of  their  eyes.” 

Lederhandler  says  the  most 
photogenic  politicians  he  has 
woriced  with  include  presidents 
Johnson  and  Kennedy,  and  for¬ 
mer  New  York  City  major 


hour  and  1  really  was  in  awe  of  her.  1  was  quite  The  subject  of  numerous  media  profiles  for  his 


thrilled  about  it.” 


60th  anniversary  with  the  AP,  Lederhandler  says  he 


Lederhandler  caught  Sir  Winston  Churchill  on  his  may  write  a  book  about  his  experiences. 


Pew  Surveys 
Religion 
Coverage 

The  latest  survey  from  the  Pew  Research 
Center  for  the  People  and  the  Press,  Washing¬ 
ton;  D.C.,  focuses  on  religion,  but  includes 
questions  about  media  coverage  of  religious  people 
and  the  media’s  influence  on  people’s  thinking. 

The  survey  posed  two  separate  questions  about 
media  coverage,  with  one  question  posed  to  about 
half  of  the  respondents  and  the  other  question  to 
the  rest. 

One  question  asked  was  whether  people  thought 
the  media,  who  are  often  accused  of  a  bias  against 
certain  people,  were  fair  in  their  treatment  of  fun¬ 
damentalist  Christians,  or  if  the  media  made  them 
look  better  or  worse  than  they  actually  are. 

Thirty-six  percent  of  respondents  said  the  media 
made  fundamentalist  Christians  look  worse,  29% 
said  coverage  was  fair,  18%  thought  it  made  them 
look  better,  and  17%  didn’t  know  or  refused  to 
answer. 

The  other  question  was  phrased  similarly,  but  sub¬ 
stituted  the  words  “very  religious  people”  for  “fun¬ 


damentalist  Christians.” 

The  results  were  nearly  the  same:  35%  said  cover¬ 
age  made  very  religious  people  appear  worse,  29% 
said  it  was  fair,  19%  said  they  thought  it  made  them 
look  better,  and  17%  again  said  they  didn’t  know  or 
refused  to  answer. 

In  addition,  the  survey  asked  people  to  choose 
fixjm  a  list  of  influences  on  their  thinking  about  var¬ 
ious  issues. 

Options  included  personal  experience,  friends/ 
family  views,  media,  religious  beliefs,  education  or 
something  else. 

The  results  showed  that  among  those  who  cited 
the  media  as  influences,  the  percentage  generally 
(not  always)  was  higher  for  influencing  thinking  on 
political  issues  and  was  lower  for  personal/moral 
issues. 

For  example,  35%  said  the  media  were  their 
biggest  influence  on  their  thinking  about  sending 
U.S.  troops  to  Bosnia,  but  only  9%  cited  the  media  as 
an  influence  on  their  thinking  about  allowing  gays 
and  lesbians  to  marry  legally. 

Other  examples  where  people  cited  the  media  as 
the  greatest  influence  on  their  thinking  were:  the 
death  penalty  for  convicted  murderers,  21%;  abor¬ 
tion,  7%;  the  extent  of  the  government’s  role  in  help¬ 
ing  the  needy,  22%;  the  breadth  of  environmental 
protection  necessary,  24%;  and  women  in  the  work 
force,  7%.  —  Debra  Gersh  Hernandez 
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BY  M.L.  STEIN 


Unique  Gathering, 
Remarkable  Results 


^REMARKABLE  THING  happened  when  judges, 
r  H^wyers  and  journalists  gathered  at  a  unique  joint 
'  ii|»nference  in  Reno,  Nev. 

j  ^The  120  participants  agreed  —  mostly  —  on  a 
tV:fii.*j«i(i^ber  of  issues  concerning  media  coverage  of  the 
f  edicts,  including  cameras  in  the  courtroom,  gag 
orc||j$,  access  to  court  records  and  the  protection  of 
connaential  sources. 

Indeed,  the  meeting  of  the  minds  was  so  over¬ 
whelming  that  the  journalists  were  stunned  —  or 
at  least  pleasantly  surprised  —  as  perhaps  were 
some  of  the  judges,  lawyers  and  district  attorneys  in 
attendance. 

The  occasion  was  the 
“National  Conference  on  the 
Media  and  the  Courts:  Work¬ 
ing  Together  to  Serve  the 
American  People.” 

It  was  sponsored  by  the 
National  Judicial  College 
(NJC),  which  trains  judges, 
and  the  University  of  Nevada, 
Reno  (UNR),  with  a  grant 
from  the  Donald  W.  Reynolds 
Foundation. 

Although  the  conference 
on  the  UNR  campus  covered 
a  variety  of  topics  relating  to 
court  coverage,  the  O.J.  Simp¬ 
son  trial  and  its  controversies  pervaded  many  of  the 
discussions  and  was  partly,  at  least,  the  catalyst  for 
the  assemblage. 

Several  O.J.  trial  veterans  were  among  those 
invited  as  speakers  or  panelists,  including  Linda 
Deutsch  of  Associated  Press;  Jim  Newton  and  Bill 
Boyarsky,  Los  Angeles  Times',  Shirley  Perlman, 
day-,  Simpson  defense  attorney  Barry  Scheck,  and 
law  professors  Peter  Arenella,  Erwin  Chemerinsky 
and  Laurie  Levenson,TV  commentators  on  the  trial. 

NJC  dean  Kenneth  A.  Rohrs  said  Los  Angeles 
Superior  Court  Judge  Lance  Ito,  who  presided  over 
the  Simpson  case,  was  invited,  but  declined. 

The  agreements  on  media  access  to  the  courts 
were  worked  out  in  10  smaU-group  breakout  ses¬ 
sions  involving  judges,  lawyers  and  media 
representatives. 

While  their  consensus  is  not  binding  on  any 
judge,  the  fact  remains  that  judges  and  district  attor¬ 
neys  from  all  over  the  country  returned  to  their 
jurisdictions  with  perhaps  a  better  understanding  of 
the  media’s  request  for  greater  access  to  court  pro- 
ceedings.There  was  general  accord  for  a  “presump¬ 
tion”  that  cameras  should  be  allowed  in  both  crimi- 
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nal  and  civil  trials. 

The  conferees  also  said: 

♦  Gag  orders  by  judges  should  be  used  rarely  in 
criminal  cases  and  be  issued  only  after  a  formal  hear¬ 
ing  with  the  press  present,  and  “never  to  shield  judi¬ 
cial  performance.”  Deutsch  called  such  orders  a 
“gag  of  the  press.” 

♦  Judges  should  not  deny  the  media  access  to  a 
proceeding  before  holding  a  hearing  involving  all 
parties. 

♦  The  presumption  should  be  that  all  documents 
filed  in  court  are  open. 

♦  Reporters  should  not  be  considered  an  arm  of 
law  enforcement  or  a  “tool” 
for  parties  to  civil  and  crimi¬ 
nal  litigation. 

♦  Abolish  grand  jury  se¬ 
crecy. 

♦  Judges  need  to  be  more 
willing  to  answer  general 
questions  from  the  press  on 
pending  cases. 

♦  Secret  settlements  involv¬ 
ing  public  agencies  should  be 
prohibited. 

Participants  in  almost  all  of 
the  sessions  urged  ongoing  dialogue  between  the 
press,  bar  and  media  in  an  organizational  setting 
such  as  the  committee  that  operates  in  Washington 
state. 

Journalism  also  came  in  for  its  share  of  the  “clean 
up  your  act”  approach. 

One  proposal  read:  “Journalists  should  cover  jour¬ 
nalism  with  the  same  scrutiny  and  vigor  as  other 
groups  and  should  encourage  ombudsmen  systems 
wherever  feasible.” 

“Establish  newsroom  procedures  for  handling 
complaints  about  the  press,”  another  group  recom¬ 
mended. 

It  also  was  suggested  that  the  media  devote  more 
resources  to  trial  coverage  and  that  journalists  ought 
to  be  better  trained  about  the  court  system.  One 
panel  went  so  far  as  to  advise  the  media  to  establish 
a  “self-administered  certification”  of  reporters. 

However,  Scheck,  in  a  panel  during  a  general  ses¬ 
sion,  did  not  seem  ready  to  embrace  the  media.  He 
lashed  out  at  the  television  legal  pundits  on  the 
Simpson  trial,  calling  for  their  absence  in  future 
high-profile  cases  unless  they  “raise  the  level  of  their 
commentary.” 

He  also  deplored  “sound-bite  reporting”  and  com¬ 
mercial  television’s  absorption  with  trivial  aspects 
of  the  trial  “to  keep  the  ratings  up.” 


Judges,  lawyers, 
journalists  agree 
on  a  number 
of  issues 
concerning 
media  coverage 
of  courts 


There  was  general 
accord  for 
a  “presumption” 
that  cameras 
should  be  allowed 
in  both  criminal 
and  civil  trials 


“Arguments  between  attorneys  are  not  essential 
items,”  he  contended.  “Bad  coverage  will  drive  cam¬ 
eras  out  of  the  courtroom.” 

TV  also  took  its  lumps  from  one  of  its  practition¬ 
ers,  Catherine  Crier,  a  correspondent  and  sometimes 
anchorwoman  for  ABC  News 

Crier,  a  former  Texas  judge  and  trial  lawyer,  blasted 
the  “infotainment”  aspect  of  its  Simpson  coverage 
“instead  of  informing.” 

Citing  the  reporting  on  Nicole  Brown  Simpson’s 
love  life  and  prosecutor  Marcia  Clark’s  relationship 
with  colleague  Christopher  Darden,  she  com¬ 
mented:  “The  notion  that  the  O.J.  trial  was  teaching 
people  about  the  justice  system  is  ludicrous.” 

Deutsch  countered  later:  “That  may  be  true  for 
television‘but  not  for  print.We  were  providing  infor¬ 
mation.” 

Arenella,  a  UCLA  law  professor  who  frequently 
aired  his  views  of  the  Simpson  trial  on  a  Los  Angeles 
TV  station,  observed:  “As  long  as  ratings  matter,  tele¬ 
vision  will  stay  that  way.” 

Still,  the  former  trial  lawyer  and  public  defender 
faulted  TV  coverage  of  major  trials  for  “creating  a 
media  frenzy  outside  the  courtroom”  and  because  “it 
gives  the  public  the  false  idea  that  they  can  be  the 


thirteenth  juror.” 

Indiana  Superior  Court  Judge  Patricia  J.  Gifford, 
who  presided  over  the  untelevised  Mike  Tyson  rape 
trial,  said  the  camera  in  a  courtroom  is  misleading  in 
that  viewers  are  glued  to  the  wimess  and  see  virtu¬ 
ally  nothing  else  going  on  in  the  courtroom,  some  of 
which  is  important  to  the  trial. 

Still,  she  said,  she  would  approve  “gaveko-gavel” 
photo  coverage  of  trials  with  a  stationary  camera. 

Former  Los  Angeles  District  Attorney  Ira  Reiner 
said  that  the  result  of  the  TV  reporting  of  the  Simp¬ 
son  trial  is  that  it  left  the  public  “profoundly  dis¬ 
gusted  with  what  they  saw.” 

He  placed  a  large  part  of  the  blame  on  Ito,  who 
he  accused  of  “a  total  lack  of  judicial  management 
of  the  trial.” 

Reiner  predicted  the  Simpson  case  will  “perma¬ 
nently  define  the  American  criminal  trial  system  and 
dominate  every  discussion  of  media  access  to  crim¬ 
inal  trials.” 

Television  may  still  have  a  life  in  the  state  courts 
but  U.S.  District  Judge  John  C.  Coughenour  of  Seat¬ 
tle  had  this  view  of  his  domain:  “I  thii^  O.J.  has 
killed  the  issue  of  television  in  tlie  federal  courts  for 
the  next  two  decades.” 


Got  a  minute,  Jack?  SHARON 


wants  to  have  a  heart-to-heart  with 


^xjnwnfrjkQ.Vonif<t 


n 


NEWSPEOPLE  IN  THE  NEWS  coMriLEDBY  ian  e.  andfrson 


DEE  MAMUT,  35, 

assistant  business 
editor  at  the 
Tampa  Tribune, 
has  been  promot¬ 
ed  to  news  editor. 

JEANNEMAIUE 
LAM(SAS,  a  colum¬ 
nist  for  the 
Washington  Post  Magazine,  has  joined 
This  Old  House  magazine  as  a  columnist. 

ELIZABETH  F.  BDEhlNER,  semor  \ice 
president  of  sales  and  marketing  at  the 
Roc/^  Mountain  News  in  Denver,  has 
been  promoted  to  president  and  publish¬ 
er  of  the  Bremerton,  Wash.,  Smw. 

wnJJAM  R.  ^RON”FRYAR,  regional 
vice  president  for  Morris  Newspaper 
Corp.,  Savannah,  Ga.,  was  elected  presi¬ 
dent  of  the  Tennessee  Press  Association 
(TPA)  at  the  group’s  summer  convention. 

He  is  past  president  of  the  Tennessee 
Press  Service. 

WANDA  BARNETT,  assistant  circulation 
manager  for  customer  service  at  the  St 
Louis  Post-Dispatch,  has  been  promoted 
to  senior  manager,  data  communications. 

MARIA  a  SmUVAN,  a  former 
account  executive  at  the  Greenwich 
(Conn.)  Time  and  Stamford  (Conn.) 
Advocate,  has  been  named  New  Yoik 
manager  for  Health  magazine. 

She  moves  horn  5e^  magazine,  where 
she  was  health  care  director. 

PAUL  B.  FLYNN,  a  retired  Gannett  exec¬ 
utive  who  was  president  of  USA  Todcty 


DAVmGRAY 


and  publisher  of  two  Florida  newspa¬ 
pers,  has  been  appointed  vice  president 
of  Susan  Bennett  Marketing  and  Media 
L.C.,  Fort  Myers,  Fla. 

KENNETH  A  BRONFIN,  general  man¬ 
ager  of  NBC  Data  Network,  a  division  of 
NBC  Inc.,  and  vice  president  of  NBC 
Cable  and  Business  Development,  has 
been  appointed  deputy  group  head  of 
Hearst  New  Media  &  Technology,  a  divi¬ 
sion  of  the  Hearst  Corp. 

CHUCK  CORNELIUS,  classified  adver¬ 
tising  director  at  the  Cincinnati 
Enquirer,  has  been  named  director  of 
advertising  sales  development  in  Gannett 
Co.  Inc.’s  Newspaper  Division. 

JODI  ISAACS,  project  manager/multime¬ 
dia  producer  with  Crawford  Communi- 
catkxis  in  Atlanta,  has  been  appointed  an 
account  executive  at  the  Atlanta  Jewish 
Times. 

RACHELLE  SIEGEL,  formerly  in  com¬ 
mercial  sales  at  Katz  Communications, 
was  named  an  account  manager. 

ALEX  S.  JONES,  former  media  reporter 
at  the  New  York  Times,  and  SUSAN  E. 
ILFFT,  former  national  writer  and  associ¬ 
ate  editor  for  Time  magazine,  have  been 
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named  Eugene  C. 
Patterson  profes¬ 
sors  of  journalism 
at  Duke  University. 

They  will  begin 
teaching  at  the 
DeWitt  Wallace 
Center  for 
Communications 
and  Journalism  in 
the  Terry  Sanford  Institute  of  Public 
Policy  in  January  1998. 

The  pair,  a  married  couple,  co-authored 
the  acclaimed  biography  of  the  Bingham 
newspaper  family  and  are  now  collabo¬ 
rating  on  a  biography  of  the  Ochs  and 
Sulzberger  families. 

I24F1D  B.  GRAY,  former  managing  edi¬ 
tor  for  technology  at  the  Protndence 
(R.I.)  Joumal-BuUetin,  has  been  appoint¬ 
ed  executive  director  of  the  Society  of 
Newspaper  Design. 

He  succeeds  JL4y  CHATTMAN,  who 
was  executive  director  since  1986. 

SND  also  announced  the  move  of  its 
international  headquarters  from  Reston, 
Va.,to  Providence. 

CHARLES  CAMP,  54,  a  legal  affairs 
writer  at  the  Dallas  Morning  News,  has 
been  named  business  editor. 

DENNIS  FULTON,  40,  assistant  busi¬ 
ness  editor,  was  appointed  to  the  newly 
created  post  of  deputy  business  editor. 

KEITH  SPORE,  president  of  Journal 
Sentinel  Inc.,  owner  of  the  Milwaukee 
Journal  Sentinel,  has  added  the  tide  of 
publisher  of  the  newspaper. 

He  succeeds  ROBERTA  KAHLOR, 
w’ho  remains  as  chairman  of  the  board  of 
Journal  Sentinel  Inc. 

TAMARA  F.  DRAKE,  director  of 
information  technologies,  was  named  a 
director  and  vice  president  of  informa¬ 
tion  technologies. 

PAUL  BONAIUTO,  senior  vice  presi¬ 
dent  and  CFO,  was  appointed  a  director 
of  Journal  Sentinel  Inc. 

MICHAEL  KELLY,  a  writer  for  the  New 
Yorker  and  a  former  special  correspond¬ 
ent  for  the  New  Republic,  has  been 
named  editor  of  the  Neiv  Republic,  a 
weekly  journal  of  opinion. 

Previously,  Kelly  spent  time  at  the 
Cincinrmti  Post  and  Baltimore  Sun  as  a 
reporter,  feature  writer  and  political  cor¬ 
respondent. 
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ANNE  E.  ALBANESE,  78,  publisher  of 
the  Near  North  Loop  News  in  Chicago, 
died  April  29. 

HOWABD  CHAPNICK,  75,  prize-win¬ 
ning  photo  editor  and  president  of 
Black  Star  Publishing  Co.  since  1964, 
died  of  a  heart  attack  May  24  in  Somers, 
N.Y.  He  received  the  National  Press 
Photographers  Association’s  Kenneth  P. 
McLaughlin  Award  for  setting  high  stan¬ 
dards  of  professionalism.  He  also 
received  the  association’s  Sprague 
Award  for  contributions  to  photograph¬ 
ic  education  and  the  documentation  of 
the  civil  rights  movement  by  photogra¬ 
phers  working  under  his  direction  for 
Black  Star,  a  photojournalism  agency. 

GEOFF  ClARK,  49,  a  columnist  at  the 
Osceola  (Fla.)  Sentinel,  died  of  a  heart 
attack  May  14. 

XFILUAM  DWIGHT,  92,  a  leader  in 
newspaper  publishing  over  a  60-year 
span,  died  of  congestive  heart  failure 
June  4  in  Charleston,  S.C. 

During  his  long  career,  he  was  CEO 
of  Newspapiers  of  New  England  Inc.  and 
publisher  of  the  Holyoke,  Mass., 


IN  BRIEF 


Transcript-Telegram,  Concord  (N.H.) 
Monitor  and  co-publisher  of  the 
Greenfield,  Mass.,  Recorder. 

JOHN  THOMAS  ELMER,  61,  a  former 
reporter  at  the  Chicago  Tribune,  died 
April  28  in  St.  Petersburg,  Fla. 

MEYER  GOLDBERG,  82,  a  consultant 
in  charge  of  Business  Wire’s  photo  divi¬ 
sion,  died  of  cancer  May  11. 

During  his  career,  he  worked  at  the 
Associated  Press,  VTide  World  Photo  and 
Wagner  International  Photos. 

ROYCE  W.  JOHNSON,  72,  retired  assist¬ 
ant  controller  at  the  Chicago  Sun- 
Times,  died  May  23  in  Grayslake,  Ill. 

MICHAEL  PATRICK  LAVELLE,  64, 

who  became  the  voice  of  labor  through 
a  column  he  wrote  for  the  Chicago 
Tribune  from  1972  to  1979,  died  of  an 
apparent  heart  attack.  His  body  was 
found  in  his  apartment  May  8. 

WALTER  MORRISON,  59,  former 
Milwaukee  Journal  reporter  and  edito¬ 
rial  writer,  died  May  17  in  Baltimore. 
Following  stints  as  a  copywriter  for 


National  Cash  Register  Co.  in  Dayton, 
Ohio,  and  a  reporter  for  two  years  at  the 
Deaton  Daily  News,  Morrison  became  a 
reporter  for  the  Journal  in  \969. 

MARGARET  WEEKS  OSTEEN,ii8, 

chairman  of  the  board  of  Osteen 
Publishing  Co.,  Sumter,  S.C.,  died  May  3. 

DWIGHT  PAYTON,  84,  retired  publish¬ 
er  of  the  now-defunct  weekly  Aztec 
(N.M.)  Independent  Review  and  news¬ 
papers  in  Kansas,  died  after  a  long  ill¬ 
ness  May  27  in  Farmington,  N.M. 

DONALD  SHOEMAKER,  an  award¬ 
winning  photojoumalist  at  the 
Gettysburg  (Pa.)  Times,  died  of  cancer 
May  15  near  Spring  Grove,  Pa. 

TOM  STEVENS,  30,  an  accomplished 
photographer,  teacher  and  graphic  artist 
who  joined  the  Meriden,  Conn.,  .Recorrf- 
Joumal  six  months  ago,  died  May  7  in  a 
bicycle  accident. 

EDWARD  TAN,  69,  a  reporter  for  the 
Associated  Press  and  other  news  organi¬ 
zations  in  Asia,  died  of  a  heart  attack 
May  25  in  San  Francisco. 


Ottaway  is 
new  chairman 

JAMES  H.  OTTAWAY  JR.  was  named 
chairman  of  the  World  Press  Freedom 
Committee  during  the  group’s  20th 
anniversary  meeting.  Ottaway  is  senior 
vice  president  of  Dow  Jones  &  Co.  and 
chairman  of  Ottaway  Newspapers.  He 
succeeds  Harold  W  Andersen,  former 
publisher  of  the  Omaha  World-Herald, 
who  served  as  WPFC  chairman  for  15 
years  and  becomes  chairman  emeritus. 

Vice  chairmen  selected  were:  Pedro 
Crespo  de  Lara,Asociacion  de  Editores 
de  Diarios  Espanoles,  Spain;Andres 
Cjarcia  Lavin,  Novedades  de  Yucatan, 
Mexico;  Henry  Grunwald,  New  York; 
Cushrow  R.  Irani,  the  Statesman,  Calcutta. 

Selected  as  treasurer  was  Leonard 
H.  Marks, Washington,  D.C.;  and  as 
secretary  and  executive  director,  Dana 


Bullen,  Reston,Va. 

In  all,  some  39  media  leaders  were 
elected  to  the  WPFC  executive  commit¬ 
tee  or  board  of  directors. 

Documentary 
for  Newseum 

Award-winning  documentary 

filmmaker  Charles  Guggenheim  is 
slated  to  produce  a  film  celebrating  the 
history  of  the  free  press  and  its  values 
for  the  Freedom  Forum’s  Newseum. 

The  film  is  to  be  shown  in  the 
Newseum’s  220-seat  domed  theater. 

Guggenheim  has  won  four  Academy 
Awards  and  the  George  Foster  Peabody 
Award  in  broadcasting.  He  has  pro¬ 
duced  films  for  the  presidential  libraries 
of  John  E  Kennedy,  Lyndon  B.  Johnson 
and  Harry  S  Truman. 


New  handbook 

The  WORLD  PRESS  Freedom 
Committee  has  produced  a  new 
edition  of  its  Handbook  for  African 
Journalists.  Some  2,500  copies  of  the 
how-to  publication  were  distributed  to 
journalists  in  19  primarily  English-speak¬ 
ing  African  countries. 

API  plans  50th 

The  AMERICAN  PRKSS  Institute  is 
planning  to  celebrate  its  50th 
anniversary  with  a  $100-a-head  recep¬ 
tion  and  dinner  in  Reston,  Va.,  not  far 
from  its  headquarters.  The  event  is  slat¬ 
ed  to  include  remarks  from  syndicated 
columnist  Dave  Barry  and  entertain¬ 
ment  from  the  comedy  troupe  Capitol 
Steps,  as  well  as  testimonials,  video¬ 
taped  messages  and  a  tribute  to  the 
early  days  of  API. 
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ACOG  to  mn 
ads  exposing 
inianthoHzed 
use  of 

Olympic  logo 


BY  LAURA  REINA 


In  a  statement  released  by  the 
ACOG,  John  Krimsky,  Deputy 
Secretary  General  of  the  United 
States  Olympic  Committee  stated, 
“The  Olympic  Games  and  the  U.S. 
Olympic  Team  are  nonprofit  organ- 
izations  that  depend  on  sponsor- 
ship  and  licensing  fees  for  the 
majority  of  funding.  Counterfeit 
and  ambush  (advertisers)  steal 
from  the  very  athletes  they  make  such  a  show  of 
pretending  to  support.  These  kinds  of  programs  are 
designed  to  create  a  penalty  when  that  theft  occurs. 
They  are  just  as  necessary  to  protect  our  athletes 
as  the  security  systems  in  the  Athletes  Village.” 

The  newspapers  the  ACOG  plans  to  use  for  the 
penalty  ads  are  the  New  York  Times,  Los  Angeles 
Times,  Washington  Post,  Chicago  Tribune,  Atlanta 
Journal  and  Constitution,  USA  Today,  Wall  Street 
Journal,  and  the  hometown  paper  of  the  offending 
corporation  and  company  CEO. 

“We’re  trying  to  stop  the  Milli  Vanillis  of  corpo¬ 
rate  marketing,”  Coker  said. 

Ironically,  one  of  the  newspapers  that  is  on  the 
list  to  run  the  ACOG’s  ads  is  USA  Today,  which, 
according  to  a  Wall  Street  Journal  article,  was  one 
of  the  offenders. 

According  to  a  Journal  article,  USA  Today  ran  an 
advertising  insert  from  an  Olympic  sponsor,  Xerox 
Corp. 

The  insert  also  featured  the  U.S.  Olympic  logo 
and  the  USA  Today  logo. 

Sports  Illustrated  executives  complained,  stating 
the  ad  implied  that  USA  Today  was  an  Olympic 
sponsor. 

“After  receiving  a  call  from  the  U.S.  Olympic 
Committee,  the  daily'  newspaper  quietly  withdrew  its 
logo  from  the  Xerox  ad,”  the  Journal  article  stated. 


Newspapers  may 

benefit  from  an  ad 
campaign  designed 
to  expose  advertis- 
ers  who  have  mis- 
led  consumers  into  thinking  they 
are  Olympic  sponsors. 

The  Atlanta  Committee  for  the 
Olympic  Games  (ACOG)  recently 
introduced  a  public  awareness 
print  campaign  warning  consumers  against  buying 
into  counterfeit  or  unauthorized  Olympic  advertise¬ 
ments  or  promotions.  The  campaign  is  designed  to 
protect  official,  woridwide  sponsors  from  those 
advertisers  who  aren’t,  but  who  run  advertise¬ 
ments  which  make  them  appear  as  if  they  are. 

The  first  ad,  which  ran  earlier  this  month  in 
selected  newspapers  and  magazines,  read,  “How  do 
you  feel  about  cheating  in  the  Olympic  Games?” 

It  asks  the  public  to  contact  the  ACOG  if  they 
sjxjt  any  misleading  ads  or  promotional  items. 

Darby  Coker,  ACOG’s  director  of  communication 
for  marketing,  said 
;  a  mechanism  has 

|  been  set  up  that 

:  market  research.  If 

\  a  significant  per- 

j  centage  con- 

HHHHHHHHHIiHi  I  sumers  are  found 

j  to  believe  that  a 

_ _ _ _  ! _ _ JT™-.,.,.,.-, «  i  corporation  is  an 

. s.  I  Olympic  sponsor, 

r  r,.rzz!i!  j  ^ 

company  will  be 

~  —  asked  to  withdraw 

its  ad.  If  the  ad  is 
not  altered  or 

”  withdrawn,  a 

“penalty  ad” 

'''  exposing  the  com- 

— ^  ^  -  pany  will  run 

-  -  - - -  within  two  days. 

The  ads  will 
run  primarily  in 
newspapers, 
although  Coker, 
ACOG’s  director 
of  communication 
for  marketing,  said, 
“We  hope  we  don’t 
have  to”  use  them. 


Newspaper  Teams 
Up  With  Store 


The  GREENSBURG  tribune-review's  Pittsburgh 
edition  teamed  up  with  area  convenience  store, 
CoGo,  for  a  six-week  promotion. 

The  promotion  combined  CoGo’s  12-ounce  cup  of 
coffee  with  the  paper  for  99t,  plus  tax,  Monday 
through  Saturday,  through  June  22.  Sixty  CoGo  stores 
took  part  in  this  promotion. 


ttie  fii^  ACOG  ad  that  newspapers 
received  warned  advertisers  against 
unauthorized  use  of  the  Olympic  logo  and 
asked  readers  to  notify  the  committee  if 
they  feel  they  might  have  been  misled. 
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Dole’s  Gay  Paper 
Ad  Raises  Eyebrows 

The  district  of  Columbia’s  Bob  Dole  secure  Republican  voters, not  necessarily  gay  vot- 
Delegate  Committee  took  many  by  sur-  ers,  Finley  stressed. 

prise  when  it  placed  a  presidential  pri-  “We  used  all  of  the  newspapers  here  in  the  dis- 
mary  ad  in  the  local  gay  community  trict  that  we  could  afford,”  she  said,  and  added, 
paper,  the  Washington  Blade.  “Most  people  in  their  communities  use  community 


The  district  of  Columbia’s  Bob  Dole 
Delegate  Committee  took  many  by  sur¬ 
prise  when  it  placed  a  presidential  pri¬ 
mary  ad  in  the  local  gay  community 
paper,  the  Washington  Blade. 

The  ad  simply  read,“D.C.  Republicans:  For  a 
Strong  and  United  Republican  Party  Vote  Bob  Dole 
For  President  on  May  7th.” 

The  committee,  which  is  independent  from  the 
main  Dole  campaign,  reportedly  paid  $425  for  the 
half-page  ad. 

Last  year,  the  Dole  campaign  returned  a  $1,000 
donation  made  by  the  Log 
Cabin  Republicans,  a  gay 
Republican  group. 

Jon  Keeton,  a  gay 
Republican  who  ran  on 
the  uncommitted  slate, 
stated  that  the  ad  is  “an 
enormous  step  forward” 
for  Dole,  and  it  shows  the  Dole  campaign  is  begin¬ 
ning  to  take  the  gay  vote  more  seriously. 

But  Julie  Finley,  chair  of  the  D.C.  Republican 
Committee  and  a  Dole  delegate  told  E&P  that  tlie 
ad  ran  in  five  community  newspapers,  and  that  the 
Blade  was  just  a  part  of  that  community  newspa¬ 
per  buy. 

The  Bob  Dole  Delegate  Committee  was  trying  to 


spokespet'son 
says  it  was  part  of 
a  five-community 
newspaper  buy 


secure  Republican  voters,  not  necessarily  gay  vot¬ 
ers,  Finley  stressed. 

“We  used  all  of  the  newspapers  here  in  the  dis¬ 
trict  that  we  could  afford,”  she  said,  and  added, 
“Most  people  in  their  communities  use  community 
newspapers.” 

She  explained  community  newspapers  are  a 
great  way  to  advertise  in  D.C.:  It’s  expensive  to  use 
radio  and  TV  because  advertisers  also  pay  for 
Maryland  and  Virginia,  and  the  residents  of  those 
states  aren’t  even  voters. 

Therefore,  the  fact  that  the  Blade  is  a  gay  paper 
is  irrelevant;  it’s  the  fact  that  it’s  a  community 
paper  that  matters,  Finley  said. 

Lisa  Keen,  senior  editor  for  the  Washington 
Blade,  said  though  this  ad  drummed  up  a  lot  of 
interest  in  the  media,  she  was  not  exactly  shocked 
when  the  committee  wanted  to  advertise  in  her 
paper. 

“I  think  they  realize  there  are  a  lot  of  gay 
Republicans,”  she  said. 

As  for  the  impact  the  ad  had  on  her  readers. 
Keen  pointed  out  that  the  Blade  is  an  unbiased 
newspaper  with  no  party  affiliation. 

Keen  isn’t  aware  of  any  controversy  the  ad  may 
have  stirred  up  among  her  readers.  “I  don’t  think 
our  readers  are  surprised  by  the  idea  there  are  gay 
Republicans,”  she  said. 
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Cereal  price 
reductions 


and  coupons 

CEREAL  COMPANIES  HAVE  reduced 
their  prices  —  and  this  means  there 
could  be  a  reduction  in  the  amoimt  of 
cents  off  coupons  they  run,  as  well. 

Kellogg  Co.  reduced  the  wholesale 
cost  of  16  of  its  brands  by  an  average  of 
19%,  and  according  to  recent  reports,  this 
will  result  in  a  reduction  in  the  number 
of  coupons  the  company  will  distribute. 

Anthony  Hebron,  a  spokesman  for  the 
Kellogg  Co.,  confirmed  these  reports  by 
saying  since  1993,  Kellogg  has  been  try¬ 
ing  to  become  more  efficient  with  pric¬ 
ing  and  promotional  spending.  Although 
coupons  will  remain  an  important  part 
of  his  company’s  business,  there  will  be 
fewer,  more  targeted  coupons,  he  said. 

Hebron  would  not  elaborate  on 
Kellogg’s  future  couponing  plans,  or  the 
way  newspapers  would  be  affected. 

He  said,  however,  that  only  2%  of 
Kellogg’s  coupons  are  being  redeemed. 
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And  since  overhead  costs  are  built  into 
the  price  of  the  product,  coupons  are 
really  of  no  value  to  the  consumer. 

Post,  the  cereal  division  of  Kraft  Foods, 
also  recently  reduced  the  wholesale 
prices  of  its  cold  cereals  by  an  average  of 
20%,  which  equals  about  $1  or  more  per 
brand,  explained  Pat  Brown,  manager  of 
communications. 

Post  has  moved  away  from  branded 
coufKjns  (which  are  now  reserved  for 
new  products  only)  and  is  now  using  line 
coupons.  Line  coupons  are  redeemable 
for  any  of  Post  or  Nabisco’s  cereals.  So 
consumers  will  no  longer  have  to  wait 
for  a  coupon  for  a  particular  brand. 

The  first  line  coupon  came  out  June 
16,  and  it  was  for  $1.50  off  any  two  Post 
or  Nabisco  cereals.  Brown  explained  that 
the  dollar  amount  per  coupon  will  vary, 
but  line  couponing  is  here  to  stay. 

Post’s  coupons  will  continue  to  run  in 
newspaper  free-standing  inserts,  said 
Brown. 

“We  haven’t  changed  where  we  place 
our  coupons,  just  the  way  we  place  our 
coupons,”  Brown  remarked. 

But  because  of  the  nature  of  line 
coupons,  they  will  run  less  frequently 
than  the  brand  coupons. 

“There  will  be  selective  reductions  in 
our  coupons,”  said  Brown. 

—  Laura  Reina 

Mackey  joins 
marketing  firm 

JILL  MACKEY,  COOPERATIVE  advertis¬ 
ing  manager  for  the  Minneapolis  Star 
Tribune,  is  now  newspaper  sales  promo¬ 
tion  manager  at  Colle  &  McVoy 
Marketing  Communications,  a  national 
marketing  communications  firm  that 
provides  advertising,  public  relations, 
direct  maiketing,  market  research,  media, 
creative  sales  promotion  and  production 
services. 

Mackey  is  also  a  past  vice  president  of 
the  Newspaper  Association  of  America’s 
Cooperative  Marketing  and  Sales 
Federation. 

Smelly  awards 

People  for  the  Ethical  Treatment  of 
Animal’s  (PETA)  “Smelly  Awards” 
were  recently  presented  to  advertisers 
who  exploit  animals  for  ads. 

The  Philip  Morris  Co.  took  the  first 
place  “Golden  Nose  Award”  for  Marlboro 
cigarette  ads  glorifying  rodeos. 


Other  “Smelly”  winners  included 
Germany’s  Tag  Heur  watch  company  for 
glorifying  greyhound  races  in  ads,  and  to 
both  Britain’s  PG.  Tips  Tea  Co.  and  Italy’s 
Diesel  Jeans  for  their  use  of  chimpanzees 
in  ads. 

Conversely,  “Rose  Awards”  went  to  the 
Partnership  for  a  Drug-Free  America  and 
360  Advertising  Agency  for  ads  urging 
human  parents  to  follow  the  example  of 
“drug-free”  animal  parents;  to  Germany’s 
Schott  Glass  Co.  for  ads  touting  the  p>osi- 
tive  characteristics  of  animals;  and  to 
Canon  International  for  ads  advocating 
the  welfare  of  endangered  species. 

Elite,  TPI 
in  joint  pact 

BRITE  VOICE  SYSTEMS  and 
TelePublishing  Inc.  (TPD  entered  a 
cross-mariceting  and  service  agreement 
with  each  other. 

TPI  will  offer  Brite’s  CarSelect, 
HomeSelect,  FaxBack,  and  Cityline  ser¬ 
vices  customer  support  for  these  prod¬ 
ucts. 

Also,  Brite  will  assign  TPI  all  of  its 
voice  personals  contracts,  and  TPI  will 
assume  full  responsibility  for  serving 
Brite’s  customers. 

Star  Tribune 
offers  discount 
to  candidates 

The  MINNEAPOUS  star  Tribune, 
now  offers  a  50%  discount  for  all 
metro  and  statewide  newspaper  advertis¬ 
ing  for  candidates,  parties  and  caucuses, 
and  a  25%  discount  to  all  political  organ¬ 
izations  which  support  a  candidate  or 
issue  relevant  to  the  November  elec¬ 
tions,  through  Nov.  5. 

Magazine  ad 
pages  down, 
revenues  up 

According  to  the  Publishers 
Information  Bureau,  total  ad  rev¬ 
enue  for  May  19S>6  was  $S>60,553,185, 
up  9.5%  over  May  1995.  Advertising 
pages  were  down  .2%  from  May  last 
year,  at  18,461.83. 

For  January  through  May  19S>6,ad  rev¬ 
enue  was  $4,331,075,663,  7.1%  higher 
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than  last  year.  Pages  were  down  2.5%, 
totaling  84,834.26. 

Eight  top  10  categories  showed  rev¬ 
enue  increases  in  May,  with  five  above 
the  9.5%  average:  Travel,  Hotels  & 
Restarts  (up  36.9%,  up  $15.8  million); 
Business  &  Consumer  Services  (up 
17.6%,  up  $12.3  million);  Computers, 
Office  Equipment  &  Stationery  (up 
10.8%,  up  $7.5  million);  Drugs  & 
Remedies  (up  13.4%,  up  $6.6  million) 
and  Publishing  &  Media  (up  19.1%,  up 
$4.4  million). 

For  the  year-to-date  period,  seven  top 
10  categories  registered  revenue  increas¬ 
es,  with  five  above  the  7.1%  average: 
Drugs  &  Remedies  (up  39.2%),  up  $76.2 
million);  Business  &  Consumer  Services 
(up  15.5%,  up  $48.1  million);  Travel, 
Hotels  &  Resons  (up  14%,  up  $30.8  mil¬ 
lion);  Computers,  Office  Equipment  & 
Stationery  (up  7.8%,  up  $25  million)  and 
Publishing  &  Media  (up  20%i,  up  $23.1 
million). 

Duquette  joins 
Newspapers  First 

LESUE  DUQUETTE  IS  now  a  sales 
executive  for  Newspapers  First. 
Duquette  will  serve  clients  in  the  air¬ 
lines,  cruise  lines,  car  rental  and  other 
travel  industry  categories  in  the  Florida 
and  Caribbean  region. 

Duquette  is  returning  to  Newspapers 
First,  where  she  held  the  same  position 
from  March  1993  to  December  1994. 
Most  recently,  she  worked  as  the  enter¬ 
tainment  sales  representative  at  the  Fort 
Liuderdale  Sun-Sentinel. 

Porco  promoted 
at  News  America 

Dominick  porco  is  now  senior 
vice  president  of  News  Corp.’s 
News  America  FSI  Inc.  Porco  was  recent¬ 
ly  executive  vice  president  and  national 
sales  manager  for  the  company. 

Study:  Classified 
readership  is  high 

A  STUDY  OF  private  party'  advertising, 
conducted  by  Belden  Associates  for 
the  Newspaper  Association  of  America, 
revealed  that  of  the  more  than  98  mil¬ 
lion  classified  readers  last  year.  45.3  mil¬ 
lion  adults  responded  to  at  least  one  ad. 


Other  findings  showed:  almost  nine 
out  of  10  (87%)  read  daily  of  Sunday  clas¬ 
sifieds;  about  two-thirds  (67%)  read  clas¬ 
sifieds  in  a  weekly  shopper;  readership 
levels  drop  off  for  home  or  apartment 
publications  (29%)  and  auto,  trucks  or 
boats  (23%);  10%  currently  turn  to  classi¬ 
fieds  in  online  services  or  bulletin 
boards. 

Ron  Beach  wins 
Cameo  award 

The  cameo  award  was  presented 
to  Ronald  G.  Beach,  sales  and  mar¬ 
keting  director/westem  region  for  North 
American  ClassiFacts,  Aurora,  Colo.,  at 
the  Newspaper  Association  of  America’s 
(NAA)  annual  Classified  Federation 
meeting  in  San  Diego. 

The  award  recognizes  a  classified 
advertising  professional,  whose  efforts 
on  all  levels  have  positively'  impacted  the 
classified  industry. 

Ira  Gordon  wins 
McGovern  award 

IRA  GORDON,  THE  Newspaper 
Association  of  America’s  (NAA)  man¬ 
ager  of  recruitment  advertising,  was  the 
1996  winner  of  the  McGovern  Award. 

The  annual  award  is  presented  to  a 
newspaper  executive,  other  than  a  classi¬ 
fied  manager  or  director,  who  has  worked 
to  improve  classified  advertising,  to  pro¬ 
mote  classified  advertising,  and  is  active  in 
local  and  national  classified  meetings. 

The  award  was  presented  at  the  NAA’s 
Classified  Federation  meeting  in  San 
Diego. 

NAA/NAR  awards 

The  winners  of  the  Newspaper 
Association  of  America’s  (NAA)  and 
the  National  Association  of  Realtors’ 
“Marketing  Awards  of  Excellence”  were 
announced  at  the  NAA’s  Classified 
Federation  meeting  in  San  Diego. 

The  three  winning  newspapers  were 
the  Arizona  Republic  and  Phoenix 
Gazette,  the  Boulder,  Colo.,  Daily 
Camera,  and  the  Bloomington,  Ill., 
Pantagraph. 

The  honorable  mentions  went  to:  the 
Republic  and  Gazette  (twice);  the 
Chicago  Tribune',  the  Daily  Camera',  the 
Jackson  (Mich.)  Citizen-Patriot,  the 
Miami  Herald',  the  Harrisburg,  Pa., 


Patriot-Neu'S',  the  Riverside,  Calif.,  Press- 
Enterprise',  the  Providence  Journal- 
Bulletin',  and  Tucson  Newspapers. 

Culligan  joins 
ANN  as  CMO 

Thomas  J.  culligan  has  joined  the 
American  Newspaper  Network 
(ANN)  as  executive  vice  president/chief 
marketing  officer. 

Culligan  has  experience  working  in 
key  sales  and  marketing  positions  for 
newspapers  such  as  the  Chicago 
Tribune  and  Minneapttlis  Star  Tribune. 

Special  section 

The  DENVER  POST  distributed  a  spe¬ 
cial  wrap  section  recapping  the  win 
that  brought  the  Colorado  Avalanche  to 
the  Stanley  Cup  finals  just  seconds  after 
the  game. 

An  estimated  20, (XX)  single-copy  papers 
with  the  wrap  were  sold  at  the  stadium 
and  area  sports  bars. 


ANACEMENT 

!  Operations  Analysis 
AND  Solutions 

I  Currow  &  de  Montmollin,  Inc., 

'  conducts  operational  reviews  of 
!  circulation,  advertising  and  other 
departments  to  identify  and 
I  eliminate  barriers  to  increased 
revenue  generation  and  improved 
;  operating  efficiency. 

[ 

i  C&de  is  a  full-service  newspaper 
!  consulting  company,  run  by 
i  former  newspaper  executives, 

'  that  also  provides  temporary 

turnaround  management, 
executive  search  and  placement. 

I  and  a  broad  range  of  marketing 
I  services. 

i  cisde 

I  Clirrcw'  &  DE  Montmollin,  Inc. 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
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BY  JOHN  CONSOLI 


Tech  Challenges 
For  Newspapers 


Newspaper  ASSOCIATION  of 

America  senior  vice  president/tech¬ 
nology  Eric  Wolfeiman  was  sup¬ 
posed  to  give  a  presentation  cover¬ 
ing  new  developments  in  newspa¬ 
per  technology. 

“As  I  thought  about  it,  I  discovered  I  had  lar 
more  questions  than  answers,”  he  explained. 

So  rather  than  bore  his  audience  with  concrete 
material  they  could  take  home  to  solve  their  prob¬ 
lems,  he  decided  to  present  a  list  of  challenges  fac¬ 
ing  newspapers  today  —  and  in  the  years  to  come. 

_  In  his  annual  remarks  at 

the  NAA  Labor  Relations 
seminar,  held  during  this 
year’s  Nexpo  conference  and 
exposition  in  Las  Vegas, 
Wolferman  listed  his  “top  10 
things  to  worry  about  as  you 
try  to  publish  a  newspaper 
every  day.” 

_  Following  the  oft-copied 

David  Letterman  style, 
Wolferman  listed  his  con¬ 
cerns  in  ascending  order. 

10.  The  growing  number  of 
preprinted  inserts  that  need 
to  be  delivered. 

Wolferman  pointed  out 
that  Jack  Stanley  of  the 
Houston  Chronicle  said  his 
newspaper  will  deliver  2  bil¬ 
lion  inserts  this  year,  and  that 
the  smaller  Huntsville  (Ala.) 

^  Times  recently  delivered  34 
^  separate  inserts  on  a  particu¬ 
lar  Sunday. 

Wolferman  said  the  larger 
ers  want  finer  and  newspapers  are  building 
of  distribution  for  substations  to  assemble  these 

sages.  With  the  packages  for  the  carriers  and 

sophisticated  “ultimately,  smaller  newspa- 

marketing  technology,  pers  may  have  to  do  the 


Newspaper 
Association  of 
America  exec 
offers  ‘10  things 
to  woi'ry  about’ 


"Advertisers  want  finer  and 
finer  cuts  of  distribution  for 
their  messages.  With  the 
advent  of  sophisticated 
database  marketing  technology, 
direct  mailers  are  telling 
advertisers  they  can  provide 
distribution  of  material  to 
highly  targeted  audiences, 
both  demographically  and 
geographically." 

—  Eric  Wolferman,  NAA's 
senior  vice  president/ 
technology 


9.  Microzoning  to  fine  tune 
distribution. 

“Advertisers  want  finer 
and  finer  cuts  of  distribution 
for  their  messages,” 
Wolferman  said.  “With  the 
advent  of  sophisticated  data¬ 
base  marketing  technology. 


direct  mailers  are  telling  advertisers  they  can  pro¬ 
vide  distribution  of  material  to  highly  targeted  audi¬ 
ences,  both  demographically  and  geographically.” 

To  fight  back,  he  said,  newspaprers  must  be  able 
to  offer  some  form  of  targeted  delivery. 

Inserting  and  delivering  a  piece  targeted  at  a 
demographic  slice  of  the  market  —  say,  households 
with  incomes  above  $50,000  and  2.3  kids  —  may 
be  impractical  for  many  newspapers,  he  said.  “But 
offering  distribution  to  geographical  zones  is  quite 
doable.” 

Wolferman  said  offering  even  smaller,  more  finely 
tuned  zones  —  smaller  than  ZIP  code  boundaries 
—  should  be  the  “next  frontier”  for  newspapers. 

The  NAA,  Wolferman  said,  will  soon  publish  a 
“Guide  to  Microzoning”  to  help  newspapers  estab¬ 
lish  systems  to  make  such  fine-tuned  distribution 
work. 

8.  Improving  database  capabilities. 

“Newspapers  today  are  dealing  with  data 
sources  hardly  imagined  a  few  years  ago,” 
Wolferman  said.  “Video  capture  of  still  images  and 
digital  ad  files  are  just  a  couple  of  input  sources 
that  we  didn’t  have  to  deal  with  until  recently.” 

Newspapers,  Wolferman  said,  are  even  talking 
about  allowing  customers  to  submit  classified  ads 
directly  from  home  computers  —  data  arriving 
from  yet  another  source. 

Output  is  also  no  longer  limited  to  ink  on  paper, 
with  newspapers  now  delivering  information  via 
electronic  channels. 

“This  means  a  whole  new  scheme  for  process¬ 
ing  information  is  needed,”  he  said. 

Newspapers,  he  said,  will  need  a  database  that 
can  “properly  classify,  store,  retrieve  and  dissemi¬ 
nate  the  information  in  the  desired  forms.” 

7.  Developing  technology  to  incorporate  new 
media  into  newspaper  operations. 

The  early  response  by  most  newspapers, 
Wolferman  said,  has  been  to  create  largely  separate 
enterprises  for  dealing  with  different  media.  Some 
have  formed  whole  new  subsidiaries  with  separate 
staffs  and  separate  facilities. 

“In  the  long  run  however,  this  approach  may 
prove  to  be  neither  economical  nor  pratical,”  he 
said,  because  it  “puts  more  pressure  on  new  media 
activities  to  make  enough  money  to  pay  for  the 
additional  resources  and  overhead.  It  also  creates 
divisions  among  the  staffs.” 

The  ideal  is  to  collect  information  into  a  single 
system  and  process  and  output  it  for  a  variety  of 
media,  Wolferman  said.  “Some  call  this  repurposing 
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the  information.  Whatever  we  call  it,  we 
will  have  to  develop  the  technology'  — 
and  the  work  flow  structure  —  to  deal 
with  it  efficiently.” 

6.  Developing  archiving  systems  to 
save  the  growing  amount  of  information. 

“Until  now,  we  have  largely  followed 
the  Ex-Lax  School  of  Publishing:  In  one 
day,  and  out  the  next,”Wolferman  said. 
“Each  day  we  publish  material  that  gets 
thrown  out  so  we  can  start  all  over  the 
next  day.  In  the  future,  there  will  be 
greater  demand  for  archived  informa¬ 
tion  that  can  be  searched  and  sorted  to 
suit  many  different  needs.” 

Newspapers,  he  said,  must  position 
themselves  as  the  primary  source  of 
information. 

That  means  they'  must  have  the  abili¬ 
ty  to  keep  information  and  organize  it 
for  long-term  access. 

Wolferman  said  offering 
even  smaller,  more 
finely  tuned  zones  — 
smaller  than  ZIP  code 
boundaries  —  should 
be  the  “next  frontier’* 
for  newspapers 

5.  Dealing  with  digital  ad  delivery. 

“The  problem  is  that  prepress  staffs 
are  turning  into  service  bureaus  as 
they  scramble  to  process  ads  in  many 
different  formats,  each  with  different 
printing  problems,”  Wolferman  said. 

'  “The  NAA  is  working  on  common 

procedures  and  standardized  exchange 
formats  to  solve  the  problem.  But  in 
the  meantime,  digital  ad  processing 
will  remain  one  of  the  thorniest  issues 
we  face.” 

4.  Prepress  automation. 

Once  called  pagination,  Wolferman 
said  that  establishing  an  integrated  sys¬ 
tem  in  which  writers  and  editors  can 
interact  in  a  multiuser  environment  to 
construct  a  newspaper  should  be 
labeled  prepress  automation. 

“Developing  an  organized  work  flow 
in  which  text,  pictures  and  ads  come 
together  in  a  smooth  stream  for  the  out¬ 
put  of  a  complete  negative  or  plate  is 
prepress  automation,”  he  said.  “Is  it  here 
yet?  I  suppose  you  could  say  the  parts 
have  arrived.  But  the  box  is  labeled 
‘some  assembly  required.’ And  the  direc¬ 
tions  haven’t  yet  been  printed.” 


3.  Training  personnel  to  handle  the 
developments  listed  above. 

“Technical  staffs  in  the  past  generally 
required  training  and  knowledge  of  a 
particular  proprietary  system,”  he  said. 
“Today’s  newspaper  technicians  require 
knowledge  of  multiple  hardware  plat¬ 
forms,  multiple  software  applications, 
familiarity  with  local  area  networks, 
understanding  of  imaging  technology, 
and  knowledge  of  RIPs,  imagers,  and  the 
PostScript  output  language  ...  a  far 
higher  skill  level  than  was  needed  in 
days  past,”Wolferman  said. 

2.  Improving  color  reproduction  quality. 
“Advertisers  are  steadily  running  out 
of  patience  in  trying  to  get  consistent 
color  reproduction  quality  across  the 
newspaper  mdustry,”  Wolferman  said. 

National  advertisers  are  used  to  the 
high  fidelity  of  glossy'  magazines  and  TV; 
he  said.  “They  have  little  tolerance  for 
the  effects  of  improper  registration  or 
dot  gain  on  the  press.” 

Wolferman  cited  a  situation  involving 
the  National  Newspaper  Network  to 
make  his  point. 

After  a  recent  80-newspaper  buy  by  a 
national  advertiser,  the  NNN  reported 
that  a  customer  was  seeking  make 
gtxxls  from  30%  of  the  newspapers 
because  of  what  it  considered  unaccept¬ 
able  reproduction  quality,  he  related. 

As  part  of  the  solution,  Wolferman 
said,  NAA  will  stxrn  undertake  a  major 
reproduction  quality  initiative,  including 
development  of  newspaper  printing 
standards  that  will  help  advertisers 
achieve  consistent  results  from  newspa¬ 
per  to  newspaper. 

“The  rest  of  the  solution  must  come 
from  the  newspapers  themselves,”  he 
said,  “in  the  form  of  an  ironclad  commit¬ 
ment  to  achieving  quality.” 

1.  Alacrity. 

“Alacrity  is  defined  as  ‘a  cheerful 
promptness  or  readiness.’  I  think  that 
describes  how  we  must  be  prepared  to 
respond  to  the  continuing  changes  in 
our  industry,”Wolferman  said. 

“Tlie  hot  button  today  is  new  media, 
particularly  the  Internet  and  online 
computer  activities.  Tomorrow,  however, 
it  may  be  something  else:  Interactive  TV, 
digital  presses,  or  something  that  hasn’t 
yet  been  invented,”  he  added.  “We  must 
remain  nimble,  agile  and  flexible  — 
quick  to  respond  to  the  changes  in  tech¬ 
nology'.  Not  to  invent  the  channels  for 
distribution  . . .  but  to  leverage  those 
channels  to  deliver  our  primary  prod¬ 
uct:  information.” 


N.Y.  Times 
paginates 

SYSDECO  ANNOUNCED  IT  completed 
a  ZVi-year,  $9  million  project  to  pagi¬ 
nate  more  than  800  New  York  Times 
pages  per  week.  Some  enhancements 
are  still  expected. 

Linked  to  an  850-seat  Atex  J 1 1  news¬ 
room  system,  EdPage  and  Image  Services 
software  running  on  almost  60  IBM 
RS6(XX)  workstations  are  used  to  pagi¬ 
nate  the  New  York  and  national  editions 
and  most  Sunday  sections.  Sysdeco  said 
the  system  allows  simultaneous  changes 
to  layout  and  copy,  enabling  the  paper  to 
close  almost  a  page  per  minute  in  the 
two  hours  before  deadline.  EdPage 
accepts  Atex  Architect  ad  layouts  and 
QuarkXPress  page  designs.  It  passes 
color  pages  to  a  Scitex  system. 

RS6000-based  TrackPage  production 
tracking,  developed  specifically  for  the 
Times  and  the  Boston  Globe,  puts  edito 
rial  and  advertising  page  and  page  ele¬ 
ment  status  into  one  relational  database. 


(executive  Search 
'^AND  Placement 


I 

I  Currow  &  de  MontmoHin,  Inc., 

j  is  the  only  company  run  by 

'  former  newspaper  executives 

offering  high  quality,  guaranteed 
■  executive  search  and  placement. 

I  C&de's  team  of  newspaper 

I  human  resource  professionals 

I  also  provides  a  full  range  of  other 

j  H.R.  services,  including 

succession  planning  programs, 

I  predictive  performance  selection 

I  systems,  one-on-one  executive 

coaching,  and  testing/evaluation. 
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ABB  debuts 
AC  drive 
at  Nexpo 

Abb  industrial  systems  Inc.  intro¬ 
duced  its  new  ACS  600  \’ariable-speed 
AC  drive  to  the  newspaper  industry  at  this 
year’s  Nexpo. 

Increasing  numbers  of  new  press  or¬ 
ders  are  including  alternating  current 
motors  in  their  specifications  as  a  new 
generation  of  AC  drives  increasingly  mim¬ 
ic  —  or  surpass  —  the  power  and  con¬ 
trol  of  DC  motors. 

ABB  says  is  new  ACS  600  provides 
open  loop  control  performance  with  up 
to  10  times  faster  response  and  dynamic 
speed  accuracy  than  current  flux  vector 
and  pulse  width  modulation  AC  drives. 

The  drive  is  the  first  to  include  ABB’s 
trademarked  DTC  (direct  torque  control) 
technology  that  directly  controls  torque 
and  stator  flux  for  response  the  company 
says  is  four  times  faster  than  other  high- 
performance  vector  drives. 

ABB,  Masthead 
in  alliance  for 
controls,  drives 

IN  RESPONSE  TO  the  growing  interest 
in  shaftless  presses,  ABB  Industrial 
Systems  and  Masthead  International  will 
jointly  market  and  install  newspaper  print¬ 
ing  drives  and  control  systems. 

ABB,  a  big  manufac'turer  of  press  con¬ 
trols  and  drives,  and  Masthead,  a  leading 
system  integrator  company  that  has  previ¬ 
ously  concentrated  on  newsprint  opera¬ 
tions,  are  targeting  newspapers  adopting 
color  and  shaftless  technology. 

“Adding  color  capacity  is  becoming  a 
‘must-do’  upgrade,”  said  Frank  Casillas, 
manager  of  Masthead’s  electrical  division. 
“That  involved  adding  horsepower  to  run 
the  press,  which  means  replacement  of 
obsolete  motor  drives,  most  often  with 
digitally  controlled  units.  Repowering 
press  installations  includes  replacement  of 
all  old  controls,  motors  and  drives.” 

Retrofitting  for  shaftless  is  “irresistible,” 
Casillas  said. 

“Horizontal  presses  within  a  press  are 
eliminated  and  all  printing  couples  and 
folder  are  driven  by  individual  drives,  cre¬ 
ating  virtually  unlimited  production  flexi¬ 
bility,”  he  said. 

Laurie  Johnson,  sales  director  of  ABB’s 


drive  products  and  systems  division,  said 
the  alliance  is  part  of  ABB’s  intention  to 
become  as  important  a  printing  systems 
control  vendor  in  North  America  as  the 
Swiss-based  conglomerate  is  in  Europe. 

Nexpo  on  CD 

Tired  of  lugging  bagfuls  of 

brochures  from  booth  to  booth  at 
Nexpo? 

Relax.  Just  pick  up  the  official  Nexpo 
CD-ROM  and  browse  product  informa¬ 
tion  on  your  PC  back  home. 

The  Newspaper  Association  of 
America  contracted  with  Mira  CD-ROM 
Publishing  Systems  of  St.  Louis  to  pro¬ 
vide  the  latest  in  trade  show  technology 
to  Nexpo  visitors  this  year. 

“More  people  lose  their  bags  —  and 
lose  all  their  product  literature,”  said 
James  McKelvey,  Mira  president. 

Mira  provides  CDs  for  free  to  every¬ 
body  who  registers  for  Nexpo.  Revenue 
comes  fix)m  charging  exhibitors  $60  to 
$90  a  page  to  scan  their  product 
brochures  and  make  the  information 
searchable  on  CD. 

McKelvey  said  only  about  one  in  four 
of  Nexpo’s  more  than  300  exhibitors 
opted  to  exhibit  on  CD  this  year,  but  he 
expected  the  number  to  grow  next  year. 

McKelvey  called  his  firm  the  nation’s 
largest  trade  show  CD-ROM  publisher 
and  said  its  30  shows  include  the 
National  Association  of  Broadcasters  and 
National  Association  of  Realtors. 

—  George  Gameau 

Goss  sells 
first  Universal 
to  China  paper 

y  'ANGCHENG  WANBAO  (YANGCHENG 
Evening  News),  the  third-biggest 
newspaper  in  China,  has  become  the  first 
in  the  country  to  buy  a  Universal  60  single¬ 
width  two-around  press  from  Goss 
Graphic  Systems. 

The  News  is  buying  two  presses,  Goss 
aimounced  at  Nexpo  ’96.  Each  press  line 
will  include  a  four-high  I  Jniversal  60  tower, 
a  two-high  Urbanite  n  satellite  unit  and 
three  reel-tension  pasters.  One  Ime  will  be 
equipped  with  a  jaw  folder,  the  other  a 
rotary  folder. 

The  newspaper  is  an  old  customer  of 
Goss,  having  been  printed  on  Goss  presses 
since  establishing  its  own  production  facil¬ 
ity  in  1985.  Increasing  circulation  and  page 


count  among  Guangzhou  and  nationally 
circulated  editions  account  for  the  press 
need,  the  paper  said. 

The  News  has  a  daily  circulation  of 
about  400,000  for  its  20-page  newspaper 
in  Guangzhou  and  about  1.2  million  for  its 
12-page  nationally  circulated  paper. 

Mitsubishi  lands 
international 
keyless  orders 

Mitsubishi  heavy  industries 

recently  landed  orders  for  64  units 
of  its  Color  Keyless  offset  presses,  the 
company  announced  at  Nexpo. 

Tower  units  were  ordered  by  NisM 
Nippon  Shimbun,  Japan  (26  units); 
Chugoku  Shimbun,  Japan  (2  units);  Y 
Project,  identified  as  a  “South  East  Asia” 
printer  (14  units);  Editorial  Prensa,  Spain 
(3  units);  Hokkaido  Shimbun,  (15 
units). 

The  tower  units  are  similar  to  the  72 
units  sold  to  the  Washington  Post  last  year 
and  feature  Mitsubishi’s  non-anilox  keyless 
inking  design. 

Four  satellite  Color  Keyless  units  were 
ordered  by  Sankei  Shimbun  in  Japan. 

Tower  units  with  conventional  inking 
systems  were  sold  to  Doshin  Offset,  Japan 
(12  \}mtsy,Dazhong  Daily,  China  (3  units); 
Nikkan  Sport,  Japan  (1  unit);  Yomiuri 
Shimbun,  ]2ip3i\  (12  units);  and  Chunichi 
SWmhMW, Japan  (10  units). 

McClier  hired 
for  Sun-Times 
plant  design 

MCCLIER  CORE  HAS  been  hired  to 
help  design  the  Chicago  Sun-Times' 
new  production  plant. 

Chicago-based  McClier  said  it  has  been 
hired  for  a  consulting  program  that 
includes  pre-design  planning  work  as  well 
as  design  of  a  new  offset  press  facility  to 
replace  the  Sun-Times'  existing  letterpress 
plant  in  its  downtown  headquarters. 

McClier  said  it  is  also  assisting  the  paper 
with  site  selection  for  the  new  plant.  The 
plant  will  be  located  on  the  near 
Southwest  Side  of  Chicago  by  a  major 
expressway.  The  Sun-Times  has  agreed  to 
pay  $4.4  million  for  the  28-acre  site. 

Sun-Times  officials  say  the  project  will 
come  to  $75  million  and  should  be  ready 
for  operation  by  late  1S>97  or  1998. 
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BY  MARK  FITZGERALD 


Small 

World 


Graded  on  a  curve 

worldwide,  United  States 
newspapers  are  leading  in 
online  services,  lagging 
on  pagination,  about  even 
with  Europe  and  Japan  on  press  devel¬ 
opment,  far  behind  Latin  America  in  cir¬ 
culation  growth  and  printing  on  the 
heaviest  newsprint. 

That  was  the  picture  that  emerged 
from  the  recent  Nexpo,  where  a  panel 
of  experts  from  around  the  world  evalu¬ 
ated  key  areas  of  newspaper  operations 
and  business  conditions. 

Following  are  some  findings  of  the 
panelists; 

PAGINATION 

In  this  area  the  United  States  is 
behind  almost  everyone  —  including 
Latin  America,  the  panelists  agreed. 

Full  pagination  has  been  the  norm  in 
Europe  and  Japan  for  more  than  half  a 
decade.  Latin  newspapers  have  also 
leapfrogged  from  obsolete  propriety 
front-end  systems  to  state-of-the-art 
equipment  now  that  the  burdensome 
tariffs  and  inflation  of  the  ’80s  have  dis¬ 
appeared. 

“Unquestionably,  we  are  behind  the 
rest  of  the  developed  world  in  this 
technical  area,”  said  Lou  Franconeri,  vice 
president/operations  for  the  San 
Antonio  Express-Neu’s. 

“Perhaps  some  reasons  are  the  large 
ROP  pages,  the  intricate  page  design 
and  graphic  color  elements  . . .  and  early 
investments  in  front-end  systems  (per¬ 
mitted],  staff  reductions  and  labor  sav¬ 
ings  that  make  return  on  investment  jus- 

"Unquestionably, 
we  are  behind  the 
rest  of  the  devel¬ 
oped  world  in  this 
technical  area,” 
said  Lou 
Franconeri,  vice 
president/opera¬ 
tions  for  the  San 
Antonio  Express- 
News. 


Comparing  ■  v 
’  operations 
issues  around 
•  the  globe 


tifications  more  difficult  for  pagination 
technology.” 

ONLINE  SERVICES 

Here,  the  English-speaking  world  and 
Europe  dominate.There  are  about  500 
newspapers  in  North  America  and 
Europe  that  offer  Web  or  Internet  ver¬ 
sions,  and  aU  major  Australian  and  New 
Zealand  papers  are  online.  Some  78 
Latin  American  and  28  Japanese  papers 
are  on  the  Web  right  now. 

PRESSES 

Offset  is  a  worldwide  newspaper 
printing  press  standard  nowadays,  with 
letterpress  production  dropping  off 
everywhere.  Any  discussion  of  presses, 
however,  is  necessarily  dominated  by 
North  America,  Europe  and  Japan, 
which  make  the  presses  the  rest  of  the 
world  buys. 

Frank  Kelett,  executive  director  of 
the  Pacific  Area  Newspaper  Publishers 
Association  (PANPA),  for  instance,  said 
flexo  never  caught  on  Down  Under, 
“partly  because  we  are  the  end  of  the 
supply  chain  and  no  publisher  has  been 
willing  to  pioneer  new  technology  in 
presses,  inks  and  plates  so  far  from  the 
suppliers  and  users  in  the  Northern 
Hemisphere.” 

Representatives  of  the  press-making 
regions  agreed  there  is  considerable 
interest  in  shaftless  printing  presses. 

NEWSPRINT 

When  it  comes  to  newsprint,  U.S. 
newspapers  are  the  heavyweights  —  lit¬ 
erally. 

Nearly  all  U.S.  papers  use  30-pound 
basis  weight  newsprint  —  a  thickness 
rarely  used  by  the  rest  of  the  world.  In 
Oceania,  for  instance,  just  6%  of  news¬ 
papers  use  30-pound  newsprint.The 


standard  basis  weight  there  is  27- 
pound.  European  newspapers  typically 
favor  26-pound  newsprint,  with  some 
even  going  down  to  25-pound. 

Newsprint  prices  are  easing  world¬ 
wide,  and  worry  about  supply  is  easing 
with  them. 

One  exception:  Japan,  which  is 
increasingly  concerned  about  the  grow¬ 
ing  demand  for  newsprint  in  hugely 
populated  Asian  countries  such  as 
China  and  India. 

CIRCULATION 

In  general.  First  World  nations  are  los¬ 
ing  newspaper  circulation  —  and  news¬ 
papers  —  while  emerging  nations  are 
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conducts  comprehensive  market 
potential  analyses  and  develops 
new  strategies  to  maximize 
revenue  growth. 
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finding  more  readers  than  ever. 

Between  1990  and  1995,  the  United 
States  lost  78  dailies  and  circulation 
dropped  an  average  of  more  than  5  mil¬ 
lion  copies.  In  1995,  the  U.S.  had  1,533 
dailies  with  a  total  circulation  of 
58,193,000. 

Circulation  declined  in  many 
European  countries  and  grew  only 
slowly  in  the  rest.  Between  1989  and 
1993,  total  circulations  declined  in 
Sweden  (by  13%);  the  United  Kingdom 
(10%);  Finland  (6%);  Switzerland  (2%) 
and  France  (1.7%).  The  biggest  decline 
was  experienced  in  Russia,  which  saw  a 
newspaper  circulation  collapse  of  68%. 
Most  of  that  can  be  attributed  to  the  fall 
of  communism,  and  the  attendant  fail¬ 
ures  of  its  many  party  and  union 
papers. 

Circulation  in  Germany  was  up  7%, 
but  that  number  means  little  because  it 
was  almost  entirely  the  result  of  renun¬ 
ciation  of  the  nation,  said  Boris  Fuchs, 
deputy  managing  director  and  research 
director  of  IFRA,  the  European  newspa¬ 
per  industry'  research  arm. 

Similar  increases  in  Spain  (up  14%), 
Israel  (18%)  and  Turkey  (22%)  are 
encouraging  but  represent  growth  from 
very  low  circulation  levels,  Fuchs  said. 

Circulation  in  Japan  —  the  world’s 
leader  in  newspaper  consumption  — 
was  also  down  because  of  the  collapse 
of  its  so-called  “bubble”  economy. The 
picture  is  much  brighter  in  Australia 
and  the  emerging  nations  of  Asia.  Not 
only  is  circulation  up  in  Australia,  but 
newspapers’  share  of  advertising  is 
increasing  —  at  the  expense  of  televi¬ 
sion. 

Betw'een  1S)93  and  1995,  newspaper 
ad  market  share  increased  from  41%  to 
43.4%,  while  television  declined  from 
35.8%  to  34.3%.  Much  of  the  reason  is 
the  proliferation  of  TV  channels  in 
Australia,  which  is  fragmenting  the  mar¬ 
ket,  said  PANPA  executive  director 
Kelett. 

Latin  American  newspaper  circula¬ 
tion  appears  to  be  growing  dramatically 
as  the  region  rebounds  from  the  eco¬ 
nomic  collapse  during  the  “lost  decade” 
of  the  ’80s. 

“Circulation  figures  must  be 
approached  with  caution  because  few 
are  audited,”  said  Luis  Fernando  Santos, 
general  manager  of  El  Tietnpo  newspa¬ 
per  in  Bogota,  Colombia. 

“In  Latin  America,  as  the  middle  class 
grows,  a  lot  of  young  people  are  coming 
to  newspapers,”  he  added. 


Leaders  in  Daily 
Newspaper 
Circulation 

Japan,  72  million 
United  States,  58  million 
Germany,  26  million 
India,  22  million 
Great  Britain,  19  million 
France,  9  million 
Russia,  8  million 
Italy,  6.5  million 
Brazil,  6  million 
Poland,  5.7  million 

Source:  presenlaSon  Lou  ftanconeri,  vice  president/ 
operations,  San  Antonio  Express-News,  at  Nei^o  *96 


Photo  archives 
at  Temple 

Temple  university  in  PhUadelphla 

has  established  a  photo  archives  of 
newspaper  pictures  about  the  city. 

The  Urban  Archives’  5  million  images 
include  prints  and  negatives  from  the 
Philadelphia  Inquirer,  from  1937 
through  1992,  and  the  Philadelphia 
Bulletin, 'which  closed  in  1982. 

Head  archivist  Margaret  J.  Jerrido  said 
the  Inquirer  has  agreed  to  continue 
donating  negatives  when  they  are  no 
longer  in  current  use  The  newspaper  can 
access  recent  negatives  by  file  numbers 
on  boxes. 

Images  from  the  Inquirer  include,  for 
example,  a  shot  of  a  horse-drawn  wagon 
leaving  the  newspaper’s  loading  dock  in 
1938  and  a  picture  photographer 
Michael  Viola  took  of  Andy  Warhol  and 
Edie  Sedgwick  in  1969. 

—  Robert  J.  Salgado 

Production 
managers  on 
the  move 

ICHAEL  PRZYBYLEK,  formerly 
Gannett  Newspaper  Division  pro¬ 
duction  operations  director,  was  named 
production  vice  president  for  the 
Louisville  Courier-Journal 

Before  directing  production  at  its  divi¬ 
sion  level,  Przybylek  worked  for 


Gannett’s  USA  Today  and  Florida  Today, 
in  Melbourne,  and  for  Army  Times 
Publishing  Co.,  Springfield, Va. 

KEN  KIECK  was  promoted  from  pro¬ 
duction  manager,  projects  and  mainte¬ 
nance,  to  production  director  at  the 
Milwaukee  Journal  Sentinel  With  the 
paper  for  the  past  18  years,  Kieck  is  now 
in  charge  of  the  maintenance  department, 
publishing  systems  group,  pressroom, 
paper  and  ink,  and  packaging  and  distri¬ 
bution.  Printing  operations  senior  vice 
president  Ken  Adams  cited  Kieck  for  his 
work  during  last  year’s  merger  of  Journal 
Sentinel  Inc.’s  two  daily  newspapers. 

Tensor  to  move 

Tensor  group  INC.,  maker  of  print¬ 
ing  and  folding  equipment,  is  build¬ 
ing  a  40,000-square-foot  building  to 
house  all  its  offices  and  production  facil¬ 
ities. 

Now  located  in  Willowbrook,  111.,  the 
company  said  its  new  headquarters  and 
fectory  in  Wotxlridge  will  be  finished  this 
winter.  Plans  for  the  building,  sited  on  a 
four-acre  lot,  include  expansion  to 
60,000  square  feet. 

Tensor  said  it  has  sold  equipment  in 
more  than  20  countries  since  entering 
the  web  offset  press  market  three  years 
ago.  It  expects  sales  this  year  to  reach 
$20  million. 

NYU  awards  Prism 
to  Kodak’s  Fisher 

New  YORK  UNIVERSITY’S  Center  for 
Graphic  Communications  Manage¬ 
ment  and  Technology'  selected  Eastman 
Kodak  Co.  CEO  George  Fisher  as  the 
recipient  of  its  1 1th  annual  Prism  award. 

The  center  presents  the  Prism  each 
year  to  an  industry  leader  who  repre¬ 
sents  excellence  in  graphic  communica¬ 
tions  management  and  education.  Fisher 
accepted  the  award  last  month  in  New 
York  City  on  behalf  of  all  those  who 
woik  in  Kodak’s  Professonal  and  Printing 
Imaging  division. 

Correction 

CTP  AT  NEXPO  iE&P,  June  22), 
dropped  the  first  name  and  title  of  A1 
Edwards,  president  of  Autologic 
Information  International.  It  also  twice 
referred  to  Monotype’s  PlateExpress  as 
the  PlateMaster  (an  All  trade  name)  on 
page  44. 
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BY  JOHN  CONSOLI 

Meeting  Industry 
Demands 

^  E^fSPAPER  ASSOCIATION  OF  America  president 
j  CEO  John  Sturm  told  newspaper  executives 

f  ‘ire  three  demands  the  industry  must  meet  to 

.,L  eiHure  a  bright  future. 

Addressing  the  opening  session  of  the  NAA-spon- 
soted  Nexpo  conference  and  exposition  in  Las 
Vegas,  Sturm  said  newspapers  must: 

♦  Make  it  easier  for  advertisers  to  do  business 
with  us. 

♦  Create  standards  so  that  all  newspapers  are 
“reading  from  the  same  page  in  production,  mea¬ 
surement  and  terminology.” 

♦  Assure  production  quality. 

“Right  now,  we  process  our  undying  love  for  our 
customers  and  then  we  tolerate  technological  limi¬ 
tations  that  too  often  turn  them  into  an 
afterthought,”  Sturm  said. 

“Right  now,  the  industry  is  speaking  with  so  many 
voices,  in  so  many  ways,  that,  in  many  areas,  the  term 
‘industry  standards’  remains  something  of  an  oxy¬ 
moron,”  he  added. 

As  far  as  production  quality  is  concerned,  Sturm 
said,“Right  now,  it  is  a  now  you  see  it,  now  you  don’t 
proposition  with  no  assiuance  from  paper  to  paper 
that  advertisers  are  going  to  get  the  quality  they 
want  and  deserve.” 

Sturm  said  Electronic  Data  Interchange,  aimed  at 
making  newspapers  a  more  value-added  business 
partner  to  advertisers,  is  high  on  the  agenda. 

NAA,  he  said,  has  developed  a  standard  format 
that  will  allow  all  newspapers  to  connect  to  adver¬ 
tisers  in  the  same  way.  The  hard  part,  he  said,  is  that 
newspapers  must  begin  using  it.  “If  we  can  do  that, 
it’s  going  to  mean  a  much  faster,  much  easier,  much 
more  accurate  link  between  advertisers  and  news¬ 
papers.” 

Sturm  also  cited  Digital  Ad  Exchange  as  being 
another  critical  ease  of  business  issue  and  another 
area  of  NAA  focus. 

“Another  badly  needed  bench  mark  is  for 
newsprint  waste  —  important  in  good  times,  but 
absolutely  critical  when  newsprint  costs  go  through 
the  roof,”  Sturm  said. 

“One  of  the  key  points  in  NAA’s  broad  newsprint 
conservation  project  is  the  overhaul  of  current 
newsprint  waste  definitions  and  categories,”  he  said. 
“It  doesn’t  sound  exciting,  but  we  must  have  a  con¬ 
sistent  way  to  measure  newsprint  waste  from  one 
end  of  the  business  to  the  other.” 

Sturm  said  the  NAA  is  working  with  IFRA,  the 
international  newspaper  technology  association,  to 
develop  world  standards  for  newsprint  roll  identifi¬ 
cation,  standards  for  digital  ad  exchange,  and  defini¬ 
tions  and  standards  for  quality  reproduction. 

“We’re  also  working  with  IFRA  in  developing 
evaluation  assistance  worldwide,  and  working  on 
standard  Quality  Reproduction  Guidelines  to  help 
all  newspapers  achieve  consistent,  excellent  color 
reproduction,”  Sturm  said. 


STOCK  TABLES 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

S/2Gi/96 

6/2G/96 

A.H.  Belo  Corp.  (NY) 

36.75 

37.125 

30.125 

American  Media  Inc.  (NY) 

4.625 

4.625 

6.00 

Central  Newspapers  Inc.  (NY) 

36.75 

37.50 

29.875 

Dow  Jones  &  Co.  Inc.  (NY) 

40.25 

39.125 

35.75 

Gannett  Co.  Inc.  (NY) 

68.625 

69.75 

53.75 

Gray  Comm.  Sys.  (NY) 

23.00 

22.00 

19.00 

Harte-Hanks  Comm.  (NY)* 

26.875 

26.50 

16.583 

Hollinger  International  (NY)# 

10.625 

11.50 

10.625 

Knight-Ridder  Inc.  (NY) 

71.625 

71.00 

56.375 

Lee  Enterprises  Inc.  (NY)** 

22.50 

23.50 

18.937 

McClatchy  Newspapers  Inc.  (NY) 

26.625 

25.50 

23.00 

Media  General  Inc.  (AM) 

35.50 

36.00 

32.75 

New  York  Times  Co.  (AM) 

31.75 

32.125 

23.625 

Pulitzer  Publishing  Co.  (NY) 

56.125 

54.75 

42.625 

E.W.  Scripps  Co.  (NY) 

44.75 

45.00 

31.50 

Times  Mirror  Co.  (NY) 

44.125 

43.875 

24.375 

Tribune  Co.  (NY) 

72.75 

73.625 

60.125 

Washington  Post  Co.  (NY) 

316.125 

318.25 

260.25 

*  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

Editor  &  Publisher 

Foreign  Media  Stock  Values  | 

(Weekly  Closing  Quotes) 

STOCK 

6^26/96 

6/1SI/96 

Q/2G/95 

Hollinger  Inc.  (a) 

10.75 

10.65 

12.25 

News  Corp.  Ltd.  (c) 

23.50 

23.125 

22.50 

Pearson  Ltd.  (b) 

6.64 

6.74 

6.13 

Quebecor  Inc.  Class  A  (a) 

21.65 

21.85 

20.00 

Reuters  Holdings,  ADR  (c) 

70.75 

71.8215 

49.125 

Southam  Inc.  (a) 

16.00 

15.90 

14.50 

Thomson  Corp.  (a) 

21.60 

22.05 

18.875 

Toronto  Sun  Publishing  Corp.  (a) 

16.150 

16.150 

11.875 

Torstar  Corp.  (a) 

25.35 

25.25 

21.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 
(c|  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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LEGAL 


BY  MARK  FITZGERALD 


Libel 


Complaint  Lodged 


‘Baby  Richard’ 
dad  sues 
Chicago  Tribune, 
columnist  Bob 
Greene 


The  natural  father  in  the  contro¬ 
versial  “Baby  Richard”  adoption  case  is 
suing  Chicago  Tribune  columnist  Bob 
Greene  for  defamation  of  character  and 
invasion  of  privacy'. 

Otakar  Kirchner’s  lawsuit,  filed  in  Cook  County 
(Ill.)  Circuit  Court,  also  names  the  Chicago  Tribune 
newspaper  and  company  as  defendants,  alleging  he 
was  defamed  by  a  May  3, 1995  Mike  Royko  col¬ 
umn.  Royko  himself  is  not  named  as  a  defendant. 

Kirchner  alleges  in  the  suit  that  Greene’s 
columns  ruined  his  good  name  and  reputation,  cul¬ 
minating  in  a  Dec.  24, 1995 
article  claiming  that  the 
Kirchners  had  “broken”  (their 
son)  Daniel  “like  a  dog.” 

The  lawsuit,  also  filed  on 
behalf  of  the  son  who  was 
known  as  Baby  Richard  dur¬ 
ing  the  adoption  controversy, 
alleges  Greene’s  columns  trig¬ 
gered  a  humiliating  investigation  by  the  Illinois 
Department  of  Children  and  Family  Services. 

The  lawsuit  says  that  investigation  “found  no 
probable  cause  to  believe  an  act  of  abuse  had 
occurred.” 

Beginning  with  an  article  in  May  1995,  Greene’s 
many  columns  brought  the  emotionally  charged 
Baby  Richard  case  to  local,  and  then  national,  atten¬ 
tion.  He  argued  consistently  in  the  columns  that  it 
was  in  the  best  interest  of  the  boy  to  remain  with 
his  adoptive  parents  and  the  boy  deserved  at  least 
a  court  hearing  on  that  point. 

The  case  culminated  April  30, 1995  when  the 
sobbing  4-year-old  was  removed  from  the  arms  of 
the  only  parents  he  had  known  and  taken  to  live 
with  Kirchner  and  his  wife. 

Baby  Richard,  whose  real  name  is  Daniel,  was 
given  up  at  birth  by  his  unmarried  mother,  Daniela, 
who  at  the  time  believed  biological  father  Otakar 
Kirchner  had  abandoned  her. 

Otakar,  who  had  not  consented  to  the  adoption, 
said  he  did  not  challenge  it  for  more  than  two 
months  because  Daniela  told  him  the  baby  had 
died. 

Otakar  and  Daniela  later  reconciled  and  married, 
however,  and  Otakar  began  a  legal  custody  fight. 

He  lost  at  all  lower  court  levels,  but  in  June  1994,  a 
unanimous  Illinois  Supreme  Court  ordered  Daniel 
be  given  to  Otakar  Kirchner.  Greene  was  highly 
critical  of  that  decision,  and  noted  several  errors  in 
the  opinion  written  by  Justice  James  Heiple. 


In  a  follow-up  order  in  July  1994,  Heiple  issued  a 
legal  opinion  that  was  extraordinary'  for  its  vituper¬ 
ative  language.  Heiple  wrote  that  columnist  Greene 
was  guilty  of  “journalistic  terrorism”  in  columns 
that  employed  “the  tools  of  the  demagogue,  name¬ 
ly,  incomplete  information,  falsity,  half-truths,  char¬ 
acter  assassination  and  spurious  argumentation.” 

Greene,  Heiple  wrote,  used  “this  unfortunate 
controversy  to  stimulate  readership  and  generate  a 
series  of  syndicated  newspapers  columns  . . .  that 
are  both  false  and  misleading.”  Greene  is  syndicated 
by  Tribune  Media  Services. 

Kirchner’s  libel  suit  quotes  extensively  from 
Heiple’s  opinion. 

The  lawsuit  alleges  Greene  and  the  Tribune 
repeatedly  published  false  statements  that  meet  the 
legal  definition  of  actual  malice.  It  says  Greene’s 
columns  defemed  Kirchner  by  describing  the  cus¬ 
tody  transfer  as  “a  crime,”  “an  atrocity,”  an  “unlawful 
act”  and  an  “assault”  on  Daniel  Kirchner. 

Kirchner  also  says  he  was  defamed  by  a  Royko 
column  “which  intimated  that  Otakar  Kirchner  had 
pursued  and  obtained  custody  of  Daniel  in  order  to 
make  money.” 

An  assistant  for  Greene  said  the  columnist  is  not 
commenting  on  the  lawsuit.  When  the  suit  was  first 
reported,  Greene  was  quoted  in  a  Daily 
Soutbtoum  story  by  reporter  Jack  Beary  as  saying, 
“What  I  wrote  all  along  was  true.” 

A  spokesman  for  the  Chicago  Tribune  said  the 
paper  was  not  commenting  on  the  suit. 


BY  ROBERT  BUCKMAN 

Federal  Court 
Upholds  State 
Sunshine  Laws 

IRST  AMENDMENT  roots  of  state  open  meet- 
igs  laws  received  some  much-needed  watering 
ecently  when  the  5th  U.S.  Circuit  Coun  of  Appeals 
ick  down  two  broad  gag  orders  that  a  federal 
judge  had  issued  in  a  Louisiana  school  desegregation 
case. 

The  unanimous  decision  of  a  three-judge  panel  of 
the  New  Orleans  appeals  court  maiked  a  triumph 
(See  Sunshine  on  page  45) 
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It’s  new,  it’s  big  and  it’s  very  well  done.  The  newest  mem¬ 
ber  to  the  online  newspaper  family  is  the  Washington  Post, 
now  with  it’s  own  site,  http://www.washingtonpost.com/. 
It’s  got  all  the  news  and  newsworthy  items  the  Post  is 
known  for.  The  print  edition  logo  is  etched  behind  the 
contemporary  and  fresh  interactive  logo  on  the  home 
page,  and  right  underneath,  you  can  get  to  any  section  of 
the  newspaper  with  two  clicks.  Hey,  you  can  even  talk  live 
with  a  senator,  give  your  opinion  on  Bob  Woodward’s 
new  book  and  view  the  site’s  online  comic  strip,  'Non 
Sequitur; 

•  Connections96  Digital  Edge  Award  Winners:  See 
who  won  the  best  online  newspaper  site,  best  interactive 
features,  design  excellence  and  more.  Click  on  the  win¬ 
ners  in  Stop  The  Presses!  and  go  directly  to  the  site  and 
see  for  yourself  if  it  is  deserving  of  the  award.  Read  Steve 
Outing’s  interview  with  New  Media  Pioneer  Award 
Winner  Frank  Daniels  III  and  about  some  of  the 
Connections96  sessions. 

•  Connections96  Exhibit  Floor:  Read  about  what  new 
products  and  services  companies  were  showing  at 
Connections  in  Las  Vegas  in  Stop  The  Presses.  Learn 
about  Frank  Daniels  Ill’s  new  company  -  KOZ  Inc., 
BigBook  and  the  Associated  Press’  the  Wire. 

•  Classifieds  Center  Stage  at  Connections96:  Experts 
agree,  in  the  current  online  environment,  classifieds  are 
weak  and  need  a  major  overhaul  if  newspapers  want  to 
stay  competitive  in  the  future.  Read  Jodi  B.  Cohen’s 
Infobytes  for  examples  of  why  classifieds  are  weak  and 
what  newspapers  can  do  about  it,  as  well  as  learning  about 


a  few  successful  case  studies  in  classified  advertising. 

•  Wall  Street  Journal  Interactive  Coup:  Wall  Street 
Journal  Interactive  stands  to  make  a  minimum  of  $14.5 
million  in  subscriptions  after  the  service  becomes  a  paid 
one  on  Sept.  1 .  They  have  just  signed  their  5(X),000th  sub¬ 
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scriber.  Find  out  in  the  June  25  Infobytes  what’s  going  on, 
and  if  all  those  subscribers  will  continue  after  the  free  trial 


•  NandO  gets  a  new  CEO:  Chris  Hendricks  will  become 
the  new  CEO  of  the  Raleigh  News  &  Observer’s  online 
service  in  July  as  a  result  of  the  departure  of  Frank 
Daniels  HI,  who  left  to  start  his  own  company.  Hendricks 
believes  the  ISP  business  has  lost  a  lot  of  money  for  the 
parent  company  (McClatchy  Newspapers)  and  is  no 
longer  viewed  as  an  integral  part  of  NandO.  See  what  else 
he  has  to  say  in  Stop  The  Presses. 

•  CompuServe  and  Newspapers:  CompuServe  has 
signed  a  handful  of  deals  with  U.S  newspapers  to  run  dis¬ 
cussion  forums  on  the  CompuServe  Information  Service 
proprietary  network.  That’s  not  all,  they  are  looking  to 
establish  relationships  with  newspapers.  Read  all  about 
what  the  company  is  doing  and  why  in  Stop  The  Presses. 
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INTERACTIVE  COMMUNICATIONS 


BY  JODI  B.  COHEN 


Surfing 
For  Sources 


Fhuiin^ 
an  expert 
(tnline 


IT’S  THE  YEAR  2010.  You’re  doing  a  story  on 
the  latest  in  biogenetic  research.You  need 
sources. 

With  a  few  clicks  on  the  mouse,  you’re  on 
the  Web.  You  know  exactly  where  to  go.  You 
go  to  a  few  sites  which  provide  sources  and  infor¬ 
mation  and  check  them  out. 

Only  it’s  not  2010,  it’s  1996  and  it’s  already  hap¬ 
pening  —  journalists  are  finding  out  how  easy  it  is 
to  go  to  the  Web  for  information  and  sources. 

However,  credibility  has  been  the  Web’s  Achilles’ 
heel,  and  the  experts  all  agree  —  journalists  still 
have  to  check  out  their  sources  the 
old-fashioned  way. 

“The  information  on  the  screen  is 
tempting,  it  looks  nice  and  cute  and 
it’s  very  available,”  said  Pam 
Robinson,  fonner  Newsday  senior 
editor  and  opertor  of  Editors  Ink. 
“However,  1  don’t  think  my  site  or 
the  Internet  replace  an  established  network  of  peo¬ 
ple  you  can  rely  on;  both  are  a  supplement.” 

Editors  Ink.  is  Robinson’s  personal  home  page 
(http://www.li.net/~pambo)  that  is  a  resource  sole¬ 
ly  for  copy  editors.  Robinson  created  a  question¬ 
naire  that  asks  questions  like  how  many  copy 
desks  does  the  publication  have,  how  many  people 
are  on  the  desk,  are  they  career  copy  editors  to 
how  are  the  copy  editors  treated? 

“Recently,  newspapers  are  having  problems  find¬ 
ing  good  people  because  it’s  perceived  as  boring 
or  not  teal  journalism,”  she  said.  “Copy  editors  need 
to  be  heard  because  they  tend  not  to  be  perceived 
as  key  employees.” 

Visitors  to  her  site  will  find  almost  all  the  major 
newspapers  listed  —  from  the  New  York  Times  to 
the  Akron  (Ohio)  Beacon  Journal. 

Robinson  said  she  thinks  going  to  the  Internet 
for  sources  is  coming,  but  just  doesn’t  think  news¬ 
rooms  have  quite  arrived  yet. 

“I  would  say  in  five  years  the  Internet  will  be 
used  for  this  purpose,”  she  said.  “The  trick  will  be 
to  whittle  out  what  you  want  and  then  filter  it. 
Newspapers  have  to  be  the  guardians  of  accuracy . . . 
and  the  Web  does  not  represent  that  right  now.” 

At  the  Houston  Chronicle,  an  investigative 
reporter  started  a  personal  project  whereby 
reporters  can  be  linked  to  one  another  to  profit  by 
each  other’s  specialities. 

It’s  called  the  Reporters  Netwoik  (http://www. 
reporters.net)  and  it  offers  more  than  just 
reporters’  names,  e-mail  addresses  and  specialties. 


“One  of  the  things  I  discovered  is  that  w'hen 
reporters  change  jobs  or  Internet  access  providers, 
they  would  have  to  change  their  e-mail,”  said  Bob 
Sablatura,  city  desk  reporter  with  the  Chronicle.'"^ 

I  offer  a  service  to  our  members  where  you  can 
get  an  e-mail  address  at  the  Reporters  Networic.  If 
you  change  jobs  or  ISPs,  tell  us  your  new  address 
and  we’ll  forward  the  mail.” 

Sablatura  also  offers  pop  accounts  because  many 
smaller  newspapers  only  have  one  or  two  comput¬ 
ers  with  e-mail  on  it.  However,  the  media  directory 
and  journalism  resources  are  free  to  peruse. 

“We’ve  been  operating  the 
media  directory  on  the  Web  HotV€V6T,  CTCUlUtllty 
since  December  1995,” he  Web’S 

said.  “We  also  offer  Web  space  a  i  i  ^ 

to  journalism  organizations  ACulUCS  D€€l,  dflCl 

like  the  National  Freedom  eXpeVtS  dll  dgree 

and  Information  Coalition 

and  a  few  SPJ  chapters.”  —  JOUmdltStS  Still 

In  a  few  months,  the  hdVe  tO  Check  OUt 

Reporters  Network  will  have  .  , 

its  own  Reporters  Handbook  tKfClV  SOUYCGS  tuG 

and  source  guide  to  research-  old-fdShioriGd  Wdy 
ing  on  the  Internet,  as  well. 

Sablatura  agrees  that  reporters  will  still  have  to 
make  sure  the  sources  they  get  on  the  Internet  are 
credible. 

“Once  you  find  a  source  you  have  to  go  through 
the  same  thing  you  always  have  to  make  sure  they 
are  credible,”  he  said.  “There’s  a  tendency  to  think 
because  it  comes  across  their  computer  it  holds 
more  weight,  but  you  have  to  be  very  careful.” 

Sablatura  believes  the  Internet  currently  is  a  “vast 
wasteland”  but  improving  every  day  as  more  real 
information  becomes  available.  He  says  the  Internet 
is  mostly  useful  for  finding  people  who  have  the 
knowledge  to  speak  on  almost  any  subject,  by 
monitoring  specialized  mail  lists  and  Usenet 
groups. 

“Journalists  just  have  to  make  sure  they  don’t 
abandon  the  traditional  ways  of  getting  information 
like  going  to  libraries,”  he  said,  “because  it’s  so 
much  easier  to  verify  that  information.” 

“Within  a  few  years  all  journalists  will  be  on  the 
Net,”  said  Dan  Forbush,  president,  ProfNet  Inc.  “It 
appears  the  trend  is  for  eveiy'one  in  the  communi¬ 
cations  business  to  be  logged  on  to  a  massive  glob¬ 
al  parallel  processing  computer  and  that  is  how  we 
will  all  communicate  in  the  future.” 

'With  that  in  mind,  ProfNet  was  created  in  1993 
by  Forbush,  then  the  head  of  public  relations  at  the 
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State  University  of  New  York  at  Stony 
Brook,  to  give  journalists  contact  to 
public  information  officers  (PIOs)  repre¬ 
senting  scientific,  professional  and  edu¬ 
cational  associations,  medical  centers, 
national  laboratories,  think  tanks,  foun¬ 
dations,  corporations,  government  agen¬ 
cies  and  more. 

All  the  journalist  has  to  do  is  fill  out  a 
query  form  and  the  results  can  be  sent 
via  e-mail,  fax  or  phone. 

“The  journalist  will  get  two  or  three 
paragraphs  from  the  PIO  who  will  rec¬ 
ommend  a  professor  or  other  profes¬ 
sional,  list  their  credentials,  and  in  many 
cases  the  PIO  will  have  already  talked  to 
the  person,”  he  said.  “Then  the  journalist 
gets  a  phone  number  and/or  an  e-mail 
address  so  you  can  get  in  touch  with 
the  person.” 

Forbush  believes  his  service  has  a 
high  degree  of  credibility  because  the 
credentials  are  right  there  for  the  jour¬ 
nalist  to  read.  However,  any  journalist 
knows  he  or  she  will  move  first  on  the 
ones  who  have  the  best  credentials. 

“We  are  trying  to  get  journalists  in 
touch  with  expert  sources  on  the  Web 
via  our  search  service,”  he  said. 
“Journalists  don’t  pay  for  the  service 
either;  it’s  funded  by  members.” 

There  is  a  sliding  scale  for  membership. 
For  instance,  the  nonprofit  membership 
fee  is  $195,  for  universities  with  enrollment 
under  5,000  it’s  $295  a  year,  and  so  on. 

“We  are  now  working  with  PR 
Newswire  and  we  will  be  enveloping 
16  industrial  categories  such  as  health 
care/medicine  and  automotive,”  he  said. 
“Ultimately  we  think  there  is  room  for 
virtually  any  kind  of  organization  and 
we  are  aiming  to  create  a  global  net¬ 
work,”  he  said. 

Forbush  believes  the  Internet  will  be¬ 
come  more  powerful,  and  that  in  the 
future  we  are  going  to  .see  an  increasing 
flow  of  video  and  photos,  as  well  as  text. 

“Basically  in  the  future  you  are  going 
to  have  thousands  of  online  press  cen¬ 
ters  where  reporters  can  go  to,  but  the 
question  is,  how  will  they  find  them 
all?”  he  said.  “There  would  appear  there 
is  a  need  online  for  consolidation  where 
brief  profiles  of  experts  can  be  put  on 
central  sites.” 

Consolidation  is  exactly  what  Spider- 
worx-  a  Shandwick  company  (a  global 
PR  firm),  wanted  to  accomplish  with  its 
SourceFinder  (http://www.shandwick. 
com). 

“We  wanted  to  incorporate  all  of  the 
resources  of  all  of  Shandwick,  which  is 


worldwide,  but  also  allow  journalists  to 
interact  with  our  resources,”  said  Mark 
Metzger,  president,  Spiderworx. 

Spiderworx  explains  its  SourceFinder 
as  “a  tool  designed  to  general  press 
inquiries  by  letting  journalists  locate 
informed  spokespeople  on  a  wide  vari¬ 
ety  of  topics  through  an  automated 
database  system.” 

According  to  Metzger,  Shandwick  has 
over  2,000  clients  worldwide.  Currently, 
the  SourceFinder,  still  in  its  infancy,  only 
covers  200  of  those  clients  with  about 
2,000  topics. 

“In  its  mature  form,  I  expect  to  have 
at  least  tens  of  thousands  of  topics,”  he 
said.  “And  I  expect  there  will  be  more 
than  just  Shandwick  clients  in  the  data¬ 
base.” 

Spiderworx  currently  has  an  agree¬ 
ment  in  principle  with  a  major  book 
publisher  to  put  authors  on  the  data¬ 
base,  according  to  Metzger.  He  thinks 
there  is  probably  a  fair  number  of  part¬ 
nerships  he  can  strike  to  provide  addi¬ 
tional  sources  in  the  database. 

“We  want  the  journalist  to  get  a  com¬ 
bined  resource  which  will  be  real  com¬ 
pelling  and  useful,”  he  said.  “We  want  it 
to  be  a  great  thing  for  our  clients  and 
for  journalists  —  very  much  a  win-win 
situation.” 

Hopefully,  said  Metzger,  the  first  of  the 
partners  will  be  introduced  this  sum¬ 
mer.  Althougli  he  admits  there  is  a  lot  of 
work  to  be  done,  he  figures  the  service 
wifi  reach  maturity  in  a  year  and  a  half 
because  the  process  is  not  complicated, 
just  time<onsuming. 


To  assure  credibility,  journalists  have 
to  fill  out  a  form,  which  is  to  basically 
ensure  that  journalists  are  the  only  ones 
using  the  database.  Although  Metzger 
admits  its  not  an  “airtight  system,”  it 
does  allow  Spiderw’orx  to  maintain 
credibility  as  close  as  possible. 

“You  fill  out  the  information  and  you 
get  an  e-mail  back  with  your  password 
almost  instantly  and  a  little  explanation 
of  how  the  database  works.” 

The  interface  is  very  easy  to  use, 
according  to  Metzger.  All  the  journalist 
has  to  do  is  fill  in  a  topic  (not  a  pull 
down  menu  because  there  are  so 
many),  fill  in  a  specific  organization  if 
you  are  looking  for  one,  choose  a  region 
if  you  have  one  and  the  database  will 
show  multiple  resources,  provided  there 
are  more  than  one. 

“You  get  the  name  of  the  client,  brief 
description  of  the  organization  and  a 
contact  name,  phone  number  and  e- 
mail,”  he  said. 

There  are  about  150  journalists  regis¬ 
tered  with  the  database  currently.  How¬ 
ever,  Metzger  would  like  to  have  a  “whole 
lot  of  traffic”  when  the  system  matures. 

He,  too,  cautions  journalists  that  data¬ 
bases,  such  as  his,  are  not  replacements 
for  the  traditional  sources. 

“The  goal  of  SourceFinder  is  not  to 
complete  the  interaction  between  jour¬ 
nalist  and  source  electronically.  The  goal 
is  to  create  the  one-on-one  or  over-the- 
phone  communication  between  individ¬ 
uals,”  he  said.  “I  was  a  journalist  for  12 
years  and  my  card  file  was  one  of  the 
most  valuable  things  I  had.” 


BY  JODI  B.  COHEN 

Surfin’  With  Webster 

AN^S^IAREER  JOURNALISTS  were  at  one  time  involved  with 
thdipugh  school  newspapers. 

s  Twy  can  probably  remember  running  all  over  the  place  for 
soucefcs,  trying  to  find  out  which  school  was  covering  what 
before  they  beat  you  to  a  top  story.  It  was  time<'onsuming  and 
sometimes  fruitless. 

Not  anymore.  Adult  journalists  aren’t  the  only  ones  with 
information  and  sources  at  their  fingertips.  Introducing  the 
super  cool  Web  dude,  Webster,  and  the  High  School  NewsWeb 
(http://www.avnet.org/newsweb/index.html)  —  information 
and  sources  just  for  high  school  students. 

The  creator  of  NewsWeb  is  high  school  English  and  journal¬ 
ism  teacher  Brian  Hanson-Harding.  Harding  teaches  at  Northern 
Valley  Regional  High  School  in  Old  Tappan,  N.J. 

Hanson-Harding  explains  the  creation  of  the  NewsWeb  as 
starting  with  a  bond  issue  that  passed  to  get  computers  and 
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Internet  connections  in  his  district. 

“I  had  to  get  a  lot  of  people  interested 
in  it,  and  since  I  was  always  much  more 
comfortable  with  computers  than  a  lot  of 
other  people,  I  started  to  look  at  the  Web 
and  thought,  this  is  going  to  take  some 
time,”  he  said. 

Then  Hanson-Harding  became  the 
New  Jersey  winner  of  the  Christa 
McAuliffe  Fellowship,  named  for  the 
teacher  who  was  on  the  iU-fated  shuttle 
launch  that  blew  up.  This  federal  fellow¬ 
ship  is  given  to  one  teacher,  once  a  year, 
in  most  every  state  for  a  creative  idea 
having  to  do  with  teaching  that  would 
benefit  students  or  teachers. 

“It  was  almost  enough  money  to  have 
a  year  off,  but  the  average  salary  they  pro¬ 
ject  is  much  lower  than  New  York 
salaries,”  he  said.  “But  I  wanted  to  pro¬ 
pose  doing  something  with  the  Web 
because  I  thought  it  would  be  perfect  for 
high  schools.” 

As  a  high  school  adviser  for  13  years, 
he  said  he  always  wanted  to  see  what 
other  schools  are  doing  and  thought  the 
Web  would  allow  students  to  connect 


with  each  other  worldwide.  So  he  took  a 
sabbatical  and  started  his  project. 

“I  first  tried  to  do  a  news  wire  that 
kids  can  go  into  and  use,  but  realized  that 
was  not  the  best  use  for  this  medium 
right  now,”  he  said.  “I  was  trying  to  get 
students  to  submit  articles  to  me  that  are 
not  on  the  Web  and  it  was  very  difficult. 
People  were  sending  me  lots  of  hard 
copy  newspapers.” 

He  realized  he  didn’t  want  to  set  him 
self  up  to  choose  what  goes  up  because 
a  lawyer  told  him  he’d  be  responsible  for 
libelous  statements.  He  also  didn’t  feel 
comfortable  making  news  judgments. 

The  site  features  live  online  press  con¬ 
ferences  with  national  organizations  of 
interest  to  teens.There  is  a  clickable  U.S. 
map  featuring  80  newspapers  in  27 
states,  as  well  as  a  text  link  to  school 
newspapers  in  Canada,  Alaska,  Hawaii, 
Africa  and  Asia. 

Webster  helps  kids  surf  for  resources 
and  a  hst  of  schools  and  papers  on  the 
Web,  as  well  as  scholastic  journalism 
organizations  and  how  to  get  their  paper 
up,  and  more. 


“We  have  started  a  live  round  table  for 
advisers,  but  there  still  are  not  enough 
school  newspapers  on  the  Web  to  do  the 
news  wire  idea,”  he  said.  “There  is  a 
potential  to  do  breaking  news  —  teen 
attitudes  toward  issues  like  smoking, 
national  surveys  and  more.” 

Hanson-Harding’s  grant  runs  out  this 
month  and  he  goes  back  to  teaching  in 
September.  He  is  currently  trying  to  get 
together  a  council  of  advisers  nationwide 
who  would  be  interested  in  pitching  in 
to  keep  it  going.  The  director  of  the 
Columbia  Scholastic  Press  Association 
has  already  pledged  time. 

“I  think  all  of  us  will  be  working  with 
the  kids  on  the  Internet  to  try  and  figure 
out  how  we  can  create  standards  to  help 
teach  our  kids  online  how  to  know 
whether  a  source  is  valid  or  not  and 
respectable,”  he  said.  “On  my  site,  I  would 
like  to  have  a  community  of  high  school 
newspaper  advisers  that  are  able  to  bring 
up  topics  like  when  and  how  to  rely  on 
the  Web  for  sources.” 


WorldNet  clients 
can  link  to 
CompuServe 

AT&T’S  WORLDNET  CLIENTS  can  now 
link  up  to  CompuServe  Inc.’s  online 
service. 

Under  this  agreement,  WorldNet  sub¬ 
scribers  will  be  able  to  jump  directly  to 
CompuServe  after  signing  on.  The  deal 
does  not  include  CompuServe’s  latest 
offering, WOW!,  the  new  family-oriented 
online  service  launched  last  month. 

To  take  advantage  of  the  option, 
WorldNet  users  will  need  a  pay-for-access 
account  with  CompuServe.WorldNet  ser¬ 
vice  offers  free  Internet  access  to  AT&T’s 
long  distance  customers. 

Cox-IBM 

agreement 

COX  ENTERPRISES  INC.  has  entered 
into  an  agreement  with  IBM  that 
will  enable  Cox  to  provide  customers  in 
each  of  its  local  maikets  a  broad  base  of 
Internet  services. 

Some  of  the  services  include  dial-up 
access  to  the  Internet  provided  by  the 
IBM  Global  Network,  a  Netscape  brows¬ 
er,  customer  support,  e-mail,  800-num- 
bers  and  billing. 
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Measuring  The 
Web  Audience 


WERE  getting  a 
pretty  good 
idea  of  what 
advertisers 
need  in  terms 

of  measures,”  Richard  Fusco,  vice  presi¬ 
dent/marketing  and  business  develop¬ 
ment  for  Next  Century  Media,  said  at 
this  year’s  Newspaper  Association  of 
America’s  Connections  conference  in 
Las  Vegas. 

During  a  session  devoted  to  how 
usage  data  on  interactive  services  is 
being  collected,  Fusco  explained  CASIE 
(the  Consortium  for  Advertising 
Supported  Information  and 
Entertainment),  which  has  created  crite¬ 
ria  for  measuring  Web  sites. 

“All  the  usage  data  points  need  to  be 
standardized  so  we  can  begin  to  com¬ 
pare  apples  to  apples,”  he  said. 

Currently,  according  to  Fusco,  the 
online  medium  is  controlling  the  usage 
of  information,  not  the  other  way 
around.  He  proposed  that  clickstream 
providers,  companies  that  measure  the 
amount  of  clicks  on  a  site,  be  compen¬ 
sated  —  say,  35%  for  the  use  of  their 
data  in  reports. 

The  key  is  to  help  interactive  media 
to  develop,  said  Fusco  —  but  in  order  to 
do  that,  everyone  has  to  cooperate. 

Ariel  Poler,  founder  and  president  of 
Internet  Profiles  Corp.,  has  been  mea¬ 
suring  Web  sites  since  1S>95.  His  compa¬ 
ny,  known  as  I/PRO,  is  the  largest  Web 
measurer.  I/PRO  goes  through  300  trans¬ 
actions  a  day. 

The  company  has  over  100  people 
working  on  Internet  market  research 
every  day,  and  Poler  has  found  that  ban¬ 
ner  ads  really  don’t  woric  as  they  are 
presented  currently  on  most  Web  sites. 

“Baimer  ads  are  like  signpost  doors,” 
he  said.  “What  are  they  going  to  do 
when  they  get  there?” 

The  future  ofWeb  measurement, 
according  to  Poler,  is  advertisers  that 
will  ask  not  onl)’  how  many  people  a 
Web  site  is  bringing  them,  but  the  quali¬ 
ty  of  people. 

Poler  met  with  CASIE  in  1995  and 


Hou'  interactire- 
nsage  data  is 
being  collected 


now  fully  complies  with  its  standards. 

Poler  believes  timing  is  incredibly 
important,  and  for  that  reason,  he  will 
be  providing  daily  and  weekly  reports  as 
well  as  monthly  in  the  coming  months. 
He  suggests  companies  measure  their 
traffic  internally,  as  well,  to  make  the 
changes  needed  to  lure  advertisers 
before  it’s  too  late. 

The  best  way  to  do  that,  according  to 
Poler,  is  to  ask  the  visitor  a  series  of 
questions  about  themselves  and  the  site. 

“Put  the  audience  in  the  driver’s  seat,” 
he  said.  “However,  remember,  the  audience 
fully  expects  to  be  compensated  ....  It 
helps  them  to  see  the  value  in  the  infor¬ 
mation.” 

Tim  Stehle,  director  of  online  market¬ 
ing  analysis  for  the  Knight-Ridder  New 
Media  Center,  calls  the  Web  stateless  — 
not  for  tracking,  but  for  efficiency. 

According  to  Stehle,  the  standard 
building  blocks  of  measurement  that 
companies  such  as  I/PRO  are  using  now 
are  time  and  date,  address  and  domain, 
size  and  result  for  every  hit.  The 
enhanced  building  blocks,  meaning  the 
more  specific  information,  are  the 
browser  the  person  is  using,  how  he  got 
to  the  site  he  ended  up  at,  click  rates, 
cookie  data  (personal  data  stored  on 
browser)  and  URL  extensions. 

What  the  industry  caimot  measure  as 
of  yet  are  users,  sessions,  session  length 
and  real  user  geography,  because  we 
only  know  the  domain,  and  demograph¬ 
ics  and  psychographics,  according  to 
Stehle. 

We  can  measure  technographics  of 
the  file,  which  are  the  domain,  and  the 
browser,  but  we  cannot  infer  users  for 
all  data  and  we  cannot  measure  full-ses¬ 
sion  length,  so  you  don’t  know  how 
long  a  user  spent  on  the  pages  he  visit¬ 
ed,  he  said. 


Advertisers  want  companies  to  mea¬ 
sure  reach  and  frequency  of  each  visitor, 
demographics,  and  want  the  site  to  be 
audited  and  have  consistent  reporting 
and  cross-site  comparisons,  he  said. 

Fusco  encouraged  newspapers  to  join 
the  Interactive  Alliance  Advisory 
Council,  which  has  many  new  media 
companies  and  newspapers  woridng 
together  to  make  the  Internet  the  market¬ 
ing  channel  they  want  to  see  it  become. 

“We  are  aU  working  together  to  [find 
measurement  standards  to]  make  the 
Internet  a  viable  mariceting  channel,”  he 
said.  “When  we  do,  then  we  can  all  step 
back  and  do  our  own  thing.” 

CASIE  can  be  found  at  http://www. 
commercepark.com/aaaa/bc/casie/gui 
de.html/  I/PRO  can  be  fourul  at 
http://unmv.  ipro.com/ 


Dow  Jones  News/ 
Retrieval(R) 
Adds  Quest 

DOW  JONES  NEWS/RETRIEVAL(R) 
has  expanded  its  coverage  of  global 
economic  information  with  the  addition 
of  the  internationally  acclaimed  Quest 
Electronics  Database. 

Quest  is  a  compilation  of  more  than 
1,000  in-depth  economic  reports  on 
more  than  240  countries  and  geographic 
regions.The  database  features  90  sources 
of  economic  forecasts  and  country 
reports  written  by  international  banking 
institutions. 

It  also  includes  reviews  and  surveys 
from  the  economic  research  depart¬ 
ments  of  banks  based  in  the  U.S.  and 
Europe,  financial  institutions,  govern¬ 
ment  agencies  and  economic  research 
organizations. 

Dow  Jones  News/Retrieval(R) 
includes  more  than  3,000  text  publica¬ 
tions  and  more  than  400  other  sources 
of  business  and  financial  data.  It  offers 
the  full  text  of  the  nation’s  top  48  out  of 
50  newspapers. 
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BY  TONY  CASE 


Media  General  Buys 
Register  Publishing 

Years  of  legal  challenges,  some  the  possibility  of  setting  up  an  employee  stock 
involving  the  state  of  Virginia,  have  ownership  plan  (ESOP),  which  would  enable 
kept  it  from  changing  hands.  But  employees  to  buy  the  company. 

Register  Publishing  Inc.,  which  pub-  The  publisher’s  wishes  were  contested  by  three 
lishes  the  Danville  (Va.)  Reeister  &  of  her  four  children,  who  maintained  their  mother 


A  fter  years  of 
le}»al  battles,  the 
Danville  (Va.) 
Refiister  &  Bee 
publisher  is 
finally  }»ettinfi  a 
new  owner 


Years  of  legal  challenges, some 
involving  the  state  of  Virginia,  have 
kept  it  from  changing  hands.  But 
Register  Publishing  Inc.,  which  pub¬ 
lishes  the  Danville  (Va.)  Register  & 
Bee,  is  finally  getting  a  new  owner. 

Richmond-based  Media  General  Inc.  just  agreed 
to  buy  the  company  for  $38  million.The  transac¬ 
tion  is  expected  to  be  finalized  sometime  later  this 
summer. 

The  Register  &  Bee,  a  morning  paper  with  a  cir¬ 
culation  of  23,000  daily  and  27,000  Sunday,  com- 

_  plements  Media  General’s 

other  Virginia  holdings, 
including  its  flagship,  the 
Richmond  Times-Dispatch, 
and  a  cluster  of  newspapers 
the  company  obtained  from 
Worrell  Enterprises  Inc.  as 
part  of  a  $230  million  deal 
last  September. 

“We  believe  the  Danville 
maricet  is  showing  signs  of 
new  vitality,  and  the  Danville 
Register  &  Bee's  prospects 
are  quite  attractive,”  Media  General  chairman,  presi¬ 
dent  and  CEO  J.  Stewart  Bryan  III  said  in  a  state¬ 
ment. 

Bryan  said  the  acquisition  would  mean  only  min¬ 
imal  dilution  in  earnings  for  the  diversified  commu¬ 
nications  company,  which  had  $708  million  in  rev¬ 
enues  last  year. 

Media  General  also  owns  the  Tampa  Tribune 
and  the  Winston-Salem  (N.C.)  Journal,  and  has  a 
40%  stake  in  the  Denver  Post.  It  has  interests  in 
broadcasting,  cable  television,  newsprint  produc¬ 
tion  and  printing,  as  well. 

The  resolution  of  two  separate  lawsuits,  brought 
by  parties  that  had  been  vying  for  the  Danville 
daily,  paved  the  way  for  the  sale.  One  involved 
Register  Publishing  employees;  the  other,  Charies 
Womack  Jr.,  who  publishes  weekly  newspapers  in 
Virginia  and  North  Carolina. 

E.  Stuart  James  Grant,  the  Register  &  Bee's  for¬ 
mer  publisher,  who  died  in  August  1S>90,  instructed 
in  her  will  that  Register  Publishing  be  sold  and  the 
proceeds  dispersed  to  a  number  of  universities  and 
charities  through  a  trust.  Among  the  beneficiaries 
are  the  University  of  Virginia  and  Virginia  Military 
Institute. 

Grant  went  on  to  ask  the  executor,  the  American 
National  Bank  &  Trust  Co.  of  Danville,  to  explore 


the  possibility  of  setting  up  an  employee  stock 
ownership  plan  (ESOP),  which  would  enable 
employees  to  buy  the  company. 

The  publisher’s  wishes  were  contested  by  three 
of  her  four  children,  who  maintained  their  mother 
didn’t  have  the  mental  capacity  to  make  a  valid 
will. 

A  settlement  was  reached  with  those  heirs. 

Once  that  matter  was  resolved,  American 
National  OK’d  an  employee  offer  for  the  company, 
but  later  reversed  its  decision  in  favor  of  a  joint 
ownership  arrangement  that  involved  the  employ¬ 
ees  and  a  group  of  investors  led  by  publisher 
Womack. 

The  executor  preferred  that  plan,  mainly 
because  it  involved  more  cash  and  less  leveraged 
funding. 

The  company  was  set  to  be  sold,  for  $26.7  mil¬ 
lion,  when  state  Attorney  General  James  Gilmore  III 
stepped  in  and  halted  the  transaction,  maintaining 
it  wasn’t  in  the  best  financial  interest  of  the  benefi¬ 
ciaries. 

Newspaper  prices,  after  hitting  bottom  during 
the  recession  years  of  the  early  part  of  the  decade, 
had  begun  to  advance,  and  it  was  believed  that 
Register  Publishing  could  fetch  much  more  than 
what  was  being  offered. 

So,  the  bidding  began  —  and  Register 
Publishing’s  employees  and  Womack  promptly 
sued  American  National. 

After  a  series  of  rulings  and  appeals,  those  law¬ 
suits  were  settled  last  year. 

American  National’s  president,  Charles  Major, 
said  he  was  satisfied  with  the  resolution  of  the 
suits,  and  the  Media  General  sale. 

“It’s  good  news  for  the  beneficiaries,  and  we’re 
very  pleased,”  he  said.  “Fortunately,  the  maricet  went 
the  right  way  for  us.” 

An  ESOP  would  have  been  “nice  for  employees,” 
Major  conceded.  “But  while  we  tried  to  carry  out 
[Grant’s]  wishes,  our  first  and  highest  priority  had 
to  be  to  the  beneficiaries  of  the  charitable  trust.” 

Grant’s  son,  Lawson  Grant,  who  is  publisher  of 
the  Register  &  Bee,  wouldn’t  comment  for  this  story. 

The  Santa  Fe,  N.M.,  newspaper  brokerage  firm 
Dirics,Van  Essen  &  Associates  represented  the 
Grant  estate. 

The  Register  &  Bee  reix)rted  that  representatives 
of  a  number  of  media  concerns  other  than  Media 
General,  including  Freedom  Newspapers  Inc.  and 
Paxton  Media  Group  Inc.,  had  toured  the  newspa¬ 
per’s  offices  during  the  bidding  period. 
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N.Y.  Times  Co. 
sells  property 

The  new  YORK  Times  Co.  has  sold 
its  property  at  110  Fifth  Ave.  in 
Manhattan  to  three  New  York  real 
estate  concerns. 

The  New  York  Times  publisher 
bought  and  renovated  the  building  in 
1984  to  serve  as  the  headquarters  for  its 
women’s  magazines,  which  were  sold  to 
Gruner  &  Jahr  USA  Publishing  in  1994. 

IRE  director 
rips  Cooke 

The  executive  director  of 

Investigative  Reporters  and  Editors 
has  penned  a  letter  to  the  editors  of 
Gentleman’s  Quarterly  regarding  the 
magazine’s  recent,  sympathetic  profile 
of  former  Washington  Post  reporter 
Janet  Cooke. 


The  GQ  piece  portrays  Cooke,  who 
created  an  uproar  15  years  ago  after  it 
was  revealed  that  her  Pulitzer  Prize-win¬ 
ning  account  of  a  young  heroin  addict 
was  pure  fiction,  as  a  down-on-her-luck 
department-store  clerk  who  desperately 
wants  forgiveness  —  and  another  crack 
at  a  reporting  career. 

IRE’S  Rosemary  Armao  contends  in 
her  letter,  however,  that  Cooke  “does  not 
belong  back  in  journalism  . . .  not  ever.” 

Armao  —  careful  to  note  she’s  speak¬ 
ing  on  her  own  behalf,  not  IRE’s  —  writes; 
“The  solution  for  a  profession  that  can¬ 
not  survive  if  no  one  believes  us  ...  is 
not  to  absolve  Cooke  and,  thus,  call 
things  square.” 

Cooke  “merited  firing,”  she  went  on, 
“and  she’s  done  little  since  to  win  back 
trust.  How  do  we  know  this  sudden, 
highly  publicized  yearning  of  hers  for  a 
second  chance  isn’t  another  ploy  —  so 
far  successful  —  to  get  back  in  the  lime¬ 
light? 

“ . . .  We  have  only  her  word.” 


Justice  Dept.  OKs 
Thomson  deal 

The  U.S.  department  of  justice 
has  approved  Canadian  media  giant 
Thomson  Corp.’s  $3-4  billion  acquisi¬ 
tion  of  legal  publisher  West  Publishing 
Co.  West  and  Thomson’s  legal-publish¬ 
ing  subsidiary  will  merge  to  form  the 
West  Information  Publishing  Group. 

Reuters  awards 
fellowships 

The  REUTER  FOUNDATION  has 
awarded  fellowships  to  13  journal¬ 
ists  from  the  developing  world  and 
eastern  Europe  to  study  at  universities 
in  the  United  States,  Britain  and  France 
in  the  coming  academic  year. 

Two  countries  represented  for  the 
first  time  on  the  program  are  Haiti  and 
Iran. 


...  THE  PRESS  WITH  PROVEN  COLOR 
AND  PRODUCTION  VERSATILITY. 
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BY  DAVID  ASTOR 


An  Online  Lineup  Of 
Cartoonist  Speakers 

w 


HY  DID  THE  Association  of 
American  Editorial  Cartoonists 
have  a  convention  session  on 
cyberspace  for  the  second  year 
in  a  row? 

Actually,  how  could  the  AAEC  not  have?  After  all, 
the  online  cartoon  world  is  developing  and  chang¬ 
ing  even  faster  than  President  Clinton’s  positions 
on  issues. 

One  speaker  at  the  online  session  in  Phoenix 
was  Detroit  News  staffer  Larry  Wright,  who  talked 
about  the  new  AAEC  Web  site. 

The  AAEC  president  and 
Webmaster  said  the  growing 
site  offers  cartoons,  news 
items,  freelance  job  listings, 
information  about  the  organi¬ 
zation,  and  more. 

“We’re  getting  lots  of  inter¬ 
est  —  and  traffic,”  noted 
Wright,  whose  home  paper 
hosts  the  site  (http;//www. 
detnews.com/AAEC/). 

Another  site,  on  America  Online,  was  discussed 
by  two  people  heavily  involved  with  it:  former 
AAEC  president  Mike  Keefe  of  the  Denver  Post, 
and  his  wife,  software  developer  Anita  Austin. 

The  “InToon”  site  features  cartoons  by  Keefe  and 
others,  news  items,  a  contest  in  which  AOL  users 
fill  in  blank  cartoon  balloons,  and  animated  “Talking 
Heads”  segments  starring  caricatures  of  notables 
such  as  Bob  Dole  and  Pat  Buchanan. 


Four  panelists 
discuss  Web 
sites  and  more 
at  the  AAEC 
convention  in 
Phoenix 


Keefe  said  faster  modem  speeds  have  made  for 
better  animation  in  recent  months. 

He  and  Austin  also  discussed  the  animated 
“Ralph  and  Louie”  segments  they  do  for  the 
Launch  CD-ROM  magazine. 

Another  speaker,  John  Kovalic  of  the  Wisconsin 
State  Journal  in  Madison,  talked  about  his  own 
Web  site. 

Kovalic,  who  puts  the  site’s  address 
(http://www.fullfeed.com/muskrat)  on  his  editorial 
cartoons  and  self-syndicated  “Wild  Life”  comic,  gets 
about  40,000  hits  a  week.  He  receives  e-mail  from 
all  over  the  world,  and  sells  books  and  original  art¬ 
work  online. 

“Putting  up  your 
own  Web  page 
seems  intimidating, 
but  anyone  can  do 
it,”  Kovalic  told  the 
AAEC  audience. 

“If  I  can  do  it,  you 
can  do  it!” 

Kovalic,  who  con¬ 
sulted  such  sources 
as  a  book  called 
Teach  Yourself  HTML 
in  a  Week,  added, 

“The  Web  is  another 
venue  for  your  ideas 
and  another  way  to 
communicate  with 
readers.” 


Clockwise, 
from  top  left, 
are  Mike 
Keefe,  Larry 
Wright  and 
John 
Kovalic 


Wright  Presides  Over  AAEC  Business  Meeting 


Larry  WRIGHT  also  discussed  off-line  matters  at  the 
Association  of  American  Editorial  Cartoonists  conven¬ 
tion  in  Phoenix. 

Wright,  speaking  at  the  AAEC  business  meeting,  reported 
that  the  organization  now  has  301  people  connected  with 
it.This  total  includes  160  regular  members  and  141  others 
in  such  categories  as  associate,  retired  and  student 
members. 

The  AAEC  president  and  Detroit  News  staffer  also 
reported  that  next  year’s  convention  will  be  held  in 
Orlando  and  the  1998  one  in  Las  Vegas. 

Presiding  over  the  1997  gathering  will  be  current  presi¬ 
dent-elect  Milt  Priggee  of  the  Spokane,  Wash.,  S/>o/feesm«n- 
Review. 

Others  nominated  for  the  1996-97  board  include  presi¬ 


dent-elect  Mike  Ramirez  of  the  Memphis  Commercial 
Appeal  and  Copley  News  Service,  vice  president  Steve 
Benson  of  the  Arizona  Republic  and  United  Feature 
Syndicate,  and  secretary-treasurer  Paul  Fell  of  the  Lincoln 
(Neb.)  Journal  Star  and  self-syndication. 

The  director  nominees  are  Rex  Babin  of  the  Albany,  N.Y, 
Times  Union  and  North  America  Syndicate,  Jeff  Danziger 
of  the  Christian  Science  Monitor  and  Los  Angeles  Times 
Syndicate,  and  Doug  MacGregor  of  the  Fort  Myers,  Fla., 
News-Press. 

Also,  Durham,  N.C.-based  freelance  cartoonist  V  Cullum 
Rogers  was  appointed  editor  of  the  AAEC  Notebook. 

Benson  was  praised  for  his  work  hosting  this  year’s  con¬ 
vention,  which  was  packed  with  numerous  sessions  and 
speakers. 
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A  new  site  on  the 
Web  for  Universal 

U^4IVERSAL  PRESS  SYNDICATE  has 
introduced  a  new  Web  site. 

The  site  (http;//www.uexpress.com) 
includes  comics  and  other  features,  as 
well  as  background  information  on 
Universal  creators. 

And,  said  Universal  President  John 
McMeel,  the  site  “enables  readers  to 
express  their  opinions  about  our  features 
and  other  topics  on  message  boards.  It 
also  encourages  them  to  submit  their 
own  ideas  for  new  comic  strips  and 
columns  in  ‘Strip  Search.’  ” 

Among  the  features  offered  on 
“UExpress”  is  a  retrospective  of  the  late 
“Calvin  and  Hobbes.”  The  site  will  repub¬ 
lish  all  10  years  of  BillWatterson’s  comic, 
one  day  at  a  time. 

Other  features  include  a  collection  of 
some  of  Garry  Trudeau  s  most  controver¬ 
sial  “Doonesbury”  strips,  interactive 
games  in  the  areas  devoted  to  Bill 
Amend’s  “FoxTrot”  comic  and  the  Bad 
Golfers  Association,  and  the  opportunity 
to  order  prints  of  Sunday  strips. 

Working  with  Universal  New  Media  to 
produce  UExpress  was  Web  site  devel¬ 
oper  Proxima  Inc.  of  McLean,  Va. 

Investing  column 
gets  replacement 

Eric  TYSON  will  succeed  the  late 
William  Doyle  on  the  “Investor’s 
Guide”  column  distributed  by  King 
Features  Syndicate  to  more  then  100 
newspapers. 

Tyson  is  an  award-winning  columnist 
for  the  San  Francisco  Examiner,  a  free¬ 
lance  personal  finance  writer,  the  author 
of  five  bestselling  books  (including 
Investing  for  Dummies  and  Personal 
Finance  for  Dummies'),  a  guest  on  TV 
shows  such  as  NBC’s  Today,  a  lecturer,  a 
financial  counselor,  and  a  former  man¬ 
agement  consultant 
with  the  internation¬ 
al  firm  of  Bain  &  Co. 

He  has  a  bachelor’s 
degree  in  economics 
from  Yale  University 
and  a  master’s  degree 
from  the  Stanford 
Graduate  School  of 
Business. 

Doyle  died  on  April 
19  at  the  age  of  71. 


‘Balloonatiks’  strip 
will  be  introduced 


HE  BALLC)ONATIKS,”A  new  comic 
A  from  iVnimagic  Publishing,  will 
debut  Sept.  9. 

The  daily  and  Sunday  strip  stars  five 
balloon  characters  who  fly  into  various 
adventures.  It  is  drawn  by  award-winning 
freelance  artist  Marie  Gandy  and  written 
by  Fred  Goodman,  who  has  written  for 
stand-up  comedy  and  TV. 

Former  Newspaper  Enterprise 
Association  sales  executive  Jay  Poynor 
(212-327-0998)  is  the  president  of 
Animagic.  And  former  United  Media 
senior  vice  president  Brad  Bushell  is  a 
“Balloonatiks”  consultant. 

New  co-columnist 
for  Jack  Anderson 

JACK  ANDERSON  HAS  a  new  “Wash¬ 
ington  Merry-Go-Round”  cocolumnist, 
according  to  United  Feature  Syndicate. 

Jan  MoUer  replaced  Michael  Binstein, 
effective  June  21.  Anderson  said  Binstein, 
the  co-columnist  since  1992,  left  due  to 
family  obligations. 

Moller  joined  Anderson’s  investigative 
team  in  1991.  He  and  Anderson  are  also 
co-Washington  bureau  chiefs  of  Parade 
magazine. 

The  Pulitzer  Prize-winning  “Wash¬ 
ington  Merry-Go-Round,”  started  by 
Drew  Pearson,  will  celebrate  its  50th 
anniversary  next  year. 

Argentine  author 
is  writing  column 

Award-winning  argentine 

journalist  and  author  Tomas  Eloy 
Martinez  is  writing  a  biweekly  commen¬ 
tary  column  for  the  New  York  Times 
Syndicate. 

Eloy  Martinez,  a  distinguished  profes¬ 
sor  and  director  of  the  Latin  American 


:  program  at  New  Jersey’s  Rutgers 
I  University,  is  a  bestselling  author  in  Latin 
I  America.  His  latest  novel  —  Santa  Evita, 

I  based  on  the  life  and  death  of  Evita 
j  Peron  —  will  be  published  in  the  U.S. 

I  this  fill  by  Alfred  Knopf 

The  columnist  has  also  worked  on 
j  Argentine  daily  newspapers. 

j  ‘Dilbert’ joins  elite 
i  1,000-paper  group 

The  fast-growing  “DUbert”  strip 

has  cracked  the  l,(XK>client  mark, 

I  according  to  United  Media  national  sales 
I  director  John  Matthews. 

Matthews,  speaking  at  the  recent 
j  Association  of  American  Editorial 
j  Cartoonists  conven- 
i  tion  in  Phoenix,  said 
I  Scott  Adams’  seven- 
:  year-old  comic  now 
I  appears  in  more  than 
1,1(X)  newspapers.The 
“Dilbert”  list  was  450 
only  14  months  ago. 

Fewer  than  20 
comics  have  four-fig¬ 
ure  client  lists. 

Associate  editor  is 
named  at  NYTNS 

Lila  LOCKSLEY  has  been  promoted 
from  copy  editor  to  associate  editor 
at  the  New  York  Times  News  Service. 

She  succeeds  James  Robison,  who  was 
recently  named  NYTNS  executive  editor. 

Locksley  served  as  associate  editor 
and  in  other  positions  for  the  Bergen 
County,  N.J.,  .ffecorrf  from  1981  to  1992. 
Before  that,  she  was  a  reporter  and  wire 
editor  for  the  Concord  (N.H.)  Monitor. 

Her  degrees  include  a  B.A.  in  English 
from  Wellesley  College  and  an  M.B.A. 
from  New  York  University. 

Hultberg  named  a 
manager  at  United 

PETER  HULTBERG  HAS  been  named 
customer  service  and  telemarketing 
manager  for  United  Media’s  Newspaper 
Syndication  Group,  which  includes  United 
Feature  Syndicate,  Newspaper  Enterprise 
Association,  Gemstar’s  VCR  Plus-*-  system 
and  Scripps  Howard  News  Service. 

Hultberg  was  previously  an  executive 
at  the  Cartoonists  &  Writers  Syndicate. 


Eric  Tyson 
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‘Wizard’  is  offered 

A  SCIENCE  FEATURE  is  being  syndicat¬ 
ed  by  the  Mr.  Wizard  Institute  (MWI). 
“Mr.  Wizard’s  Everyday  Science”  encour¬ 
ages  children  and  parents  to  engage  in 
hands-on  science  activities  using  common 
household  items. 

The  weekly  feature  is  by  Don  Herbert, 
who  created  and  appeared  on  NBC’s 
Watch  Mr.  Wizard  (1951-65),  served  as 
“progress  reporter”  on  the  Ronald  Reagan- 
hosted  General  Electric  Theater  (1952- 
60),  and  was  involved  with  several  other 
TV  shows.  Mr  Wizard’s  World  has  run  on 
Nickelodeon  since  1S)83. 

In  addition,  the  award-winning  Herbert 
has  been  a  guest  on  programs  such  as  The 
Tonight  Show. 

Herbert,  who  served  as  a  bomber  pilot 
during  World  War  H,  is  also  an  author. 

The  Plymouth,  Mich.-based  MWI  can  be 
reached  at  80045S>^668. 

Feign  wins  award 

Larry  feign  has  received  a  Human 
Rights  Press  Award  from  Amnesty 
International’s  Hong  Kong/China  chapter. 

The  American-bom  Feign,  who  self¬ 
syndicates  via  Eastern  Features  of  Hong 
Kong,  won  for  cartoons  critical  of  China 
that  got  him  fired  from  the  South  China 
Morning  Post  (£'6?P,July  22, 1995,  p.  34). 

Named  at  Archive 

Marcia  dover  hoffman  has 

joined  Archive  Photos’  New  York 
City-tased  library  as  editorial  director. 

She  previously  worked  for  SIRA,  Black 
Star,  Image  Bank,  and  others. 

Comic  is  coming 

A  HUMOR  PANEL  designed  for  business 
or  comics  pages  is  being  offered  start¬ 
ing  July  1  by  Davy  Associates. 


"Off-Line"  and  its  creator 
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A  longtime  TV 
personality  has 
created  a  new 
feature  for 
newspapers. 


“Off-Line”  is  by  Herb  Stansbury,  who 
served  as  chairman  of  two  major  corpora¬ 
tions  and  did  the  “Smart  Charts”  syndicated 
cartoon  during  the  1970s  and  ’80s.  He  is 
also  an  author,  speaker  and  ftmd-raiser. 

The  San  Clemente,  Calif.based  Davy 
syndicate  can  be  reached  at  714-49B0833. 

Notre  Dame  fellow 

Kathleen  Andrews  has  been 

elected  a  fellow  of  the  University  of 
Notre  Dame,  the  first  woman  to  serve  on 
the  12-member  gov¬ 
erning  body. 

Andrews  is  vice 
chair  of  Universal 
Press  Syndicate  and 
chief  executive  offi¬ 
cer  of  Universal’s 
Andrews  and  Mc- 
Meel  publishing 
division. 

News  about  books 

CARTOONS  THAT  FIT  the  BiU,  an  edi¬ 
torial  cartoon  collection  by  John  R. 
Rose  of  Virginia’s  Byrd  Newspapers,  has 
been  published  by  Pelican.  It  includes  a 
foreword  by  Virginia  Gov.  George  Allen. 

Pelican  this  fell  is  also  scheduled  to 
release  a  book  based  on  Rose’s  “Kids’ 
Home  Newspaper”  feature  for  Copley 
News  Service. 

In  other  book  news,  Richard  Weiner 
has  revised  and  updated  his  Webster's 
New  World  Dictionary  of  Media  and 
Communications  (Macmillan). 

Weiner  is  a  public  relations  counselor 
who  previously  authored  Syndicated 
Columnists  and  other  books. 

New  NIE  material 

Five  newspaper  in  Education  sup¬ 
plements  are  being  offered  for 
September  by  Hot  Topics. 


They  include  “Read  On,”  which  pro¬ 
vides  students  with  introductions  to  vari¬ 
ous  writing  genres;  “Dear  Author,”  based 
on  student  letters  to  writers;  “Writer’s 
Workshop,”  which  explains  how  to  find 
writing  ideas;  “Fun  With  Words,”  featuring 
games  and  puzzles;  and  “Presenting  . . . 
Your  Portfolio.” 

In  other  news,  two  Hot  Topics  com¬ 
puter  supplements  have  been  named 
EdPress  Excellence  Award  winners. 

Hot  Topics,  from  the  Haverford,  Pa.- 
based  Hollister  Publication  Services,  can 
be  reached  at  610-520-0115. 

‘Anthony’  cartoon 

A  COMIC  CALLED  “Saintly  Anthony”  is 
being  self-syndicated. 

The  feature’s  title  character  is  an  8- 
year-old  boy.  Others  in  the  cast  include 
Anthony’s  parents;  his  dog,  Dominic;  his 
pastor,  Fr.  Pierre;  and  his  friend  and  neigh¬ 
bor,  Mary. 

“While  the  strip  is  unabashedly 
Catholic,  I  consider  it  accessible  to  a 
much  wider  audience,”  said  cartoonist 
Marie  Armstrong. 

The  Harrisville,  N.H.-based  creator  — 
who  can  be  reached  at  603-827-3985  — 
has  a  B.A.  in  math  and  a  master’s  in  math 
education.  He  worked  for  an  insurance 
company  before  becoming  a  full-time 
freelance  artist  in  1989. 

Armstrong’s  cartoons  have  appeared 
in  magazines  such  as  Golf  Digest,  TV 
Guide  and  Woman’s  World. 


Kathleen  Andrews 
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CAMPUS  JOURNALISM 


BY  MARK  FITZGERALD 


Papers  Have  No 
Larceny  Value 


'  \o  one  ivill 
he  prosecuted 
us  theft  of 
ftve  college 
newspapers 


No  ONE  WILL  be  prosecuted  in  the 
latest  case  of  a  large-scale  theft  of 
college  newspapers,  a  March  inci¬ 
dent  in  which  some  8,700  copies  of 
the  Michigan  Daily  were  stolen 
from  drop  sites  around  the  University  of  Michigan 
campus  in  Ann  Arbor. 

The  university’s  Department  of  Public  Safety 
issued  a  report  that  identified  one  of  a  group  of  peo¬ 
ple  seen  taking  papers  from  one  drop  site,  but  after 
investigation,  the  Washtenaw  County  Prosecutor’s 
Office  returned  no  warrants  on  the  case. 

Even  before  the  university 
security  force  identified  the 
suspect,  the  prosecutor’s 
office  had  concluded  in  a 
report  that  because  “the 
papers  were  offered  to  the 
public  free,  they  have  no 
value  for  larceny  purposes,” 
the  Michigan  Daily  reported 
in  a  story  by  Katie  Wang. 

The  newspaper  itself  thinks  it  has  a  pretty  good 
idea  who  took  the  copies  —  amounting  to  virtually 
half  the  Daily's  normal  press  run  of  16.500.  But  the 
paper  has  decided  it  would  be  too  expensive  to 
pursue  a  civil  suit  in  the  theft.  Daily  editor  in  chief 
Ronnie  Glassberg  said  in  a  telephone  interview. 

As  it  was,  the  theft  itself  proved  enormously 
expensive  for  a  college  paper  because  the  particu¬ 
lar  issue  stolen  contained  a  special  10-page  classi¬ 
fied  section  devoted  to  subleasing  apartments  dur¬ 
ing  the  school  summer  vacation  plus  numerous 
campaign  ads  for  an  upcoming  student  election. 

Glassberg  said  the  make  good  for  advertising 
alone  cost  the  Daily  “in  the  range  of  $5,000  to 
$8,000.” 

Rather  than  proceed  with  a  civil  suit,  Glassberg 
said  the  paper  decided  to  concentrate  on  lobbying 
for  state  legislation  that  would  make  the  theft  of 
student  and  free  newspapers  a  specific  crime. 

State  Rep.  Liz  Brader,  D-Ann  Arbor,  has  agreed  to 
sponsor  a  bill,  Glassberg  said.The  Daily  copies 
were  stolen  early  March  21  from  dozens  of  campus 
drop  sites.  In  their  place  were  fliers  that  said,  “The 
Michigan  Daily  has  been  canceled  today  due  to 
racism.” 

The  fliers  condemned  the  newspaper  for  refus¬ 
ing  to  endorse  a  slate  of  candidates  —  the  United 
People’s  Coalition,  which  bills  itself  as  an  “all-stu- 
dent-of-color  party”  —  in  an  upcoming  election  for 
the  Michigan  Student  Assembly. 
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An  Office  of  Public  Safety  report  said  a  wimess 
identified  one  of  the  people  taking  the  papers  as 
an  officer  of  Alianza,  a  Latino  campus  group.  Some 
250  students  marched  outside  the  Daily’s  offices 
to  protest,  among  other  complaints,  a  story  on  the 
theft  that  quoted  an  anonymous  witness  identify¬ 
ing  those  taking  the  papers  as  “possibly  members 
of  Alianza.” 

Editor  in  chief  Glassberg  said  the  paper  had  not 
made  it  clear  that  the  witness  recognized  individ¬ 
ual  members  and  was  not  drawing  that  conclusion 
because  they  were  latinos. 

An  unsigned  flier  from  Alianza  that  was  distrib¬ 
uted  at  the  protest  march  condemned  the  Daily 
for  using  an  anonymous  source.The  flier  described 
the  theft  as  a  “reclamation”  of  the  newspapers  that 
was  an  “understandable  act.” 

Repeated  attempts  to  contact  Alianza  officers 
were  unsuccessful. 


Mayor  Apologizes 
For  Photog  Arrest 

The  mayor  of  Birmingham,  Ala.,  has  apolo¬ 
gized  on  behalf  of  the  city  to  Knoxville  (Term.) 
News-Sentinel  photographer  Byron  E.  Small,  who 
was  wrongly  handcuffed  and  arrested  while  cover¬ 
ing  a  football  game. 

Small,  who  had  proper  press  credentials,  was  on 
the  field  taking  photos  of  Termessee  fens  celebrat¬ 
ing  their  team’s  victory  over  the  University  of 
Alabama  when  he  was  detained  by  pjolice. 

Fans  had  been  warned  to  stay  off  the  field  fol¬ 
lowing  the  first  Termessee  victory  over  Alabama  in 
nine  years. 

Small  was  wearing  a  4-inch-wide  orange  media 
pass  on  one  arm  and,  according  to  the  paper,  was 
told  by  pmlice  he  was  trespassing.  After  learning 
that  Small,  who  is  black,  was  a  credentialed  pho¬ 
tographer,  pmlice  reportedly  accused  him  of  disor¬ 
derly  conduct.  White  reporters  repxjrtedly  were  not 
arrested. 

The  mayor’s  letter,  sent  to  both  Small  and  the 
pap)er’s  editor,  Harry  Moskos,  was  part  of  a  settle¬ 
ment  agreement  to  head  off  a  civil  rights  suit  that 
was  platmed  by  Small  and  the  newspaper.  Small  also 
received  $5,000,  had  his  record  cleared,  and  was 
promised  an  internal  investigation  of  the  incident. 


f ' 


□  Yes!  Please  rush  me  the  publication(s)  or  CD-ROM 
items  I’ve  indicated  below.  My  credit  card  number  or 
payment  is  enclosed. 

_ _ Copies  of  the  Market  Guide  at  $100  each 

■■^'The  Market  Guide  and  CD-ROM:  $395.* 


_.  Payment  must  accompany  order. 


Total  for  this  order  $ _ 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markels. 

Name _ 

Company _ 

Street  Address  _ _ 

City _ State _ 

Phone  Fax 


J  Check  enclosed  (payable  to  Editor  &  Publisher  Market  Guide)  $US  drawn  on 
US  bank  only. 

Charge  my  Visa  J  MasterCard  # _ 

Exp.  Date _ Signature _ 

(Required  on  credit  card  orders.) 


□  I  want  to  know  more.  Please  send  me  information  about  the  Market  Guide. 

□  I  want  to  know  more  fast.  Please  call  me. 

Your  Business  (Check  one  Category  Only) 

1.  □  Top  Exec.  Gen.  Man.,  Publ. 

2.  □  Sales  &  Marketing 

3.  □  Adv.  &  Promotion 

4.  □  Librarian 

5.  □  Editors 

6.  J  Circulation 

7.  J  Secretaries 

8.  □  Production 

9.  -1  Other  (Specify) _ 


International  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA,  District  of 
Columbia,  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
please  add  GST. 

*  Network  version  available.  Please  call  (212)  675-4380.  ext.  509  for  pricing. 
For  technical  information  call  ext.  506. 


■MW 


J  Yes!  Please  rush  me  the  publication(s)  or  CD-ROM 
items  I’ve  indicated  below.  My  credit  card  number  or 
payment  is  enclosed. 

_ Copies  of  the  Year  Book  and  Who’s  Where  at  $125 

NEW!  E&P  Year  Book  and  CD-ROM  without  listing 
capabilities:  $495.* 

_ NEW!  E&P  Year  Book  and  CD-ROM  with  listing 

capabilities:  $895.* 


-I  I  want  to  know  more.  Please  send  me  infomiation  about  the  Year  Book. 
I  want  to  know  more  fast.  Please  call  me. 


Your  Business  (Check  one  Category  Only) 


_.  Payment  must  accompany  order. 


Total  for  this  order  $ _ 

The  encyclopedia  of  the  newspaper  industry 

Name _ 

Company _ 

Street  Address 


□  Check  enclosed  (payable  to  Editor  &  Publisher  Year  Book)  $US  drawn  on 
US  bank  only. 

□  Charge  my  Visa  □  MasterCard  #  _ _ 

Exp.  Date _ Signature _ 

(Requited  on  credit  card  orders.) 


1.  J  Top  Exec.  Gen.  Man.,  Publ. 

2.  J  Sales  &  Marketing 

3.  J  Adv.  &  Promotion 

4.  J  Librarian 

5.  J  Editors 

6.  U  Circulation 

7.  J  Secretaries 

8.  □  Production 

9.  □  Other  (Specify) _ 


WHIVS 

WHKRL 


'  1996 


International  Orders  (outside  U.S.  or  Canada):  $150  per  copy.  CA,  District  of 
Columbia,  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
please  add  GST. 

*  Network  version  available.  Please  call  (212)  675-4380,  ext.  509  for  pricing 
For  technical  information  call  ext.  506.  _ 

RECYCLED  PAPER 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


_ Editor  &  Publisher _ 

Market  Guide* 

11  W  19TH  ST. 

NEW  VDRK  NY  10114-0111 


I...IIII... 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

_ Editor  &  Publisher _ 

INTERNATIONAL 

Year  Book' 

11  W  19THST. 


Sunshine 

Continued  from  page  32 

for  the  Baton  Rouge  daily  Advocate  and 
its  sister  television  station,  WBRZ. 

The  two  news  outlets  had  appealed 
U.S.  District  Judge  John  V.  Parker  Jr.’s 
order  that  had  prohibited  elected  or 
appointed  officials  of  the  East  Baton 
Rouge  Parish  School  District  from  dis¬ 
cussing  with  the  media  sensitive  negotia¬ 
tions  underway  in  a  40-year-old  civil 
desegregation  suit  against  the  district.  It 
also  struck  down  an  order  in  which  the 
judge  authorized  the  school  board  to 
hold  closed-door  meetings  to  discuss  the 
desegregation  plan. 

In  a  peculiar  overlapping  of  state  and 
federal  jurisdiction,  the  panel’s  decision 
faulted  Parker  for  issuing  the  orders 
"without  even  considering  the  Louisiana 
Open  Meetings  Law.” 

The  dispute  arose  Feb.  6  when  Pariter, 
at  the  request  of  the  school  board,  issued 
a  sweeping  “confidentiality  order”  that 
prohibited  elected  board  members, 
other  school  district  officials,  the  board’s 
attorneys  or  any  of  the  school  district’s 
7,000  employees  from  making  “any  oral 
or  written  comment”  on  “any  aspect  of 
any  draft  school  desegregation  plan.” 

“It  was  the  most  incredibly  broad 
order,”  said  Linda  Lightfoot,  executive  edi¬ 
tor  of  the  Advocate.  “It  was  classic  prior 
restraint.  We  found  that  any  time  we 
called  any  school  principal  and  asked 
about  anything  not  even  remotely  relat¬ 
ed  to  the  desegregation  case,  they  said 
they  couldn’t  talk.  So  we  had  to  appeal.” 

On  Feb.  22,  Parker  held  a  hearing  on 
the  news  organizations’  motion  to  vacate 
his  Feb.  6  order,  but  he  refused  to  amend 
it.  The  news  organization  then  notified 
Parker  of  their  intent  to  appeal  to  the  5th 
Circuit. 

“The  judge  was  furious,”  Lightfoot 
recalled  with  a  smile.  “The  public,  for 
once,  was  on  our  side.  They  were  furious 
about  the  gag  order.  The  legal  issue  was, 
did  we,  not  being  a  party  to  the  lawsuit, 
have  a  right  to  challenge  [the  gag 
order]?” 

On  Feb.  26,  after  the  notice  of  appeal, 
Parker  began  a  strategic  withdrawal  from 
the  blanket  Feb.  6  order,  acknowledging 
that  it  had  been  “inartfully  drawn”  to 
encompass  all  school  district  employees. 
On  March  1,  he  issued  a  revised  order 
gagging  only  board  members  and  those 
officials  involved  in  the  desegregation 
plan.  The  Advocate  and  WBRZ  promptly 
appealed  this  order  as  weU,  and  on 
March  7,  the  5th  Circuit  granted  their 
motion  for  an  expedited  appeal. 


“We  had  sent  [copies  of]  this  order  to 
just  about  every  First  Amendment  organ¬ 
ization  in  the  country,  and  the  friends  of 
the  court  [briefs]  began  flocking  in,” 
Lightfoot  said.  Among  those  rallying 
behind  the  Advocate  were  the  New  York 
Times,  Society  of  Professional  Journalists 
and  the  First  Amendment  Center. 

Meanwhile,  even  after  a  hearing  and 
the  5th  Circuit’s  granting  of  an  expedited 
appeal,  Parker  implemented  another 
order  on  March  8  authorizing  the  school 
board  to  hold  “private  confidential  ses¬ 
sions”  to  discuss  the  desegregation  plan, 
a  subject  not  included  among  the  justifi¬ 
cations  for  executive  sessions  under  the 
Louisiana  Public  Meetings  Act.  Within 
three  hours,  the  news  organizations  had 
filed  a  stay  motion  with  the  5th  Circuit, 
and  slightly  more  than  an  hour  later,  the 
5th  Circuit  agreed. 

“This  was  at  6  p.m.  on  a  Friday  after¬ 
noon,”  Lightfoot  said  in  wonderment.The 

Weiss  said  the 
implications  of  his 
decision  will  reach  well 
beyond  the  5th  Circuit 

school  board  then  canceled  the  meetings 
it  had  scheduled  for  that  weekend. 

The  news  organizations’  attorney.  Jack 
M.  Weiss  of  New  Orleans,  attacked  the 
March  1  order  by  citing  the  precedent  of 
CBS  vs.  Young  (1975),  stemming  from 
the  Kent  State  shootings  of  1970.  Weiss 
argued  that  Paricer’s  orders  constituted 
prior  restraint  and  that,  in  any  case,  the 
school  board  had  not  demonstrated  a 
comjjelling  governmental  interest  or  that 
there  were  any  other  remedies  less  intru¬ 
sive  of  First  Amendment  rights. 

On  the  matter  of  the  March  8  order 
and  its  alleged  trampling  of  the  state’s 
sunshine  law,  Weiss  cited  the  1994  3rd 
Circuit  case.  Pansy  vs.  Borough  of 
Stroudsburg. 

On  March  15,  the  panel,  composed  of 
Judges  Carolyn  King  and  Will  Garwood 
of  Texas  and  James  L.  Dennis,  until 
recently  an  associate  justice  of  the 
Louisiana  Supreme  Court,  ruled  in  favor 
of  the  news  organizations  on  both  issues. 

The  decision,  written  by  King,  said 
that  the  March  1  modified  gag  order  “is 
not  justified,  on  this  record,  by  any 
important  governmental  interest  or 
countervailing  individual  right.”  The  deci¬ 
sion  added  that  “the  combined  effect  of 
these  orders,  as  [Parker]  recognized,  is  to 
severely  impede  the  news  agencies’  abili¬ 
ty  to  discover  information  about  the 


board’s  process  in  formulating  a  pro¬ 
posed  desegregation  plan.” 

The  board  had  argued  that  the  damage 
to  the  news  organizations’  First  Amend¬ 
ment  rights  was  mitigated  because  it  had 
planned  to  make  the  finished  plan  avail¬ 
able  to  the  public. 

“The  short  answer  of  the  argument,” 
King  noted  wryly,“is  tliat  the  parties  have 
stipulated  that  the  process  itself  is  news¬ 
worthy.” 

On  the  issue  of  the  violation  of  the 
Public  Meetings  Act,  the  panel  faulted 
Parker  for  entering  the  March  8  order 
“requiring  a  public  entity  to  conduct 
confidential  meetings  which  may  or  may 
not  comply  with  state  law.  The  court 
should  not  have  entered  this  order  with¬ 
out  considering  whether  the  meetings 
that  it  ordered  complied  with  the 
Louisiana  Open  Meetings  Law,  or  demon¬ 
strating  compelling  reasons  preempting 
Louisiana  law.” 

In  a  footnote,  the  panel  noted  the 
board’s  argument  that  public  disclosure 
could  lengthen  the  negotiations. 
“However,”  King  wrote,  “this  possibility, 
inherent  in  the  exercise  of  First 
Amendment  rights,  cannot  justify  the 
order.” 

Weiss  said  the  implications  of  his  deci¬ 
sion  will  reach  well  beyond  the  5th 
Circuit. 

“There’s  a  lot  that’s  significant  about 
it,”  he  said.  “The  court  obviously  recog¬ 
nized  the  state  sunshine  laws  are  rooted 
in  the  state  constitution  and  touch  upon 
First  Amendment  values,  and  for  this  rea¬ 
son  it  is  appropriate  to  treat  state  sun¬ 
shine  laws  with  great  deference.” 

Weiss  also  said  that  this  decision 
“strongly  reinforces  Pansy.  Here,  the 
interference  with  the  state  open  meet¬ 
ings  law  was  justified  by  the  school 
board  by  the  need  to  facilitate  settlement 
of  an  intractable,  long-standing  constitu¬ 
tional  litigation.  In  Pansy  there  was  noth¬ 
ing  of  this  magnitude.” 

Weiss  explained  media  law  attorneys 
and  scholars  will  find  this  decision  con¬ 
tained  in  the  overall  desegregation  case. 
Davis  vs.  East  Baton  Rouge  Parish 
School  Board  (-F  3rd-1996WLl  15722;  64 
USLW  2588  (5th  Cir.  1996)  ). 

Lightfoot  noted  that  the  case  also  con¬ 
tains  lessons  for  other  news  organiza¬ 
tions. 

“A  lot  of  publishers  wouldn’t  be  will¬ 
ing  to  devote  corporate  resources  to 
this,”  she  said,  declining  to  reveal  how 
much  the  litigation  cost.  “It’s  sad  that  the 
public  has  to  depend  on  a  decision  by  a 
local  publisher  whether  he’s  willing  to 
fight  [for  First  Amendment  Rights].” 


Buckman  is  a  journalism  professor  at  the  University  of  Southwestern  Louisiana  in  Lafayette. 
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Legally 
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assessment  of  the  news  value  of  the 
videotape  sought  by  the  journalists,  con¬ 
cluding  that  the  reporters  were  not  act¬ 
ing  “for  the  legitimate  purpose  of  gather¬ 
ing  and  broadcasting  the  news,  but  to  try 
to  obtain  entertaining  background  for 
their  TV  expose. 

The  Wolfson  case  is  currently  on 
appeal  to  the  3rd  Circuit  Court  of 
Appeals  in  Philadelphia. 

Until  the  appeal  is  resolved,  the  district 
court  ruling  serves  as  a  warning  of  the 
type  of  judicial  scrutiny  and  even  judicial 
intrusion  in  the  journalistic  process  that 
reporters  may  face  when  working  on  sto¬ 
ries  involving  high-profile  figures. 

Wolfson  suggests  that  even  when  the 
traditional  rules  are  followed  by 
reporters,  a  creative  plaintiff  may  seek  to 
convince  a  court  to  provide  injunctive 
relief  as  a  preemptive  measure,  through  a 
strategy  intended  to  shift  the  legal  debate 
beyond  the  protections  of  the  First 
Amendment. 

Wolfson  thus  underscores  the  impor¬ 
tance  of  knowing  the  laws  of  the  locale 
where  you  are  reporting  on  issues  such 
as  trespass,  unauthorized  recording  or 
taping  and  related  issues. 

Reporters  are  not  immune  from  laws 
of  general  applicability,  and  a  failure  to 
comply  with  the  governing  restrictions 
could  be  transformed  into  more  direct 
restraints  on  news-gathering  activity. 


Battle 

Continued  from  page  1 1 

is  not  sold  or  distributed  commercially. 
Only  members  get  it.” 

The  problem,  replied  NTC  chairman 
Howard  E.  Haugerud,  is  that  his  firm 
owns  the  trademark  “and  I’m  not  going 
to  lose  it.  1  have  nothing  against  the 
veterans  organization  but  the  name  is 
ours.” 

Haugerud  said  he  had  not  seen  a  copy 
of  the  latest  Stars  and  Stripes  newsletter 
and  would  not  comment  on  a  possible 
lawsuit  until  he  consults  his  attorney. 

When  the  conflict  first  erupted, 
NTCs  lawyer,  Nina  Graybill  of  Washing¬ 
ton,  warned  of  a  lawsuit  in  a  letter  to  SSA 
and  advised  the  group  to  consult  an 
attorney. 

Martin  said  many  of  the  SSA’s  450 
members  have  pledged  several  thousand 
dollars  to  hire  an  attorney  to  defend  SSA 
against  a  lawsuit  if  one  is  filed. 

“We  are  now  financially  prepared  to 
do  battle,”  Martin  announced  in  the 
newsletter.  “1  personally  believe  we 
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would  win.  We  want  to  solicit  journalistic  j 
and  political  support  if  legally  chal-  I 
lenged.  We  then  should  pull  out  all  the  i 
stops.”  I 


Bureaus 

Continued  from  page  15 

In  addition,  the  Times  has  cut  one 
reporter  each  from  its  Sacramento  and 
Washington,  D.C.,  offices. 

“We  have  never  before  cut  as  we  have 
in  the  past  year,”  said  Times  managing 
editor  George  Cotlian,  who  said  the 
newspaper  also  had  its  first  layoffs  in  20 
years  in  1995. 

“There  were  times  in  the  past  when 
we  would  move  people  around,  but 
never  cut  them  back. 

“This  is  the  first  time  that  the  econ¬ 
omy  has  been  such  that  we  had  to  do 
such  judicious  trimming.” 

As  a  key  competitor  with  other  large, 
international  daily  newspapers  like  the 
New  York  Times  and  Wall  Street  Journal, 
the  Los  Angeles  Times  has  attempted  to 
maintain  its  overseas  bureaus,  even  at  the 
cost  of  cutting  otlier  areas,  Cotlian  said. 

But,  in  recent  years,  the  belt-tightening 
has  been  more  difficult,  he  said. 

“Our  readership  is  a  very  high  demo¬ 
graphic  and  they  are  interested  in  what  is 
happening  around  the  world,  and  that 
must  be  as  complete  as  possible.We  have 
believed  for  years  in  putting  people  in 
those  vital  foreign  areas,”  said  Cotlian, 
who  said  he  still  has  three  reporters  each 
in  Tokyo  and  Moscow. 

“You  have  to  prioritize  and  sometimes 
the  bureaus  outweigh  other  sections  of 
the  paper  that  are  not  financially  produc- 
:  five.” 

For  other  editors,  such  as  Jim  Jennings 
of  the  Alameda  Newspaper  Group  — 
which  includes  the  Oakland  (Calif.)  Tri¬ 
bune  and  five  other  suburban  papers  — 
cost  cuts  have  forced  a  need  to  balance 
bureau  coverage  with  wire  service 
input. 

“UPI  and  AP  can  sometimes  cover  the 
who,  what,  where,  when  and  why  of 
many  things  and  they  will  often  come  up 
with  a  good  interpretive  piece,”  said  Jen¬ 
nings,  who  has  overseen  bureaus  in  Texas 
and  Florida.  “But  you  still  have  to  look  at 
what  your  local  delegation  does  and 
report  that.” 

Jennings,  who  said  he  recently  relo¬ 
cated  his  lone  state  capital  reporter  back 
to  the  main  newsroom,  said  the  state  cor¬ 
respondent  will  continue  to  report  on 
legislative  items,  but  remain  closer  to  the 
local  issues,  as  well. 

“1  have  one  person  in  Sacramento 
who  is  doing  a  hell  of  a  job,  but  you  can’t 


be  everywhere,”  Jennings  said.  “You  have 
to  pick  it  where  you  can  and  when  you 
can.” 

Debby  Krenek,  executive  editor  of  the 
New  York  Daily  News,  agreed,  but  said 
sometimes  issues  warrant  at  least  a  tem¬ 
porary  bureau  expansion. 

Krenek  said  her  two-person  state  capi¬ 
tal  bureau  is  about  to  expand  by  one,  par¬ 
tially  due  to  the  expected  news  increase 
from  a  recent  republican  takeover  of 
New  York’s  state  legislature  and  gover¬ 
nor’s  post,  as  well  as  the  upcoming  fed¬ 
eral  elections. 

“This  being  an  election  year,  we 
thought  it  would  be  a  good  thing  and  we 
believe  it  will  be  worth  it,”  said  Krenek, 
whose  paper  also  has  a  six-person  Wash¬ 
ington,  D.C.,  bureau,  a  Long  Island 
bureau,  and  an  office  in  each  of  New 
Yoik  City’s  five  boroughs. 

The  Daily  News  also  recently  opened 
a  Los  Angeles  bureau,  following  the  huge 
media  attention  given  to  that  city  during 
the  O.J.  Simpson  murder  trial. 

“We  see  O.J.  as  sort  of  continuing  and 
we  also  cover  a  lot  of  Hollywood  stuff,” 
said  Krenek.  “We  decided  that  there  were 
a  lot  of  good  stories  that  come  out  of 


Shop  Talk 
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in  a  “society  that  is  drowning  in  informa¬ 
tion  but  starving  for  understanding,”  he 
hit  the  nail  on  the  head.  Too  few  news¬ 
papers  (including  our  own,  unfortu¬ 
nately)  do  a  very  good  job  helping  peo¬ 
ple  understand. 

We  are  too  busy  feeding  them  “fac¬ 
toids”  and  attempting  to  tell  them  what 
to  think. 

“Citizens  and  Politics  —  A  View  from 
Main  Street  America,”  a  report  prepared 
for  the  Kettering  Foundation  by  the  Har¬ 
wood  Group,  concluded  that  “Americans 
do  care  about  politics,  but  they  no  longer 
believe  they  can  have  an  effect ....  They 
believe  there’s  been  a  hostile  takeover  of 
politics  by  special  interests  and  lobbyists, 
along  with  negative  campaigns  and  the 
media.” 

The  report  went  on  to  suggest  that 
we  need  “to  find  ways  for  citizens  to 
form  a  public  voice  on  policy  issues,  a 
voice  that  is  informed  and  deliberative . . . 
and  moves  the  political  debate  beyond 
considering  just  special  and  organized 
interests  and  create  ways  for  public  offi¬ 
cials  to  hear  that  public  voice.” 

Isn’t  this  a  role  newspapers  could  — 
and  should  —  fill? 

How  well  are  we  doing  it  in  your  com¬ 
munity? 
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to  make  it  grow.  $200,000-t-  yearly 
gross,  could  be  doubled.  Must  assume 
small  debt  and  subscription  liability. 
Reply  to  Box  07834,  Editor  &  Pub¬ 
lisher. 


HERE'S  YOUR  CHANCE!  Award¬ 
winning  weekly.  Zone  2,  awaits 
journalist  with  talent  and  yen  to  own 
your  own.  Profitable  walk-in  operation, 
Mac-based  technology,  beautiful  rural 
lifestyle.  Price?  Good  homes  cost  more. 
Serious  inquiries:  Box  07798,  Editor  & 
Publisher. 


LAS  VEGAS:  Niche  publication  estab¬ 
lished  over  5  years.  No  competition. 
$125K  terms.  702-871-9962  M-F,  9-5 


MARKET  LEADER  -  Profitable, 
editorially  outstanding  county-wide 
paid  weekly  with  additional  products. 
Zone  2,  visitor  area,  1 30-i-  years  in 
business.  Bills  $330,000,  turnkey 
operation,  loyal  customer  base.  Reply 
to  Box  07797,  Editor  &  Publisher. 


NORTHWEST  IOWA  -  Well- 
established  and  profitable  print  shop  in 
the  principle  town  of  a  four-county 
area  in  Northwest  Iowa.  $500,000 
gross.  Good  accounts,  good  location, 
good  building,  excellent  equipment. 
$250,000.  John  van  der  Linden, 
broker,  P.O.  Box  275,  Spirit  Lake,  !A 
51360.  (712)  336-2805. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 

SYNDICATION  SERVICES 

Golf«Garden  •Cyber»Cars»  Humor»More 
Camera-ready»Moclem»Disk«Free  Trial 
Daily-Weekly-Monlhfy  from  BULLEONE 
(216)  261-3423»Fax:  (216)  261-9656 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. _ 

Travel  is  glamorous  only  in  retrospect. 

Paul  Theroux 


NEWSPAPERS  FOR  SALE 

OFFICIAL  NEWSPAPER  in  a  thriving 
Western  Montana  town  is  being 
offered  for  sale.  This  has  been  in  con¬ 
tinuous  operation  since  1914.  Priced 
to  sell  at  $1 10,000.00  with  possible 
owner  terms.  Call  Jim  at  Really  West  in 
Deer  Lodge  (406)  846-1000. 


SMALL  PAID  CIRCULATION  WEEKLY 
newspaper  in  Virginia.  Nice  location, 
growing  area,  big  potential,  $180,000 
gross.  Great  (or  working  couple.  Priced 
for  quick  sale  at  $285,000.  Will 
finance  with  50%  down.  Reply  to  Box 
07828,  Editor  &  Publisher. 

UNIQUE  Montana  Bi-Weekly,  180K 
gross,  very  profitable,  building,  nice 
town,  $1 75K  with  $50K  dovm. 

Whitesmith  Publication  Services 
Rod  Wnitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


UPSTATE  New  York-Shopping  Guide. 
Excellent  growth  potential.  Send 
inquiries  to  Box  07830,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  112  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential. 

Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

PUBUCATKDNS  FOR  SAiE 

AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
dovm  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Monagement  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 

MID  SOUTH  AREA:  Three  niche  j 
tabloids,  highly  successful,  w/olmost  j 
3/4  million  annual  gross.  Selling  @  ; 
less  than  1/2  annual  gross.  Sale  due  | 
to  ill  health.  Publications  cover  eight  | 
states.  No  news  staff  to  deal  with,  j 
Sales  personnel  paid  on  commission  : 
only!  Staff  will  stay.  Can  net  over  20%  j 
with  more  experienced  operator.  (901)  j 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers,  alternate 

276-71 1 1  i 

RENTALS  AVAILABLE  j 

delivery  systems.  Management 
encouraged  to  remain  and  participate 
in  investment.  All  inquiries  held  in 
strictest  confidence  Reply  to  Box 
07688,  Editor  &  Publisher. 

REPUBLICAN  Convention  San  Diego 
Executive  residence  available  j 

No  pets.  No  smoking,  $300  per  day 
(520)  577-6088 

E<§^P  Classified 


It’s  Your  People-to-People  Meeting  Place 

With  an  ad  in  E6?P,  you  reach  the  newspaper 
professionals  you  want  to  reach,  every 
week... 83 ,000  strong.  Rates  and  order  form  are 
at  the  end  of  the  Classified  section.  Fax  your  ad 
to  (212)  929-1259,  or  mail  it  to  us  at: 

E  &  P’S  Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


XXJRNAUSM  AWARDS 


SECOND  ANNUAL 

Medill  School  of  Journalism/Strong 
Funds  awards  tor  best  Midwestern  cov¬ 
erage  of  business  and  financial  news 
for  the  investor. 

Open  to  dailies,  weeklies,  monthlies 
and  broadcast  outlets  in  Illinois,  Indi¬ 
ana,  Iowa,  Michigan,  Minnesota, 
Missouri,  North  Dakota,  Ohio,  South 
Dakota,  Wisconsin,  for  work  published 
from  July  1 ,  1 995  through  June  30, 
1996. 

Sponsors:  Medill  School  of  Journalism, 
Northwestern  University,  and  Strong 
Funds,  a  Milwaukee-based  group  ch 
mutual  funds. 

A  $2,500  PRIZE  for  the  best  entry  in 
each  of  seven  categories: 

•Overall  coverage  of  news  for  the 
investor  by  a  daily,  weekly,  or  monthly 
news  organization. 

•Financial  columnist  (send  3  columns). 
•Spot  news  reporting  on  a  personal 
finance  topic  affecting  investors.  Daily 
newspaper  only. 

•  Feature  or  column  on  a  personal 
finance  topic  affecting  investors.  Daily, 
weekly  or  monthly. 

•Profile  on  a  pu bl iciy- traded 
Midwestern  company  that  offers  useful 
information  for  investors.  Daily,  weekly 
or  monthly. 

•General  markets  coverage,  feature  or 
series,  that  helps  investors  understand 
stock,  bond  or  other  financial  markets. 
Daily  newspc^r  only. 

•Broadcast  feature  or  series  useful  to 
investors. 

Deadline  JULY  15.  Applicants  should 
submit  original  and  one  copy  to  Jan 


ism,  Fisk  204,  Northwestern  University, 
Evanston,  IL  60208.  Attention:  Strong 
Funds/Medill  awards. 


WRITING  PROGRAMS 


UNIVERSITY  OF  VERMONT 
July  1 996  Summer  Writing  Program 
offers  Journalism  Workshops  in 
Feature  Writing  and  reporting  on  Pres¬ 
idential  Politics  for  serious  students  and 
professionals.  Award-winning 
journalists.  Tom  Wicker  and  Nancy 
Shulins. 

Call  (800)  639-3210  for  information. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


EDITOR  &PUBUSHER 
1 1  West  1 9tn  Str^ 
New  YorkJMY  1001 1 
(212)  <^5-4380 


EQUIPMENT  &  SUPPLIES  i 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CKOpHcal  (310)  372-0372. 

USED  MAILROOM  EQUIPMENT  j 

Standlee  and  Associates,  Inc.  : 

(407)273-5218  Fax  (407)  273-901 1  1 

PRESSES 

MAIU^OOM 


BELL  &  HOWELL  8  station  inserting 
machine  Model  A340-C8  for  sale.  Con¬ 
tact  Donald  Day,  (800)  883-6930. 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fox  (770)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 

PRESSES  WANTED 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/J6" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  AAarketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1 971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4"  x  36" 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  AAAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 
The  movie  isn't  over  yet. 

Abbie  Hoffman 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  cph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modem 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 


2  UNIT  GOSS  COMMUNITY  (grease) 
press  with  high  speed  Suburban  folder 
(1/2,  1/4),  in  very  good  condition. 
Stacker,  Comm,  folder,  tying  machine, 
ink  pump,  plate  sink,  bender,  NuArc 
zenon  plate  burner,  spares.  $73,500. 
$50,000  down,  will  finance  balance. 
Mr.  Clark,  (540)  464-6600;  fax:  (540) 
464-6603. 


2  unit  goss  metro  22  3/ 4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

1 60  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1 650,  22  3/4" 
c.o. 

Northeast  Industries  (800)  821  -6257 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  d^k, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
moilroom  and  plateroom  equipment. 
Available  Naw.  Call  NewsTech  at 
(305)  688-1407. 


PRESSES 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
VYILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 


WANTED  TO  BUY 


INTERESTED  IN  buying  a  Muller 
Martini  inserter  -  Madel  #227-S. 
Please  call 

James  Hutchinson  or  Bill  Brown 
(800)  878-9537  Fax  (301 )  953-7220 


MINIMUM  OF  2  Community  oil  bath 
units  with  sidelay  and  running  circ. 
Stacked  units  ok.  Also  need  40  or  50 
HP  motor  with  controller,  or  additional 


FAX  YOUR  AD  TO 

CLASSIFIED  AT 

*  olva/l  1  ! 

I  EXCELLENT  FULLY  REBUILT  i 

Call  us  about  our  low  contract  rates! 

(212)  929-1259 

:  Community  "4-High',  1 987  vintage,  i 
:  Call  for  details:  (91 3)  541  -8886.  I 

(212)  675-4380 

INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2333 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscriptian  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

JOHN  A.  BURKE 

Single  Copy  Sales  —  Special  Promotions 
Soles  Crews  —  Telemarketing 
Call/Fax  (516)  588-2735 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)411-5863 
Our  28th  Year 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEJ4ARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 


It's  hard  to  get  to  the  top  in  America,  but 
it's  even  harder  to  stay  there. 

Norman  Mailer 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


TELEAVkRKETING 
Save  money /Improve  results 
or  the  review  of 
your  program  is  FREE 
ROBERT  T  BURNS 
(703)  356-6625 

24  YEARS  OF  CIRCULATION  AND 
TELEMARKETING  EXPERIENCE 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chihon  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (National) 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-80(h327-8463 


INCORPORATION  SERVICES 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  fex  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


I  always  wanted  to  sell  out,  but  nobody 
woula  buy  me. 

John  Waters 


REVENUE  CONSULTING 


NEW  REVENUE  SOURCES 
($100,000-t-  monthly)  alternate 
delivery  systems,  database  marketing, 
niche  publications.. .turn  key  programs 
(602)  482-3749,  call  for  market 
evaluations. 


TRANSPORTATKDN  SERVICES 


NATIONAL  TRANSPORTATION 
BROKER 

Distribution  of  Preprints,  Bulk  Mail, 
Magazines  and  Warehousing.  Com¬ 
plete  Routing  &  Quote  Services.  12 
years  Experience  in  Brokerage  of  Time 
Sensitive  Transportation. 

Call  Tim  Bartels 
(800)  880-1958 

PRIORITY  LOGISTIC  SERVICES,  INC. 


RECRUITMENT 


4th  Decade  of  Service 
Walter  Lynn,  Vice  President 

800-523-7112 

GORDON 

^i^AHLS 

W  W  taeuiNtetMTch 


HELP  WANTED 


ADVERTISING 


ADVERTISING 


_ ADVERTISING _ 

AD  DIRECTOR  needed  for  community 
paper  in  Colorado.  Degree,  some 
experience  and  a  history  of  success 
required.  Opportunity  for  accelerated 
career  growth  in  the  Rockies  or  with 
our  other  operations.  Excellent  com¬ 
pensation,  benefits  &  a  wonderful  com¬ 
munity  for  family  living.  Letter  and 
resume  to  Box  07807,  Editor  &  Pub¬ 
lisher. 

SALES  ACCOUNT  EXECUTIVE 
Immediate  opening  for  a  savvy  sales 
pro  in  the  Los  Angdes  office  of  a  lead¬ 
ing  national  newspaper  rep  firm.  Fax 
resume  to:  CWO&O,  (213)  936-2828. 
Please,  no  calls. 

Just  remember,  don't  forget. 

Dr.  John  Thomas 


_ ADVERTISING _ 

AD  DIRECTOR:  Daily  campus  newspa¬ 
per  seeks  full-time  leader  for  student- 
staffed  ad  department.  $1.5  million 
sales.  30  student  staff.  Ideal  candidote: 
proven  success  or  potential  in  manag¬ 
ing  student  newspaper  sales  staff;  profi¬ 
cient  in  training  and  motivating  college 
students  +  meeting  sales  goals; 
excellent  role  model,  mentoring  and 
client  skills.  Salary  competitive.  Full 
benefits.  DEADLINE:  July  19.  Begins 
late  August.  Submit  resume  and  letter 
by  mail,  e-mail  or  fax:  Don  Cross, 
Indiana  Daily  Student,  Bloomington,  IN 
47405; 

e-mail:  DCROSS@INDIANA.EDU 
fox:  (812)  855-8009. 


ADVERTISING  DIRECTOR  needed  for 
pair  of  Zone  2  weeklies.  Strong  back¬ 
ground  in  promotion,  team  manage¬ 
ment  and  motivation.  Resume,  salary 
requirements  to  Box  07820,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR  for  New 
York  City  areo  newspaper  company. 
Our  weeklies  and  speciality  pub¬ 
lications  gross  $1.5M  with  moderate 
effort  in  a  competitive  market.  We're 
looking  for  an  AD  to  expand  the 
department  and  hire,  train  and 
motivate  our  reps.  Competitive  com¬ 
pensation,  supportive  publisher.  Send 
resume  and  salary  history  to  Box 
07837,  Editor  &  Publisher. 

I  CALL  FOR  OUR  ~1 
WEB  RATES...(212)  675-4380  i 


CLASSIFIED  AD  MANAGER  for  expon- 
ding  community  newspaper  group  in 
upscale  NYC  markets.  Excellent  salary, 
bonus  and  benefits  package.  Requires 
a  sales  pro  with  management  and 
classified  experience,  a  team 
motivator,  to  bring  our  Department  to 
its  next  level.  Reply  with  salary  history 
to  Box  07836,  Eaitor  &  Publisher. 

ADVERTISING  SALES  representatives 
needed  for  weekly  newspapers  in  cen¬ 
tral  and  southern  Wyoming.  Apply  to 
Sage  Publishing  Co.,  P.O.  Box  578, 
Cody,  WY  8241 4. 

TELEMARKETING... Florida  Keys  only 
daily  newspaper  seeks  classified/retail 
telemarketing  manager  with  two  plus 
years  experience  for  telemarketing 
launch/start  up.  Mail/fax  resunie:  Key 
West  Citizen,  P.O.  Box  1800,  Key 
West,  FL  33041.  Fax:  (305)  294-0768 


June  29,  1996  ■  Editor  &  Pubusher  49 


HELP  WANTED 

ADVERTIStNG  !  ADVERTISING 


CLASSIFIED  SALES  MANAGER 

Are  you  looking  for  a  doily  challenge 
and  new  excitement?  Do  you  want  o 
change  of  pace  that  only  our  market 
can  provide?  Are  you  looking  for  a 
new  position  with  a  great  future  in  a 
beautiful  city? 

The  Denver  Rocky  Mountain  News,  a 
Scripps-Howard  newspaper,  and 
Denver's  largest  circulated  newspaper 
is  looking  for  a  Classified  Sales  Man¬ 
ager  who  will  be  responsible  for: 

— all  inside  Commercial  sales 
— all  Voluntary  sales 
— Real  Estate  and  Rental  Sales 
(inside  and  out) 

— New  Home  Sales  & 
all  General  Merchandise 

Denver's  #1  newspaper  has  an  excit¬ 
ing  sales  management  position  which 
requires  a  hard-working,  creative  and 
visionary  leader  to  manage  three  sales 
supervisars  and  48  sales  people.  We 
are  looking  for  someone  who  has 
strong  inside  sales  management  skills, 
has  experienced  outside  sales  and  who 
wants  to  compete  in  one  of  the  last 
great  newspaper  battles.  Your  creative 
and  campetitive  skills  will  be  tested 
daily  in  this  exciting,  grawing  market 
as  you  develop  new,  trend  setting 
revenue  streams  while  improving  exist¬ 
ing  ones. 

The  Rocky  Mountain  News  is  com¬ 
mitted  to  editorial  and  advertising 
excellence  and  values  diversity  in  the 
work  force  and  encourages  qualified 
minority  candidates.  Compensation, 
benefits  and  expenses  will  be 
packaged  to  offer  you  optimum 
opportunities.  Additionally,  you  will  be 
able  to  enjoy  life  in  one  or  America's 
finest  communities  offering  a  wonderful 
lifestyle  alongside  the  Rocky  Moun¬ 
tains. 

If  you  are  interested  in  this  strategic 
position,  please  forward  your  resume 
to; 

Cindy  Uribe 

The  Rocky  ^^untain  News 
Human  Resource  Department 

400  West  Colfax  Avenue 

Denver,  Colorado  80204 

SOUTHERN  CAUFORNIA  BOUND!! 
Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  od  mag¬ 
azines  in  the  world.  V/e  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

SALES  MANAGER  needed  for  long- 
established  newspaper  group  in 
Southwestern  Connecticut  comprise  of 
2  semi-weeklies,  1  weekly  and  5  monthly 
newspapers.  Capable  of  guiding  and 
coaxing  maximum  performance  from  1 2 
advertising  sales  reps.  Challenging 
opportunity  to  lead  successful  team  to 
new  heights.  Please  send  resume  and 
compensation  requirements  to  Box 
07841,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Register  Pajaronian,  an  1 1 ,000 
daily,  is  looking  for  an  experienced 
Classified  Ad  Manager  or  a  strong 
second  looking  to  move  up.  Must  have 
experience  in  sales,  management,  pro¬ 
motional  ideas,  and  telemarketing. 
Right  individual  would  take  charge  of 
the  department,  increase  sales  through 
implementation  of  new  ideas  and  solid 
management.  Must  be  self  motivated, 
organized  and  hands  on  individual  will¬ 
ing  to  lead  by  example.  Salary  plus 
bonus  plan  and  benefits.  Start  at 
$35,000  yearly.  Send  resume  to  Nancy 
Moors,  advertising  director.  Register 
Pajaronian,  1000  Main,  Watsonville, 
CA  95077  or  fox  to  (408)  761  -7324. 

RETAIL  ADVERTISING  MANAGER 

Immediate  opening  for  a  highly 
motivated  and  aggressive  advertising 
sales  professional.  Ideal  candidate  will 
have  at  least  five  years  of  management 
experience,  proven  leadership  and 
communication  skills  and  experience  in 
sales  training.  Must  be  results  oriented. 

Benefit  package  including  401  (k), 
medical  and  dental  insurance  and  paid 
vacation. 

Send  resume  with  salary  requirements 
to  Box  07799,  Editor  &  Publisher. 

RETAIL  PROMOTION  MANAGER 
The  Sioux  City  Journal,  Western  Iowa's 
leading  daily  newspaper,  is  looking  for 
a  retail  promotion  manager.  Position 
will  be  responsible  for  developing, 
initiating,  selling  and  daily  tracking  of 
retail  promotions,  selling  our  business 
journal  and  our  Internet  product.  We 
are  seeking  an  innovative  and  creative 
individual  to  work  with  our  15-person 
retail  sales  team.  Strong  administrative 
and  coaching/training  skills  are  a 
must.  This  position  will  report  directly 
to  the  advertising  director.  Make  no 
mistake,  this  is  a  tough  job.  We  need 
the  type  of  person  that  can  meet  our 
challenge  while  enjoying  the  rewards 
of  an  uncapped  income  and  the 
opportunity  for  advancement.  If  you 
can  meet  our  requirements,  send  a 
cover  letter,  resume  along  with 
references  and  salary  history  to:  Steve 
Griffith,  advertising  director,  P.O.  Box 
1 1 8,  Sioux  City,  lA  51 1 02. 

DIREaOR  OF  ADVERTISING 

Growing  group  of  community  newspa¬ 
pers  and  shopping  guides  in  affluent, 
metro  New  York  suburban  market 
seeks  a  results  oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  a  team  of  30-i- 
managers  and  account  execs  responsi¬ 
ble  for  all  display,  FSI  and  classified 
sales. 

To  succeed  in  our  highly  competitive 
market,  you  should  have  a  record  of 
improving  productivity,  innovating 
market  stratraies,  and  developing  and 
traininq  staff.  Experience  launching 
new  publications  o  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans.  Send  resume, 
references,  salary  history  to  Box 
07686,  Editor  &  Publisher. 


_ ADVERTISING _ 

SALES  MANAGER 

Suburban  Philadelphia  publishing 
company  seeks  a  hands-on  manager 
to  manage  and  grow  our  publishing 
business.  Successful  candidate  will  be 
creative,  innavative,  possess  can-do 
attitude,  have  sales  and  management 
experience  in  retail  advertising,  free 
publications  and  classified  advertising, 
as  well  as  a  desire  to  succeed.  No  de^ 
jockeys  need  apply.  We  offer  an 
attractive  salary  and  performance 
bonus,  401  (k),  health  insurance  and 
other  benefits.  Please  send  your  resume 
and  salary  history  to: 

Tracy  Reinholt 
Personnel  Director 
24  N.  Hanover  Street 
Pottsto'wn,  PA  1 9464 
or  fax  to:  (610)  327-1931 

Equal  Opportunity  Employer 

OUTSIDE  ADVERTISING  SALES:  Qual- 
ity  daily  newspaper  in  a  Zone  5 
market  that  is  experiencing  substantial 
growth  has  an  opportunity  for  an  indi¬ 
vidual  who  can  lead  our  outside  sales 
team.  The  ideal  candidate  will  possess 
strong  communications  skills  and  the 
ability  to  motivate  a  diverse  group  of 
salespeople.  If  you  have  what  it  takes 
and  are  interested  in  working  for  a 
reat  company,  send  resume  ta  Box 
7833,  Editor  &  Publisher. 

ADMINISTRATIVE 

INNOVATIVE  PUBLISHER  wanted  for 
community  weekly  in  competitive  Zone 
9  coastal  market.  Solid  leadership  and 
financial  management  skills  and  pro¬ 
ven  track  record  in  news  and  advertis¬ 
ing  or  circulation  desired.  Stable,  grow¬ 
ing  company  offers  good  compensa¬ 
tion  and  benefit  package.  Reply  to  Box 
07838,  Editor  &  Publisher. 

MAGAZINE  CIRCULATION 
AND  BUSINESS  MANAGER 

Small,  fast-growing  national  magazine 
based  in  Washington,  D.C.,  seeking 
manager  to  oversee  all  business 
affairs,  including:  fulfillment,  direct 
mail,  radio  and  other  marketing, 
newsstand,  print  scheduling,  billing, 
advertising,  budgeting. 

1-3  years  experience  in  magazine 
circulation  and  business  preferred. 
Must  be  self-starting,  independent 
worker,  competent  with  statistics, 
organiz^  and  detail-oriented.  Looking 
for  aggressive  marketing/promotions/ 
sales  personality. 

Solid  salary,  excellent  benefits,  presti¬ 
gious  work  environment.  Send 
materials  and  recent  salary  history  to: 

Director  of  Human  Resources 
1 1 50  1 7lh  Street,  NW,  Suite  1 1 00 
Washington,  DC  20036 

SMALL  DAILY  NEWSPAPER  WITH  TMC 
in  neat  Upper  Midwest  community 
seeks  publisher.  Successful  candidate 
should  hove  strong  marketing  skills,  be 
very  community-minded  and  be  a  "peo¬ 
ple"  person.  Perfect  opportunity  for  an 
Ad  Manager  looking  to  move  up  with 
a  dynamic  newspaper  company. 
Salary  plus  bonus  in  mid-40s.  401  (k), 
health  and  other  benefits.  Send  com¬ 
plete  resume,  references  and  why 
you're  the  person  to  lead  o  good 
group  of  newspaper  people  to  Box 
0781 9,  Editor  &  Publisher. 


ADMINISTRATIVE 

EXPANDING  GROUP  has  East  Coast 
openings  for  experienced  Marketing 
Executives  and  Publishers  desirous  or 
eiqxinding  their  career  paths.  Small  to 
mid-size  dailies  with  growth  potential 
await  the  appropriate  Team  Leader 
Progressive  compensation  and  benefits 
package  is  available  to  the  successful 
Advertising,  Circulation,  or  Publisher 
candidate.  Reply  to  Box  07839,  Editor 
&  Publisher. 

ASSOCIATIONS 
PROGRAMS  MANAGER 
SOCIETY  OF 

ENVIRONMENTAL  JOURNAUSTS 

Full  time  journalism  professional 
needed  to  help  develop  and  manage 
rograms  and  services  of  the  Society  of 
nvironmental  Journalists  from  our 
Philadelphia  national  office  Excellent 
communication  and  organizing  skills 
required.  Knowledge  of  journalism  com¬ 
munity,  media  and  the  environment, 
and  Macintosh  computers  preferred. 
Programs  manager  will  work  with  SEJ's 
executive  director,  other  staff,  board 
and  member-volunteers  in  regional 
conference  planning,  information  ser¬ 
vices,  fellowship  programs,  member  out¬ 
reach  and  more.  SEJ  is  a  501  c3  edu¬ 
cational  membership  organization  of 
journalists,  educators  and  students  to 
improving  the  quality,  accuracy  and  vis¬ 
ibility  of  environmental  journalism.  This 
is  an  eighteen  month  contract  position 
with  renewal  possible.  Starting  salary 
in  high  twenties  with  paid  vacation, 
healtli/disability  insurance. 

Send  cover  letter/ resume  ASAP  to: 

Society  of  Environmental  Journalists 
P.O.  Box  27280 
Philadelphia,  PA  19118-0280 

Attn:  Beth  Parke,  executive  director 
FAX:  (215)  836-9972 
or  e-mail:  SEJOffice@aol.com 

Application  deadline  is  August  6, 
1996  but  position  open  until  filled. 
References  will  not  be  contacted 
without  prior  arrangement. 

CIRCULATION 

CIRCULATION 

HOME  DEUVERY  MANAGER 
7-day  AM,  40,000  circulation  daily 
seeks  results-oriented  circulation  pro¬ 
fessional  to  manage  our  home  delivery 
operation.  Conciidates  should  have 
excellent  communication,  leadership 
and  circulation  skills.  Position  reports  to 
Circulation  Director  ond  will  manage  a 
dedicated  group  of  Zone  Managers 
and  District  Sales  Managers.  Excellent 
opportunity  to  join  a  prestigious  news¬ 
paper  group.  We  offer  competitive 
salary  with  bonus  plan  and  complete 
benefits  package.  Send  resume  and 
sala^  history  to:  Box  07831,  Editor  & 

Publisher. _ 

CIRCULATION  MANAGEMENT 

We  are  conducting  a  Circulation  Man¬ 
agement  search  Tor  a  30,000  daily 
and  Sunday  Zone  2  newspaper.  Suc¬ 
cessful  candidate  will  passess  man¬ 
agement  experience,  be  sales  and  ser¬ 
vice  ariented,  experienced  in  all  dis¬ 
ciplines  af  circulation,  have  the 
KNOW-HOW  to  grow  our  numbers, 
have  no  fear  of  hard  work  and  a 
desire  to  succeed.  Potential  for  addi¬ 
tional  responsibility  outside  of  circula¬ 
tion  exists  for  the  right  candidate.  We 
offer  a  competitive  salary  and  good 
benefits  package.  Please  send  resume 
and  salary  history  to  Box  07825, 
Editor  &  Publisher. 

Equal  Opportunity  Employer 
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_ CIRCUIATION _ 

CIRCULATION  SALES  &  MARKETING 

MANAGERS 

Looking  ahead  to  anticipated 
opportunities,  Gonnett's  Newspaper 
Division  is  accepting  resumes  from 
experienced  circulation  marketing 
pros.  We're  looking  for  talented 
visionaries  who  con  lead  the  consumer 
marketing  mission  at  our  newspapers. 
The  ability  to  assess  market 
opportunities,  identify  key  segments 
and  mount  the  proper  strategic 
response  is  o  must.  Ideal  candidates 
also  would  have  standard  circulation- 
sales  and  data-assisted  marketing 
skills.  If  you  set  high  goals  for  yourself 
and  like  to  excel,  you  will  feel  right  at 
home  with  our  industry-leading  culture. 
So  we'd  like  to  hear  from  and  about 
you.  Please  send  a  resume  (including 
references)  and  a  cover  letter  (includ¬ 
ing  salary  history  or  expectations)  to: 
Mary  Kay  Blake,  Gannett  Co.,  Inc., 
Dept.  CSM-01 ,1100  Wilson  Blvd.,  Arl¬ 
ington,  VA  22234. 

Gannett,  an  equal  opportunity 
employer,  values  diversity  on  its  work 
teams  and  especially  encourages  those 
who  shore  our  vision  to  apply. 

CIRCULATION  MANAGER  for  7-day, 

1 5,000  paper  with  great  growth  poten¬ 
tial.  Applicants  snoula  be  highly- 
organized,  motivated  and  have  a  suc¬ 
cessful  record  in  subscription  and 
single  copy  sales.  Send  resume  with 
salary  requirements  to:  Charles  R. 
Jarvis,  EVENING  OBSERVER,  P.O.  Box 
391,  Dunkirk,  NY  14048. 

CIRCULATION 
OPERATIONS  MANAGER 

Charleston  Newspapers  is  seeking  an 
experienced  person  to  oversee  doily 
home  delivery  and  single  copy  opera¬ 
tions.  We  are  a  100,000  circulation 
JOA  publishing  The  Charleston 
Gazette  and  the  Charleston  Daily  Mail 
in  Charleston,  WV.  Applicants  should 
hove  a  proven  record  of  significant 
accomplishment  in  a  daily  newspaper, 
and  be  a  team  player  able  to  motivate 
supervisors  and  managers  to  achieve 
sales,  service  and  collection  goals. 

We  offer  a  professional  staff,  good 
work  environment  and  excellent  bene¬ 
fits.  Charleston  is  the  charming  state 
capital  located  on  the  Kanawha  river, 
surrounded  by  rolling  hills  and  moun¬ 
tains.  It  features  a  low  cost  of  living, 
low  crime  rate,  easy  accessibility,  a 
fine  work  ethic  and  numeri>us  cultural 
and  community  service  opportunities. 

Resume,  earnings  history  and  cover  let¬ 
ter  to  John  Bowyer,  Human  Resources, 
1001  Virginia  St.  E.,  Charleston,  WV 
25304.  An  EOE. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
The  Free  Press,  o  26,000  (6  day/AM} 
newspaper  in  South-Central  Minnesota 
is  seeking  an  experienced  Circulation 
Manager  to  join  our  team.  Qualified 
applicant  must  have  strong  leadership 
skills  with  a  proven  track  record  in 
sales  and  service.  Salary,  bonus  and 
excellent  benefit  package.  Please  send 
resume  and  salary  requirements  to:  Joy 
Thompson,  marketing  director.  The 
Free  Press,  P.O.  Box  3287,  Mankato, 
MN  56002-3287. 


SALES  REPRESENTATIVE 

National  newspaper  company  has 
opening  for  o  circulation  sales  and 
marketing  rep  based  in  Atlanta.  Can¬ 
didates  must  be  sales  driven,  possess 
excellent  written  and  verbal  communi¬ 
cation  skills  and  be  computer  literate. 
Travel  required.  Excellent  starting 
salary,  benefits,  bonus  plan  and  com¬ 
pany  vehicle.  Send  resume  to  Single 
Copy  Soles  Manager,  P.O.  Box 
920160,  Norcross,  GA  30092. 

EDITORIAL 

ASSISTANT  CITY  EDITOR 
Con  you  motivate  reporters  and  str¬ 
ingers?  Can  you  help  writers  Furn  so-so 
stories  into  good  ones,  and  good 
stories  into  excellent  ones?  We  need 
an  experienced  purnalist  to  help  lead 
our  local  news  coverage.  We're  a 
23,000,  7-day  AM  pursuing  an 
aggressive  growth  strategy.  We  offer 
competitive  pay  and  benefits,  along 
with  excellent  outdoor-recreation 
opportunities  in  beautiful  southern 
Idaho.  Send  resume,  work  samples, 
reference  list  to  Clark  Walworth,  ME, 
The  Times-News,  P.O.  Box  548,  Twin 
Falls,  ID  83303. 


ASSISTANT  EDITOR  needed  for 
award-winning  twice-weekly  newspa¬ 
per  in  Michigan's  Thumb.  We  seek  a 
well-rounded  journalist  eager  to  work 
and  learn.  Send  resume  and  samples 
to  Mark  Haney,  c/o  The  County  Press, 
P.O.  Box  220.  Lapeer,  Ml  48446. 


ASSISTANT  METRO  EDITOR 
Gannett  newspaper  seeks  a  talented 
editor  to  run  the  city  desk  at  night. 
News  judgment,  copy-editing  skills, 
speed  and  confidence  are  more  impor- 
tant  than  length  of  experience. 
Opportunity  for  advancement.  This  is  a 
35,000-daily,  50,000  Sunday  AM 
serving  the  Finger  Lakes  region  of 
Upstate  New  York.  To  apply,  send  a  let¬ 
ter,  resume,  samples  of  best  work  to: 
Charles  Nutt,  editor,  Star-Gazette,  201 
Baldwin  St.,  P.O.  Box  285,  Elmira,  NY 
14902.  An  equal  opportunity 
employer. 

ASSISTANT  NEWS  EDITOR 

The  Son  Bernardino  County  Sun,  o 
Gannett  newspaper.  Southern  Califor¬ 
nia,  seeks  experienced  head  writer  and 
designer  with  excellent  news  judgment. 
Resume  to:  Rosemary  McClure,  ME/ 
Nights,  The  Sun,  399  N.  D.  St.,  San 
Bernardino,  CA  92401  or  fax:  (909) 
885-8741.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply.  EEO. 


_ EDITORIAL 

AWARD-WINNING  North  Central 
Illinois  daily  lias  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Spring  graduates 
welcome  to  apply.  Send  clips  and 
resume  to:  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL  6 1301.  EOE 


BEAT  REPORTER  sought  by  leading 
Western  Pennsylvania  afternoon  news¬ 
paper.  Experience  at  o  daily  essential; 
journalism  degree  helpful.  Minority 
journalists  are  encouraged  to  apply. 
Send  resume  and  clips  to  Greg  Brown, 
Beaver  County  Times,  400  Fair  Ave., 
Beaver,  PA  1 5009.  No  colls,  please. 


BUSINESS  REPORTER 
Have  a  nose  for  news,  a  head  for  fig¬ 
ures  and  a  way  with  words?  One  of 
the  fastest-growing  business  weeklies 
has  an  entry-level  position  for  someone 
with  a  fire  for  reporting.  We  offer 
good  benefits  and  are  owned  by  one 
of  California's  larger  dailies.  Send 
resume  and  clips  to  Lance  Ignon,  The 
Business  Press,  3281  Guasti  Rd., 
#440,  Ontario,  CA  91 761. 

COPY  EDITOR:  Innovative,  design- 
oriented  daily  (18,000  PM)  in 
Freeport,  ll,  seeks  a  creative  page 
designer  and  wordsmith  to  join  our  4- 
person  copy  desk.  Duties  involve  copy 
editing,  headline  writing,  page  design 
and  pagination  on  QuarkXPress.  Send 
cover  letter,  resume  and  design  sam¬ 
ples  to:  Jeff  Rogers,  managing  editor. 
The  Journal-Standard,  27  South  State 
Avenue,  Freeport,  IL  61032. 


_ EPrroRiAL _ 

CITY  EDITOR  -  our  mid-size  daily  in  the 
New  York  metropolitan  market  is  look¬ 
ing  for  on  experienced  city  editor  to 
run  our  aggressive  news-gathering 
operation.  Candidates  should  have 
daily  editing  experience,  the  skills  to 
direct  o  blend  of  young  and  experi¬ 
enced  reporters  arrd  the  ability  to  gen¬ 
erate  ideas.  The  faint  of  heart  need  not 
apply. 

COPY  EDITOR  -  Fast-paced  daily 
newspaper  seeks  experienced  copy 
editor  who  can  write  solid,  creative 
heads  and  has  an  excellent  command 
of  AP  Stylebook.  Graphic  skills  a  plus. 

Serxl  resumes  to  Ian  T.  Sheam,  editor. 
The  North  Jersey  Herald  &  Ne^,  988 
AAain  Avenue,  Passaic,  NJ  07055. 

CITY/COUNTY  REPORTER 
If  you  have  the  ability  to  ask  tough 
questions  and  the  tenacity  to  wait  for 
answers. ..If  you  can  craft  an 
informative  reodaole  story.. .If  you  hove 
excellent  grammar  and  spelling  skills... 
...I  want  to  talk  to  you  about  reporting 
for  our  daily.  We  are  located  in  the 
capital  city  of  Wyoming,  where 
opportunity  abounds  and  the  air  is 
clean.  We  prefer  experience  and 
knowledge  of  QuarkXPress  is  helpful. 
Send  resume  and  3  to  4  clips  and 
references  to:  Mary  Woolsey,  manag¬ 
ing  editor,  Wyoming  Tribune-Eogle, 
702  West  Lincolnway,  Cheyenne,  WY 
82001  or  fax  to  (307)  638-7330. 

COPY  DESK  CHIEF 

Growing  Northern  VA  daily  seeks 
editor  with  pagination  experience, 
strong  people  skills  and  flair  for 
design.  Send  resume  ond  work  sam¬ 
ples  to  Ellen  Mitchell,  news  editor,  P.O. 
Box  2470,  Woodbridge,  VA  221 93. 


EDITORIAL 


EDITORIAL 


Copy  Editors  & 
PAGE  Designers 

Bring  your  daily  newspaper 
experience  to  new  horizons! 

We  publish  ten  daily  newspapers  covering  Westchester, 
Rockland,  and  Putnam  Counties,  and  are  a  division  of  Gannett 
Company  Inc.,  a  Fortune  500  media  company.  We  seek  Copy 
Editors  and  Page  Designers  with  at  least  two  years'  experience, 
excellent  communication  skills,  and  knowledge  of  News 
Room  Computer  Technology.  You  must  know  AP  style  and 
be  able  to  work  on  tight  deadlines. 

You’ll  enjoy  a  competitive  salary,  along  with  excellent 
company  benefits  such  as  a  comprehensive  medical  package 
and  401(k)  plan. 

Gannett  is  committed  to  policies  and  practices  which 
reflect  commitment  to  work/life  balance  and  provide  a 
workplace  where  diversity  is  welcomed.  We  especially 
encourage  those  who  share  these  values  to  apply.  We  also 
maintain  a  safe,  drug-free  workplace  and  require  pre¬ 
employment  drug  testing.  For  confidential  consideration, 
please  mail  your  resume  with  a  cover  letter,  to: 

B.  Madden,  News  Department 


QATNEir 

m  Suburban  ^ 


^  Jr  Suburban  Newspapers 

One  Gannett  Drive  •  White  Plains  •  NY  •  10604 
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HELP  WANTED 


_ EPrroRiAL _ 

COPY  EDITOR  -  The  Clarion-Led™r  in 
Jackson,  Miss.,  has  an  opening  (or  an 

Xienced  copy  editor.  Duties  include 
g,  headline  writing,  page  design 
and  pagination  and  creation  of  simpe 
charts  and  graphics.  Position  requires 
three  to  five  years  of  journalism  expe¬ 
rience.  Skills  with  Atex  system  and 
QuarkXPress  a  plus.  The  Clarion- 
Ledger,  a  Gannett  newspaper,  is  an  AM 
with  1  10,000  daily  circulation  and 
1  30,000  Sunday.  Send  a  resume, 
cover  letter  and  work  examples  to: 
Margaret  Downing,  managing  editor. 
The  Clarion-Ledger,  P.O.  Box  40, 
Jackson,  MS  39205.  The  Clarion- 
Ledger  is  an  equal  opportunity 
employer  that  values  workplace 
diversity. 

COPY  EDITOR  -  Small  daily  between 
Oregon's  coast  and  mountains  seeks  a 
versatile  team  player.  Our  news  staff 
smoked  the  competition  in  the  recent 
Northwest  SPJ  contest.  You'll  need  to 
quickly  edit  and  design  doily  news 
pages,  plus  produce  snappy  feature 
pages  and  special  sections.  Pagination 
experience  with  QuarkXPress  a  plus. 
Send  resume  and  five  varied  examples 
of  design  work  to  Human  Resources, 
Corvallis  Gazette-Times,  P.O.  Box  368, 
Corvallis,  OR  97339.  Dradline:  July  1 2. 

COPY  EDITOR:  Award-winning  central 
Pennsylvania  paper  has  an  opening  for 
a  copy  editor/page  designer  with 
experience.  We're  striving  to  improve 
and  grow,  and  we're  looking  for  the 
right  person  to  help  us.  If  you're  at  a 
smaller  daily,  this  may  be  your  chance 
to  move  up  to  our  35,000  daily, 
43,000  Sunday  near  a  Big  Ten  univer¬ 
sity.  Send  cover  letter,  resume,  samples 
to  Executive  Editor  Linda  White, 
Altoona  Mirror,  P.O.  Box  2008, 
Altoona,  PA  1 6603-2008. 

DEAR  SPORTS  FAN, 

Are  yau  a  smart  copy  editor  and  a 
dramatic  designer?  Can  you  handle 
the  best  high  school  sports  in  Ohio, 
small-college  athletics  and  the 
Cleveland  Indians?  Do  you  get  a  kick 
out  of  facing  a.m. -cycle  deadline?  Can 
you  use  art  in  Photoshop,  paginate  in 
QuarkXPress,  use  the  AP  stylebook  and 
its  first-reference  dictionary?  We're 
looking  for  a  third  member  for  our 
sports  editing  and  design  team.  Is  it 
you?  We're  The  Repository  of  Canton, 
Ohio,  a  Thomson  newspaper  and  win¬ 
ner  of  the  Ohio  AP  general  excellence 
award  for  the  past  two  years.  If  you're 
the  sports  fan  we're  looking  for,  write 
to: 

David  C.  Kaminski 
Managing  Editor 
The  Repository 
500  Market  Ave.  S 
Canton,  OH  4471 1-0901 

EDITOR  -  Weekly  with  TMC  shopper  in 
Green  River,  WY  needs  hands-on 
editor  with  strong  journalism  and 
management  skills.  Apply  to  Sage  Pub¬ 
lishing  Co.,  P.O.  Box  578,  Cody,  WY 
82414. 

Life  was  not  meant  to  be  endured,  but 
enjoyed. 

H.H.  Humphrey 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

EDITORS,  WRITERS  AND  GRAPHIC 
DESIGNERS  WANTED  for  Egypt's  lead¬ 
ing  English  language  monthfy  maga¬ 
zines  based  in  Cairo:  EGYPT  TODAY 
(general  interest)  and  BUSINESS 
TODAY. 

EDITORS  and  WRITERS:  Experience 
editing  or  writing  for  a  newspaper  or 
magazine  is  required. 

GRAPHIC  DESIGNERS:  Experience 
using  Adobe  Illustrator,  Adobe 
Photoshop,  QuarkXPress  is  required. 

Apply  in  writing,  including  resume, 
references  and  samples  of  work  to: 

The  Managing  Editor 
IBA  Publications 
P.O.  Box  186 
Austin,  TX  78767 

ENTRY  TO  SENIOR  JOBS  in  Journal- 
ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-131 3. 

EXECUTIVE  EDITOR  for  LA-based 
apparel  industry  trade  publication  in 
business  52  years.  Will  direct  weekly 
newspaper  -i-  8  other  specialty  pub- 
licatians.  5  years  editing  and  man¬ 
agement  experience  a  must.  Know¬ 
ledge  of  industry  a  plus.  Send  resume 
and  salary  history  to:  Molly  Rhodes, 
1  10  E.  9th  St.,  Los  Angeles,  CA 
90079;  or  fax  to  (21 3)  623-5707. 


_ EDITORIAL _ 

FINANCIAL  REPORTERS 

Dow  Jones  News  Services,  a  world 
leader  in  providing  business  news  and 
information,  has  several  opportunities 
available  (or  Financial  Reporters  in  its 
Jersey  City,  NJ  office. 

Three  positions  are  available,  responsi¬ 
ble  for  writing  about  mutual  funds, 
pensions  and  partfolio  management 
for  a  new  Dow  Jones  News  Service 
wire.  Will  combine  in-depth,  digging 
reporting  with  real-time  breaking  news 
coverage.  Previous  financial  reporting 
experience  preferred,  but  not  essential. 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package. 
Please  send  cover  letter,  clips  and 
resume  to: 

Richard  Martin 
Dow  Jones  News  Services 
Harborside  Financial  Center 
6CX}  Plaza  II 
Eighth  Floor 

Jersey  City,  NJ  0731 1  -3992 
_ EOE,  M/F/D/V _ 

FEELING  STIFLED?  Editor/Publisher 
needed  in  future  for  small  weekly  in 
eastern  N.C.  Mac,  phata  and  pagina¬ 
tion  experience  required.  Good  paying 
job  for  a  versatile  reporter  who  wants 
the  freedom  of  community  journalism. 
Advance  within  a  top  national  com¬ 
pany.  Send  resume,  clips,  layout  sam¬ 
ples  to  Rip  Woodin,  Community 
Media,  Box  1967,  Greenville,  NC 
27835. 

FULLTIME  OPENING  IN  SPORTS  on 
Midwest  PM  daily.  Editing,  layout  and 
headline  experience  helpful.  Good 
starting  salary  plus  benefits.  Send 
resume  and  clips  to  Box  07824,  Editor 
&  Publisher. 


EDITORIAL/RESEARCH 


EDITORIAL/RESEARCH 


Th&  Sport$  News  Network^^^U 


24  HOUR  TELEVISION  NETWORK 
TO  LAUNCH  NOVEMBER  1 

ESPNEWS  will  feature  continuous  scores,  highlights,  analysis,  in- 
tenriews,  live  press  conferences,  statistics,  brealung  news  and  the 
first  sports  marriage  between  online  (ESPNET  Spor^one)  and  on- 
air.  it  will  be  a  distinct  service  with  its  own  on-air  and  production  staff 
presenting  new  and  innovative  formats,  but  in  the  well-established 
tradition  of  ESPN  and  its  flagship  news  shows.  Join  us  at  ESPN 
Plaza  in  Bristol,  CT  in  one  of  the  following  opportunities: 

•  News  Editors 

•  Researchers 

The  most  important  requirement  is  a  passion  for  excellence  in 
sports  news  reporting  and  production,  wyond  that,  a  college  de¬ 
gree,  three  to  ten  years  of  hands-on,  major  market  experience, 
and  a  reputation  as  the  best  sports  mind  in  your  market.  You  must 
also  be  able  to  work  on  a  team,  and  motivate  peers  and  subordi¬ 
nates.  If  you  have  strong  experience  in  news  and  TV  skills,  or  are 
at  home  In  the  control  room,  this  is  your  shot! 

We  offer  an  attractive  salary  and  benefits  package,  in  addition 
to  a  stimulating  work  environment.  Qualified  candidates  should 
send  resumes,  in  confidence,  to:  ESPN,  Inc.,  ESPN  Plaza, 
Bristol,  CT  06010-7454,  Attn:  Human  Resources,  Ad*  1003. 
No  phone  calls,  please,  or  Email  to:  JonesJOespn.com. 

Equal  Opportunity  Employer  UIEIDN. 


_ EDITORIAL _ 

GRAPHIC/DESIGN  EDITOR 
The  Antelope  Valley  Press  is  looking 
for  a  Macintosh-savvy  news  design 
editor  to  design  and  produce  its  four- 
color  front  page  on  a  daily  basis  as 
well  as  to  supervise  its  three-person 
editorial  graphics  department  and  to 
be  a  force  in  the  evolving  design  of  the 
paper.  Applicants  should  have  a  solid 
working  knowledge  of  QuarkXPress, 
Adobe  Photoshop  and  Adobe 
Illustrator  as  well  as  good  news  judg¬ 
ment  and  a  feel  for  community  journal¬ 
ism.  You'll  be  expected  to  produce  the 
front  page  on  a  daily  basis,  and  to 
redo  it  from  time  to  time  when  news 
breaks  late.  You  will  be  an  integral 
part  of  the  newsroom  team,  so  you'll 
master  Morris  Publishing  System,  the 
linked  network  of  IBM  PC's  thot  the 
Valley  Press  uses  as  its  primary  front- 
end  system,  as  well  as  the  AP  Leafdesk. 
A  Bachelor  of  Arts  in  journalism  or 
equivalent  experience  is  preferred, 
along  with  3-5  years  of  experience  in 
a  news  desk  situation.  Full-time  posi¬ 
tion  offers  a  very  competitive  salary 
with  excellent  benefits  including  health, 
dental,  life,  long-term  disability  and  a 
profit  sharing  plan.  We  are  a  60,000- 
circulation,  six-day-per-week  paper 
serving  Northern  Los  Angeles  County. 
Qualified  candidates  are  encouraged 
to  send  resume,  cover  letter,  and  3-4 
design  samples  to  The  Antelope  Valley 
Press,  P.O.  Box  880,  Reply  Box  122, 
Palmdale,  CA  93590. 

FLORIDA'S  NEWEST  Daily  seeks 
reporter.  Hiring  from  Florida  or  south¬ 
east  U.S.  Entry  level  considered  if  good 
writer.  Send  resume  and  clips  to  Lou 
Rom,  associate  editor,  Hernando 
Today,  15299  Cortez  Blvd., 
Brooksville,  FL  3461 3. 

GENERAL  ASSIGNMENT  Reporter/ 
Photographer  needed  at  Kingman 
Daily  Miner,  P.O.  Box  3909,  Kingman, 
AZ  86401 .  EOE 

GRAPHICS  EDITOR  -  Journalist  with  vis¬ 
ual  creativity  needed  to  work  with 
reporters  to  turn  information  and  ideas 
inta  easily  understood  graphics. 
Design  pages  and  work  with  other 
editors  to  improve  appearonce  of  the 
daily  newspaper.  Macintosh,  QuarkX¬ 
Press,  Photashop  environment.  Web 
site.  Send  resume,  work  samples  to  Jim 
Faddis,  The  Independent,  P.O.  Box 
1 208,  Grand  Island,  NE  68802. 

HIGHER  EDUCATION  WRITER 

The  Orlando  Sentinel  is  seeking  an 
experienced  education  writer  to  cover 
Central  Florida  universities  and  col¬ 
leges,  the  state  university  system  and 
trends  in  higher  education.  The  person 
selected  also  will  coach  other  educa¬ 
tion  reporters  and  help  set  the  agenda 
for  the  newspaper's  education  cov¬ 
erage.  If  you  can  bring  insightful  report¬ 
ing,  lively  writing  and  leadership  to 
one  of  the  newspaper's  key  beats,  send 
a  resume  and  five  to  seven  clips  to 
James  C.  Clark,  staff  development 
editor.  The  Orlando  Sentinel,  P.O.  Box 
2833,  Orlando,  FL  32802. 

Whatever  we  learn,  we  learn  too  late. 

Gina  Lollobrigida 
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HELP  WANTED 


_ EDfTORIAL _ 

KNIGHT-RIDDER  newspaper  in  Big  Ten 
University  town  seeks  an  energetic, 
self-motivated  reporter  to  nelp 
strengthen  our  local  news  report. 
Requirements  ore  on  undergraduate 
degree  in  journalism  or  related  field 
and  clips  that  demonstrate  productivity, 
enterprise  and  strong  writing.  Send 
resume  and  clips  to  Rebecca  Bennett, 
local  news  editor.  Centre  Daily  Times, 
P.O.  Box  89,  State  College,  PA  1 6804. 

LEGAL  AFFAIRS  -  The  nation's  largest 
and  most  influential  ma^zine  for  law¬ 
yers  expects  to  hove  full-time  reporting 
and  editing  positions  available  this  Sep¬ 
tember  for  experienced  journalists  with 
law  degrees.  The  ABA  Journal/The 
Lawyer's  Magazine  covers  the  law 
each  month  with  the  same  style  and  col¬ 
orful  presentation  as  other  national 
magazines  devote  to  news  or  business. 
Contact  Kerry  Klumpe,  managing 
editor,  750  N.  Lake  Shore  Drive,  Chi¬ 
cago,  IL  60611  or  call  (312)  988- 
6078. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  (or  $39,  1 3  issues  for  $89. 


_ EDITORIAL _ 

METRO  DESK  EDITORS 
The  San  Francisco  Examiner  has 
immediate  and  future  openings  for 
experienced  Metro  Desk  editors.  Can¬ 
didates  should  be  innovative,  assertive 
and  people-oriented.  Strong  story 
development  and  word-editing  ability 
a  must  in  a  competitive  newsroom. 
Send  resume,  writing  and  editing  clips, 
and  a  letter  that  explains  why  you  are 
the  right  person  for  The  Examiner  to; 

Tim  Porter 

Assistant  Managing  Editor/News 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 
e-mail:  porter@examiner.com 

The  Examiner  is  an  equal  oppartunity 
employer. 

REPORTER  WANTED  for  NE  Pa.  coun¬ 
ty-seat  weekly  located  on  the  Delaware 
River,  between  two  notional  parks. 
Emphasis  on  government  and  quality- 
of-life  issues,  but  you  will  do  a  little  of 
everything.  Salary  competitive. 
Resume,  clips  to  Chris  Jones,  editor. 
Pike  County  Dispatch,  P.O.  Box  186, 
Milford,  PA  18337. 


_ EDITORIAL _ 

PAGE  DESIGNER 

The  Tulsa  World  (169,000  daily 
circulation)  is  in  the  early  stages  of 
pagination  and  we  need  someone  who 
is  well-acquainted  with  QuarkXPress 
and  can  also  learn  the  new  MTX 
Layout  system  from  Sll.  We  want  a 
copy  editor  with  strong  design  skills  or 
a  talented  designer  with  a  solid  jour¬ 
nalism  background.  If  you're  interested 
in  working  with  great  people  in  an 
exciting  atmosphere,  fax  a  resume  to 
David  Housh,  graphics  editor,  at  (918) 
581-8353  or  mail  to  Tulsa  World, 
P.O.  Box  1 770,  Tulsa,  OK  74102. 


REPORTER  TO  COVER 
HIGHER  EDUCATION 

The  News  &  Observer  is  looking  for  a 
senior  higher  education  reporter  to  not 
only  write  about,  but  define,  the  impor¬ 
tant  issues  facing  the  academy.  You 
must  have  proven  investigative  report¬ 
ing  skills  and  the  ability  to  identify  and 
write  issue  arK)  trend  pieces. 

You  also  must  have  a  graduate  degree, 
at  least  three  years  of  newspaper 
experience,  and  wonderful  clips.  You 
should  be  interested  in  the  culture  wars 
and  technology  transfer,  and 
understand  the  political  economy  of  the 
university  from  college  costs  to 
research  grants.  You  must  know  what 
an  external  departmentol  review  is, 
have  at  least  tried  to  read  Derrida  and 
Foucault,  be  familiar  with  signs  and 
Lingua  Franca,  be  Internet  literate, 
unafraid  of  SQL  and/or  spreadsheets, 
able  to  write  short  and  sweet  of  long 
and  deep,  be  enterprising,  work  well 
with  others,  and  want  to  help  the  N&O 
win  its  next  Pulitzer. 

Send  letter,  resume,  clips  to  Trish 
Wilson,  speciality  topics  editor.  The 
News  &  Observer,  P.O.  Box  191, 
Raleigh,  NC  27602.  By  July  22. 

REPORTERS  SOUGHT  FOR  the 
Appeal-Democrat,  a  24,000  circula¬ 
tion  AM  daily  in  a  growing,  com¬ 
petitive  market  40  minutes  north  of 
Sacramento.  Send  two  clips  each  of 
spot  news,  enterprise  and  feature 
reporting  to  Editor  Julie  Shidey  at  P.O. 
Box  431 ,  Marysville,  CA  95901 . 

SOUTHERN  NEVADA  twice-weekly 
needs  reporter  to  cover  local  gov¬ 
ernment  and  business  beats  and  who 
can  fill  in  as  needed  elsewhere.  Call 
Rich  or  Henry  at  (702)  727-5102. 

SPORTS  EDITOR.  The  Daily  Iberian, 
Louisiana's  Newspaper  of  the  Year  (or 
the  last  three  years  and  a  1 5,000,  7- 
day  newspaper  in  the  "sportsman's 
paradise'  of  Cajun  Country,  is  seeking 
a  local  news-driven  sports  editor.  The 
ideal  candidate  must  have  strong  writ¬ 
ing  and  layout  skills  and  the  desire  to 
lead  by  example.  Send  cover  letter, 
resume  and  clips  to  James  Smith, 
managing  editor.  The  Daily  Iberian, 
P.O.  Box  9290,  New  Iberia,  LA  70562 

SPORTS  EDITOR  needed  for  Arkansas 
daily.  Direct  three  person  staff  in  our 
high  school  and  area  college  cov¬ 
erage.  Paginated,  QuarkXPress,  com¬ 
petitive  pay,  benefits. 

Serious  inquiries  only. 

Resume,  clips  to  Box  07823,  Editor  & 
Publisher. 


UVE  AND  WORK  IN  PARADISE 

JOURNALIST  required  for  twenty  (20) 
month  old  newspaper  in  Nevis,  in  the 
Caribbean.  Only  applicants  with  pro¬ 
ven  stability,  honesty  and  ability  to 
work  independently;  with  at  least  a  BA 
in  Journalism  need  apply.  Modest 
salary  but  free  housing.  Applicants 
required  to  show  commitment  by  pay¬ 
ing  own  airfare.  Fax  Curriculum  Vitae 
stating  availability  to  (809)  469-5891 . 

PHOTOJOURNALIST  with  advertising, 
marketing  and  sales  abilities.  Required 
also  to  write  magazine  copy.  Minimum 
requirement,  BA  in  communications 
with  the  foregoing  concentration(s). 
Fax  Curriculum  Vitae  to  (809)  469- 
5891. 


MAGAZINE  EDITORS 
Expanding  national  consumer  maga¬ 
zine  seeks  energetic  senior  editor  and 
associate  editor.  Emphasis  on  assign¬ 
ing,  editing,  writing.  Must  understand 
magazine  style.  Mac  experience  a 
plus.  Occasional  travel.  Resume  and 
published  samples  to:  Editor,  Boating 
World  Magazine,  2100  Powers  Ferry 
Rood,  Atlanta,  GA  30339. 


MANAGING  EDITOR:  Fast-growing 
alternative  weekly  in  San  Francisco 
seeks  experienced  editor  with  proven 
management  skills,  strong  news/ 
investigative  reporting  background  and 
a  desire  to  work  for  a  paper  with  out- 
front  progressive  politics  and  a  commit¬ 
ment  to  using  top-quality  journalism  to 
promote  social  change.  Resumes  to 
Managing  Editor,  S.F.  Bay  Guardian, 
520  Hampshire,  San  Francisco,  CA 
941 10.  No  phone  calls. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


PAGE  DESIGNER 

The  News-Sentinel,  a  Web-savvy, 
52,000-circulation,  six-day  PM  is  seek¬ 
ing  a  page  designer  in  its  seven-person 
Design  Department.  We  need  an 
energetic  designer  who  can  create  a 
broad  range  of  on-paper  and  Web 
pages  and  graphics  on  tight  deadlines. 
He/she  should  be  proficient  with 
design  tools  -  QuarkXPress,  Adobe 
Illustrator  and  Photashop,  Netscape 
Navigator  and  a  text-editing  system, 
and  be  ready  to  work  closely  with 
editors  and  reporters  on  story  con¬ 
cepts.  Send  resume,  design  clips  and 
detailed  cover  letter  to  Mark 
Thompson-Kolar,  design  editor.  The 
News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801 .  The  News-Sentinel 
is  a  Knight-Ridder  newspaper  and  an 
equal  opportunity  employer. 


OUR  NEWS/EDITORIAL  Department 
has  an  opening  for  a  FEATURES 
EDITOR.  The  successful  candidate  will 
hove: 

•Demonstrated  effective  leadership  skills 
•Mastery  of  computers  and  related 
technology 

•Good  communication  and  people  skills 
•5-10  years  daily  newspaper  experi¬ 
ence  as  a  reporter  or  editor  including 
management 

•Features  department  experience  pre¬ 
ferred 

•College  degree,  journalism  preferred 

To  apply  (or  this  position,  send 
resume/applications  to: 
Human/Organizational  Development 
THE  BAKERSFIELD  CAUFORNIAN 
Features  Editor 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 
EEO/MF/H 


_ EDfTORIAL _ 

SPORTS,  NEWS  WRITERS:  The  Desert 
Dispatch,  a  7,000-circulation  daily  in 
Southern  California,  has  entry-level 
openings  (or  a  sports  writer  and  a  com¬ 
bination  sports  and  general  assignment 
reporter.  Applicants  should  be 
enterprising,  able  to  write  clean,  con¬ 
cise  copy  and  meet  deadlines.  Cover 
letter,  resume,  writing  samples  to  M. 
McCarty,  Desert  Dispatch,  130 
Coolwater  Lane,  Barstow,  CA  92311 
by  7/10/96 

ROOM  TO  WRITE 

New  Times  is  looking  (or  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards 

If  you  understand  the  difference 
between  mcgazine-styie  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Dallas,  Houston  and  Phoenix.  We  also 
need  another  Spanish-speaking 
reporter  (news  or  feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  pot  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to. 

Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

TWO  ENTRY  LEVEL  REPORTERS  -  Ufe- 
styles,  including  some  QuarkXPress 
layaut,  and  general  news  at  20,000 
circulation  7-day  daily  50  miles  from 
Washington,  D.C.  National  newspaper 
group,  health  coverage  and  401  (k). 
Send  resume,  references  and  clips  to 
William  Doolittle,  The  Journal,  Box 
807,  Mortinsburg,  WV  25401 . 

THE  CHARLESTON  GAZEHE,  West 
Virginia's  largest  newspaper,  is  seek¬ 
ing  an  aggressive  sports  reporter  to 
cover  major  college  football  and 
basketball  with  column  responsibilities. 
Applicants  must  hove  demonstrated  a 
thirst  for  sports,  a  flair  with  language 
and  a  sharp  wit.  Competitive  salary 
and  benefits.  Those  interested  may 
send  resume  and  clips  to  Mitch  Vingle, 
sports  editor.  The  ChaHeston  Gazette, 
1001  Virginia  Street  East,  Charleston, 
WV  25301.  We  are  an  equal 
opportunity  employer. 
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MARKETING 


HELP  WANTED 

_ EDITORIAL _  I _ EDITORIAL _ 

THE  DESERT  SUN,  a  50,000  AM  daily  j  THE  COMMERCIAL-NEWS,  a  20,000 


circulation  Gannett  newspaper  serves 
the  260,000  residents  of  the  Coachella 
Valley  which  includes  diverse  cities 
such  as  Palm  Springs,  Palm  Desert,  La 
Ckiinta,  Indio  and  Coachella  City.  The 
rowing  circulation  swings 
ramaticolly  with  seasonal  residents. 
We're  seeking  candidates  for  current 
and  future  positions  in  the  following 
areas: 

CITY  DESK  -  Need  editors  capable  of 
seeing  beyond  the  routine  and  who 
believe  in  up-front  coaching  and 
maestro  editing.  Reader-driven  rather 
than  agenda-driven  coverage.  Ability 
to  teach  entry-level  staff  how  to 
improve  both  as  writers  and  reporters. 
Future  reorganization  makes  this  an 
opportunity  lor  someone  with  solid,  pro¬ 
ven  frontline  editing  experience  on 
larger  newspaper  or  excellent  smaller 
newspaper. 

COPY  EDITORS  -  Need  editors  with 
design  and  QuarkXPress  pagination 
experience  who  can  provide  readers 
with  dynamic  and  accurate  headlines 
and  catch  more  than  typos.  Ability  to 
work  a  universal  desk  with  multiple  sec¬ 
tion  responsibilities.  3-4  years  experi¬ 
ence  on  newspaper  with  a  proven 
record  of  excellence. 

REPORTERS  -  Spanish  speakers  pre¬ 
ferred  for  positions  that  will  require  pro¬ 
ven  watchdog  and  writing  experience 
that  relates  to  diverse  readers.  3-4 
years  experience  with  newspaper  with 
a  proven  record  of  excellence. 

Send  resume,  cover  letter,  and  work 
samples,  to  Vikki  Porter,  executive 
editor.  The  Desert  Sun,  P.O.  Box  2734, 
Palm  Springs,  CA  92263.  FAX:  (619) 
778-4654.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply. 

EEO  M/F/V/H 

THE  CITIZEN,  the  top  New  York  doily 
under  35,000  circulation,  will  have 
openings  this  summer  for  several 
reporting  positions  and  for  features 
editor.  We  seek  bright,  energetic  people 
who  can  get  beyond  the  mundane.  Show 
us  your  range  of  abilities  in  at  least  five 
samples  of  your  work.  Contact  Man- 
oging  Editor  Don  Rogers,  The  Citizen,  25 
Dill  St.,  Auburn,  NY  13021. 


PRODUCTION/TECH 


daily,  23,000  Sunday  Gannett  news¬ 
paper  in  a  competitive  Midwest 
market,  has  two  openings  for 
thoughtful,  dynamic  journalists. 

SPORTS  EDITOR  -  We're  looking  for 
an  energetic,  forward-thinking  editor 
to  direct  coverage  of  events  and  trends 
involving  19  high  schools,  a  Big  Ten 
university,  a  community  college,  junior 
ice  hockey,  a  national  junior  college 
basketball  tournament,  auto  racing 
and  numerous  other  activities.  It's  a  big 
plate  for  a  small,  award-winning 
department,  and  requires  careful,  big- 
icture  planning,  without  sacrificing  the 
asics.  If  you're  ready  to  lead  the 
charge  in  producing  a  lively,  useful, 
reader-driven  sports  section,  this  may 
be  your  chance.  Ideal  candidates 
would  have  at  least  two  years'  experi¬ 
ence  as  a  sports  assistant  editor  or 
sports  copy  editor  at  a  larger  newspa¬ 
per,  or  similar  tenure  as  a  sports  editor 
of  an  excellent  smaller  newspaper. 

PHOTOGRAPHER  -  We  don't  just 
want  someone  to  take  pictures.  We 
want  someone  who  can  tell  the  story 
with  gripping  images  that  focus  on  peo¬ 
ple,  not  things;  that  capture  candid, 
unstaged  emotions.  We're  also  looking 
for  someone  who's  not  afraid  to  exper¬ 
iment.  This  involves  the  full  range  of 
news,  features  and  sports. 

Send  resume,  cover  letter,  and  at  least 
five  work  samples  to  Richard  Farrant, 
managing  editor.  The  Commercial- 
News,  17  W.  North  St.,  Danville,  IL 
61832;  Fox:  (217)  446-6648.  We  are 
a  drug-free  workplace  that  values 

diversity. _ _ 

REPORTER-Award-winning  business 
weekly  seeks  enterprising  and  persis¬ 
tent  news/business  reporter  with 
excellent  writing  skills  and  experience. 
Smaller-city  living  near  major  East 
Coast  metro  areas.  Send  resume,  clips 
to  Editor  Beth  Mollard,  Central  Penn 
Business  Journal,  409  S.  Second  Street, 
Horrisburg,  PA  17104. 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 

Reading  books 
Toll  Free  1  (800)  898-9778 
_ Ext.  R-51 89  for  details _ 

$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


PRODUCnON/TECH 


ADVERTISING  OPERATIONS  MANAGER 

Excellent  opportunity  for  growth  oriented  individual  with  sound  man¬ 
agerial  abilities,  expertise  in  newspaper  prepress  operations,  solid 
Mac-graphics  skill-set,  and  real  commitment  to  advertising  customer 
service.  To  apply  for  this  great  career  opportunity  with  a  top  quality 
newspaper  in  a  place  where  your  quality  of  life  expectations  will  be 
fully  met,  send  introductory  letter  and  resume  to: 

The  Portland  Newspapers 
Attention:  Kathleen  Mahoney,  Human  Resources  Manager 
390  Congress  Street 
Portland,  Maine  04101 
EOE 


MARKETING  COMMUNICATIONS 
MANAGER 

The  Louisville  Courier- Journal,  a  Gan¬ 
nett  newspaper,  seeks  a  self-motivated, 
enthusiastic,  and  creative  marketing 
executive  to  serve  on  our  market 
development  team.  This  professional 
will  manage  a  six-person  staff  responsi¬ 
ble  for  developing  integrated  commu¬ 
nications  programs,  induding  market¬ 
ing  materials,  media  campaigns,  direct 
mail,  event  marketing,  in-paper  promo¬ 
tional  ads,  and  promotions. 

Qualified  candidates  will  have  at  least 
five  years  experience  in  product  posi¬ 
tioning  and  targeted  communications. 
The  ability  to  conceptualize  creative 
campaigns  along  with  copy  points  is 
essential.  Management  experience  is 
very  helpful,  including  budgeting  and 
cost  control.  Work  with  ad  agencies 
and  a  thorough  understanding  of  other 
media  is  also  very  helpful. 

Please  forward  resume,  with  salary  his¬ 
tory  and  references  to:  Linda  Pursell, 
P.O.  Box  740031,  Louisville,  KY 
40201-7431. 

The  Courier-Journal  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  People  who  share  this 
belief  or  reflect  a  diverse  background 
are  encouraged  to  apply.  An  Equal 
Opportunity  Employer. 


PRESSROOM 

NON-HEATSET,  SINGLE-WIDTH 
PRESS  OPERATORS 

An  opportunity  for  experienced  non- 
heatset,  single-width  press  operators  to 
join  a  growing  production  operation  in 
Central  Ohio.  We  produce  several 
daily  newspapers  and  are  a  contract 
print  site  for  USA  Today.  Located  in 
Newark,  near  Columbus,  the  area 
offers  on  excellent  quality  of  life  with 
fine  schools,  health  care  facilities,  busi¬ 
ness  opportunities,  and  major  attrac¬ 
tions  in  tourism,  arts  and  recreation. 
Excellent  pay  and  benefits  are  avail¬ 
able  for  individuals  who  know  how  to 
produce  top  quality  work  on  a  consis¬ 
tent  and  timely  basis,  are  team  players, 
and  are  willing  to  participate  in  a  pro¬ 
gram  of  continual  growth  and  personal 
improvement.  If  you  think  you  might 
have  what  it  takes  to  join  our  team, 
send  your  resume  and  references  to: 

Ken  Shelby,  Vice  President  Production 
Thomson  Newspapers 
22  North  First  Street 
Newark,  OH  43055 


INSERT  MANAGER 

Exciting  opportunity  available  for  on 
Insert  Manager  with  experience  on 
GMA  SLS  1000  inserting  machine. 
Ability  to  operate  or  learn  Harris  P-72 
Carausel  Inserter  required.  Must 
possess  ability  to  manage  a  diverse 
workforce,  provide  training,  coaching 
and  employee  development  while  insur¬ 
ing  maximum  quality  and  efficiency. 
Must  be  flexible  in  work  hours  and 
have  ability  to  operate  a  forklift.  Strong 
interpersonal  skills  and  team  building 
skills  are  essential,  as  is  ability  to 
manage  change.  For  immediate  con- 
sideratian  submit  resume  to  Gary 
Snider,  Comprint,  Inc.,  9030  Comprint 
Court,  Gaithersburg,  MD  20878.  EOE. 


_ PRESSROOM _ 

PRESSROOM  MANAGER 

Mid-size  daily  newspaper  in  a  unique 
midwestern  town  in  Zone  5  is  seeking 
a  knowledgeable  and  experienced 
pressroom  manager  to  lead  our  two- 
shift  pressroom.  The  ideal  candidate 
will  possess  the  following  abilities: 

•thorough  familiarity  with  a  NewsKing 
press 

•excellent  mechanical  skills 
•organizational,  interpersonal  and 
motivational  skills 

•ability  to  implement  and  maintain  a 
preventative  maintenance  program 
•must  be  extremely  quality  conscious 

We  are  leaking  far  a  hands-on  man¬ 
ager  and  are  willing  to  offer  the  incen¬ 
tives  to  obtain  the  right  person.  Send 
resume  and  salary  history  to  Box 
07842,  Editor  &  Publisher. 

PRODLXnON/TECH 

PRODUaiON  MANAGER  for  Zone  4 
AM  daily  with  strong  commercial  print¬ 
ing.  Ideal  candidate  will  be  well- 
orgcnized  and  quality-oriented.  Must 
have  knowledge  of  all  aspects  of  prod¬ 
uction  from  pagination  to  press. 
Resume,  salary  requirements  and 
references  to  Ken  Fortenberry,  pub¬ 
lisher,  Daily  Citizen-News,  P.O.  Box 
1167,  Dalton,  GA  30720. 

PRODUaiON  MANAGER/ 

ART  DIREaOR 

Circle  Media,  Inc.  a  publisher  of  3 
national  Catholic  newspapers  is  seek¬ 
ing  a  graphic  designer  with  4-Color  pre- 
ress  experience,  extensive  Macintosh 
nowledge:  QuarkXPress,  Adobe 
Photoshop,  Adobe  Illustrator,  and 
digital  scanning.  Network  and  internet 
knowledge  a  plus. 

Candidate  should  be  a  team  player, 
very  creative  and  work  well  under 
deadlines. 

Responsibilities  include  overseeing  pre¬ 
press  production,  art  direction  and 
layout  of  the  newspapers,  design  and 
production  of  advertisements  and 
development  of  promotional  pieces. 

Submit  resume  to: 

Circle  Media,  Inc. 

Human  Resources  Dept. 

33  Rossotto  Drive 
Hamden,  CT  06514 
cmedia@pipeline.com 

PROJEaS  DIREaOR 

TEACHING  TOLERANCE  DIREaOR 

The  Southern  Poverty  Law  Center  seeks 
director  for  its  Teaching  Tolerance  pro¬ 
ject.  Responsible  for  planning,  editing 
and  supervising  production  of  semi¬ 
annual  TEACHING  TOLERANCE  maga¬ 
zine;  planning  and  overseeing  devel¬ 
opment  of  video-and-text  teaching  kits; 
managing  10-person  staff  and 
multimillion-dollar  budget.  Requires 
solid  writing  and  editing  experience,  pro¬ 
ven  managerial  and  research  skills,  an 
interest  in  equity  issues,  demonstrated 
ability  to  work  under  pressure  and 
meet  deadlines.  Salary  commensurate 
with  experience;  excellent  benefits. 
Resume  and  writing  samples  to  Joseph 
J.  Levin,  Jr.,  SPLC,  400  Washington 
Avenue,  Montgomery,  AL  36104.  The 
SPLC  is  an  equal  opportunity  employer. 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  week-$8.60  per  lirre 

2  weeks-$7.60  per  line,  per  Issue. 

3  weelo-$6.65  per  Hne,  per  Issije. 

4  weeks-$5.75  per  Hne,  per  Issue. 


POSITIONS  WANTED 

1  weel(-$4.30  per  line 

2  weelc»-$4. 10  per  Hne.  per  Issue. 

3  weeks-$3.00  per  Hne.  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  $10.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $100:  2  to  5  times,  $95 
6  to  1 3  times,  S90;  1 4  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


POSITIONS  WANTED 


ADMINISTRATIVE 

SUCCESSFUL  PROFESSIONAL  avail¬ 
able.  Publisher/ Advertising/Marketing 
executive  with  over  25  years  experi¬ 
ence  with  dailies,  weekly  newspapers 
plus  shoppers.  Experienced  in  large 
markets  as  well  as  small  communities. 
Also  have  circulatian  and  monthly 
magazine  experience.  Currently 
employed.  Will  relocate  For  right 
opportunity.  Reply  to  Box  07822, 
Editor  &  Publisher. 

QRCUIATION 

HAVE  YOU  DOWNSIZED  too  far? 
Rebuild  with  a  Circulation  pro!  Strong 
Metro  experience  in  service  and  sales 
growth.  Seeking  Director  or  #2  spot. 
(813)  841-8585 

EDITORIAL 

AWARD-WINNING  13-year  newsman 
with  2  years  in  religion  beat,  and 
theology  graduate  vxoix,  seeks  religion 
beat  in  Zone  2.  Reply  to  Box  0781 1, 
Editor  &  Publisher. 


EDITORIAL 


SMART,  THOROUGH,  AGGRESSIVE 
editor,  great  slot  nran,  page  designer, 
seeks  position  at  quality  daily.  Call 
Mark  Esper,  (970)  927-0959. 


EXPERIENCED  XXIRNAUST  vrilh  man¬ 
agerial  experience  seeks  position  to 
develop  web  po^es.  Currently  in 
charge  of  developing  web  pages  for 
web  site  as  well  as  being  a  newsroom 
manager.  Reply  to  Box  07815,  Editor 
&  Publisher. 


REUGION/EDUCATION  WRITER;  B.A. 
Journalism,  M.A.  Christian  education. 
Experience  includes  doily  writer, 
weekly  editor,  pastor.  Call  Ron  (717) 
829-6492. 


WIDEN  YOUR  Readers'  horizons. 
Allow  me  to  inform  on  issues  Carib¬ 
bean.  Ten  years  writing  and  editing 
with  dailies  and  news  agencies.  Wide 
foreign  reporting  experience.  M.A.  in 
international  journalism  from  USC. 
Knowledge  of  Spanish.  (809)  977- 
1322. 


Name  - 

Company _ 

Address - 

City  _ 

State _ 

Zip - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


E-X-T-R-A!  Award-winning  young 
journalist  seeks  Full-time  position.  Has 
extensive  writing  and  computer- 
assisted  reporting  experience. ..I'm 
dedicated  to  providing  top-notch 
stories  that  delve  below  the  surface.  As 
a  staff  writer  for  New  York  City  news 
organization,  I've  covered  everything 
from  politics,  crime,  and  federal  courts 
to  writing  features.  Freelance  assign¬ 
ments  in  Tri-State  area  are  also 
welcomed.  Call  Pete  (914)  235-6153. 


BUSINESS  COLUMNIST  will  add 
depth,  readership  to  your  section.  Cur¬ 
rently  doing  well-received  weekly  col¬ 
umn  for  mid-sized  daily.  Samples. 
Reply  to  Box  07809,  Editor  &  Pub¬ 
lisher. 


VETERAN  SPORTS  WRITER  seeks  new 
challenge.  Give  me  a  call.  I'm  waiting. 
Open  to  all  offers,  but  prefer  Zone  5. 
Mike  (910)  835-4996. 

VYRITING  COACH  +/or  Ombudsman, 
30  years  in  Newspapers,  Magazines, 
Journalism  Education.  Zone  5  or  3, 
Reply:  Box  07835,  Editor  &  Publisher. 

FREELANCE 


DISTINaiVE  WEB  SITE  Construction 
and  Maintenance  by  professional 
graphic  artist  with  21  years  Newsweek 
experience.  Let's  create  a  web  site  that 
best  defines  you.  Contact  Richard 
Gerstner  at  RGERST@MSN.COM  or 
(908)  782-0027,  Fax  (908)  782-9393 


EDITOR  WITH  MORE  Than  20  years  of 
experience  and  a  master's  degree  look¬ 
ing  For  a  special  challenge:  a  paper 
that  needs  a  turn-around  manager  to 
rapidly  restore  growth  and  prof¬ 
itability.  I  will  consider  a  start-up  pub¬ 
lication.  A  competitive  market  is  a  plus. 
Box  07829,  Editor  &  Publisher. 


HOLLYWOOD  IS  MY  BEAT.  Open  to 
assignments  -  daily,  vreekly,  monthly. 
Call  (800)  959-9977. 


FREELANCE  WRITER/EDITOR  avail¬ 
able  for  assignments.  Health  &  Fitness 
Specialty.  Widely  published.  Fast  and 
reliable.  (201)798-3029. 


EDITOR  &  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editor! 

PUBLISHER 


1 1  West  19th  Street,  NY,  NY  1001 1 .  212)  675-4380,  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY  b  Y  H)  K  s  m  y  t  h 


No  Editorials? 

A  Heresy  That  Works  For  Us 


OUR  COMMUNITY  news¬ 
papers  have  been  free  of 
editorials  for  several  years 
now,  and  it  works! 

For  many  newspaper 
traditionalists,  this  is  pure  heresy.  “A 
newspaper  without  editorials  is  no 
newspaper  at  all,”  they  say. 

Because  the  no-editorials  idea  is  so 
radical.  Independent  Newspapers  Inc. 
approached  it  with  considerable  cau¬ 
tion.  We  started  phasing  out  editorials 
somewhat  tentatively.  But 
it  felt  “right,”  and  has 
evolved  into  a  heartfelt 
policy.  Some  of  our  edi¬ 
tors  at  first  only  tolerated 
the  policy.  Now,  many  of 
these  same  editors 
embrace  it  with  enthusi¬ 
asm. 

While  I  at  first  thought 
the  no-editorial  pKjlicy 
might  only  be  appropriate 
for  smaller  community 
newspapers,  I  now 
believe  all  newspapers 
should  consider  it. 

Most  of  Independent’s  newspapers 
serve  small  communities.They  don’t 
have  the  luxury  of  a  separate  staff  for 
editorials.  Before  we  went  “on  the 
wagon,”  our  editorials  were  often  writ¬ 
ten  by  the  same  people  who  covered 
the  stories.The  editor  might  cover  the 
town  council  meeting,  write  the  news 
stories  and  then  proceed  to  voice  his  or 
her  opinions  about  what  the  council 
has  done  wrong. 

This  represented  an  inherent  conflict 
of  interest,  and  one  that  we  believed 
was  undermining  the  newspaper’s  rep¬ 
utation  for  purposeful  neutrality.  When 
everybody  in  town  knew  the  editor’s 
stance  on  issues,  how  could  they  trust 
our  coverage  of  those  same  issues? 


Smyth  is  chairman  and  CEO  of 
Independent  Newspapers  Inc.  and  can 
be  reached  by  phone  at  602-488- 
8002,  by  fax  at  602-488-8003  or  by 
mail  at  3381 1  N.  70th  Way,  Scottsdale, 
Ariz.  This  column  was  reprinted  with 
permission  from  Press  Lines, 
Independent’s  company  newspaper. 


(Traditional  journalists  like  to  believe 
readers  make  the  distinction,  but  the 
evidence  suggests  that  most  do  not. 
Could  this  have  more  to  do  with  public 
distrust  of  the  press  than  most  tradition¬ 
al  journalists  would  like  to  admit?) 

At  Independent  Newspapers,  our  mis¬ 
sion  is  to  publish  purposeful  newspa¬ 
pers  that  encourage  and  support  mean¬ 
ingful  community  involvement,  and  that 
provide  citizens  with  the  knowledge 
they  need  to  make  rational  decisions 

about  public  issues.  A  mis¬ 
sion  like  that  doesn’t  leave 
a  lot  of  room  for  jamming 
our  opinions  down  peo¬ 
ple’s  throats,  does  it? 

Dropping  editorials  has 
allowed  us  to  turn  our 
opinion  pages  into  a  tlg- 
orous  forum  for  commu¬ 
nity  discussion  of  public 
issues.  One  of  our  discov¬ 
eries  may  amaze  hard¬ 
core  editorialists:  Our 
readers  don’t  need  us  to 
tell  them  what  to  think! 
Our  opinion  pages  help 
readers  learn  from  one  another,  in  a 
process  that  allows  them  to  progress 
from  knee-jerit  opinion  to  mature  judg¬ 
ment  about  public  issues. 

To  fill  the  editorial  void,  we  reached 
out  to  our  communities.  We  encouraged 
more  letters  to  the  editors.  We  estab¬ 
lished  a  telephone  call-in  line  that  has 
opened  our  pages  to  segments  of  the 
community  which  often  had  felt 
excluded  and  powerless.  We  recruit 
guest  commentaries  from  people  who 
have  special  expertise  on  the  issues 
being  discussed.  Our  readers  are 
exposed  to  a  much  broader  spectrum 
of  opinions  than  they  were  previously. 

Our  editors,  freed  of  the  burden  of 
being  partisan  participants  in  the  com¬ 
munity’s  discussions,  can  instead  act  as 
proactive  but  evenhanded  facilitators, 
thus  helping  to  elevate  the  quality  of 
the  community’s  discussion  of  public 
issues. 

We’ve  also  been  able  to  put  more 
effort  into  improved  coverage  of  public 
issues.  We  try  to  provide  understanding 
of  key  issues,  not  just  reporting  the  lat¬ 


est  events.  And  we  try  to  put  events  in 
context  for  our  readers,  again  with  the 
goal  of  providing  citizens  with  the 
knowledge  they  need  to  make  their 
own  decisions. 

The  no-editorial  policy  allows  us  to 
be  real  journalists  —  continually 
engaged  in  a  never-ending  search  for 
truth,  without  claiming  to  possess 
“truth.”We  are  not  propagandists. We 
are  journalists,  zealously  guarding  our 
reputation  for  purposeful  neutrality. 

As  our  readers  gain  trust  in  us  as  a 
fciir  facilitator  of  the  community’s  dis¬ 
cussion,  they  become  more  likely  to 
participate.  In  our  communities,  readers 
aren’t  sitting  back  waiting  for  the  edito¬ 
rial  writers  and  other  experts;  they  are 
involved  in  the  process  of  citizenship. 

In  his  book,  “Coming  to  Public 
Judgment  —  Making  Democracy  Woik 
in  a  Complex  World,”  Daniel 
Yankelovich  observes:  “The  key  to  suc¬ 
cessful  self-governance  in  our  Age  of 
Information  is  to  create  a  new  balance 
between  public  and  experts.To  offset 
creeping  expertism,  the  public  must  be 
able  to  stand  its  ground  against  the 
experts  better  than  it  is  doing  now.  Yet 
in  present-day  America,  few  institutions 
are  devoted  to  helping  the  public  form 
considered  judgments.” 

Is  this  a  role  newspapers  could  play? 
Yes,  but  not  when  the  tone  is  set  by  the 
newspaper’s  need  to  promote  its  own 
opinions.  As  long  as  those  top-down 
editorials  are  there,  it’s  unlikely  the  pub¬ 
lic  will  trust  newspapers  to  play  this 
role,  any  more  than  people  would 
choose  one  candidate’s  campaign  man¬ 
ager  to  be  the  moderator  of  an  election 
debate. 

If  newspapers  were  to  drop  editori¬ 
als,  what  would  happen  to  all  of  those 
editorial  writers?  Well,  some  of  them  are 
hopeless  propagandists,  and  perhaps 
they  could  find  jobs  as  campaign  flacks, 
columnists  or  lobbyists.  But  many  of 
them  could  be  salvaged  and  could 
return  to  journalism;  they  could  write 
stories  that  would  help  citizens  under¬ 
stand  issues,  and  trust  readers  to  form 
their  own  opinions. 

When  John  Naisbitt  said  we  are  living 
(See  Shop  Talk  on  page  46) 


We  staffed 
phasing  out 
editorials 
somewhat 
tentatively.  Bid 
it  felt  “right,” 
and  has 
evolved  into  a 
hearifelt 
policy 
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Special  Issues 


Circulation/ 
Distribution  Issue 
July  20 

Readers  are  what  it's  all  about.  How  are 
newspaper  circulation  departments 
maintaining  and  increasing  readership  lev¬ 
els?  Subscription  strategies,  single  copy 
sales  tactics,  subscriber  data  bases,  distribu¬ 
tion  methods  ...  what's  going  to  keep  news¬ 
papers  the  primary  information  providers  in 
the  next  century? 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


•Circulation/Distribution  Issue 

Space  Deadline;  July  5 
Material  Deadline:  July  9 


•Annual  Syndicate  Directory 

Space  Deadline:  July  15 
Material  Deadline:  July  19 


What's  new  in  syndicated  news  and  features? 

This  is  the  definitive  guide.  Indexed  by  title, 
author/artist,  type  of  feature  and  syndicate,  it's 
easy  to  find  the  types  of  features  your  readers  are 
looking  for ...  features  that  build  readership  and  cir¬ 
culation. 


•Annual  Interactive  Services  Directory 

Space  Deadline:  August  21 
Material  Deadline:  August  26 


Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 


In  September  of  1995  there  were  457  online  , 

newspapers  accessible  through  the  Internet.  J 

Today,  that  number  is  up  to  1,015.  Still  others 
operate  on  proprietary  online  services.  And  the  Cl  (  ^  j 

number  of  newspapers  offering  audiotex  and  \  \  Jf/mi 

other  interactive  services  continues  to  increase. 

Where  are  these  newspapers  getting  the  equip- 
ment,  advice  and  services  needed  to  establish 
and  maintain  effective  interactive  services?  This 
Second  Annual  Directory  of  Interactive  Products 
and  Services  is  the  industry's  comprehensive 
guide  with  listings  by  company,  business  type, 
service  category,  and  specific  service. 

• .  •  all  part  of  your  regular 
Editor  &  Publisher  subscription 


.or  your  E&P  contract  rate  applies. 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


Editori 

PUBLIS 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 


After  years  in  the 
newspaper  business, 


3  days  in  the  middle 
of  the  Nevada  desert 


sounds  pretty  good. 


AMERICA  WEST  NEWSPAPER  OPERATIONS 
&  TECHNOLOGY  TRADE  SHOW 

October  23-25, 1996  in  Reno 

Where  else  will  $50  get  you  three  days  of  management 
seminars,  workshops  and  a  trade  show  with  the  latest 
technology  to  help  you  survive?  America  West  is  a  version 
of  the  America  East  conference  that  newspaper  people 
from  large  and  small  papers  have  been  attending  for  30 
years.  So  mark  your  calendars  and  watch  your  mail. 
Registration  materials  will  be  arriving  soon. 

A 

W 

America  West  Headquarters 

1225  8th  Street,  #260  •  Sacramento,  CA  •  95814 


Vendor  booth  requests  should  be  directed  to  Diane  Donohue  at  916.449.3684. 


